iiterreg-iFPAColC H

GCreece - Albania
CBTB

INTERREG IPA Cross-border Cooperation Programme “Greece — Albania 2014 - 2020"

CBTB

“Traditional Breakfast of the C/B area: Branding Scheme and Mobile Application for the
preservation and promotion of common traditional gastronomy™

Deliverable 6.2.1: Collection of evaluation grids

(CORFU CHAMBER OF COMMERCE)

CHAMBER OF COMMERCE
& INMMISTRY

1| Page



\"'"”;3 7
interreg-iPACBC H ﬁji:?\?
Greece - Albania s

KERKYRA

";.,.. ET E CHAMBER OF COMMERCE
’ & INDUSTRY

Project Details:
Programme: Interreg IPA 1l CBC «EAAGSa-AABavia 2014-2020»

Priority Axis: 2 - Boosting the local economy

Specific Objective: 2.1 Preserve cultural and natural resources as a prerequisite for tourism
development of the cross border area

Thematic Objective: 2d. Encouraging tourism and cultural and natural heritage

Project Title: Traditional Breakfast of the C/B area: Branding Scheme and Mobile Application for
the preservation and promotion of common traditional gastronomy

Project Acronym: CBTB

MIS IDENTIFICATION CODE: 5032336
Lead Partner: Chamber of Grevena
Total Budget: 632,096.50 €

Time Frame: 01/06/2018 —31/07/2021

Document Details

WP: 6. Project Evaluation and Sustainability
Document Title: 6.2.1: Collection of evaluation grids
Responsible Partner: Chamber of Corfu

Involved Partners: -

Date & Place of delivery: 10/06/2021, Corfu

2 | Page



interreg-iPACoC H

Greece - Albania
CBTB

Contents
INTRODUCTION

1. DESCRIPTION OF THE EVALUATION QUESTIONNAIRE
2. CHAMBER OF CORFU EVALUATION GRID

3. CONCLUSIONS

4. ANNEX

KERKYRA
CHAMBER OF COMMERCE
& INDUSTRY

10
11

3 | Page



interreg-iPACoC H
Greece - Albania

KERKYRA

";.,.. ET E CHAMBER OF COMMERCE
’ & INDUSTRY

INTRODUCTION

Under the framework of the Deliverable '6.2.1 Collection of evaluation grids’ of the WP6 (Project
Evaluation and Sustainability) of the CBTB project, the evaluation of each activity in separate and of
the project as a whole was foreseen. This activity will be of great significance for the monitoring of
the project & of the capitalisation of its results. The Lead Partner was responsible to elaborate and
deliver the evaluation grids for all project activities and then each beneficiary was responsible to
provide the respective evaluation grid after the completion of each activity (questionnaire, Report).
Thenthe LP was responsible to collect all the evaluation grids and elaborate the integrated evaluation
report for the whole project implementation.

Following the above, the Chamber of Corfu in the context of the activity and following the
instructions of the Lead Partner, Chamber of Grevena, was involved in the evaluation of the project
and its activities by filling the relevant evaluation questionnaire, the evaluation grid, and by
elaborating the current Report as contribution to the integrated evaluation report that will be
elaborated by the Lead Partner.

The current document 6.2.1 Collection of evaluation grids was prepared by the Chamber of Corfu
under the framework of the ‘WP6 Project Evaluation and Sustainability’ of the approved project
‘Traditional Breakfast of the C/ B area: Branding Scheme and Mobile Application for the preservation
and promotion of common traditional gastronomy’— CBTB.

This document presents a Report as contribution to the 6.1.1 Collection of evaluation grids integrated
evaluation report that will be elaborated by the Lead Partner.

Specifically, the document includes the following:

- Introduction,

- Description of the Evaluation Questionnaire
- Chamber of Corfu Evaluation Grid

- Conclusions

- Annex
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1. DESCRIPTION OF THE EVALUATION QUESTIONNAIRE

The Chamber of Grevena in the framework of the project "Traditional Breakfast of the C/ B area:
Branding Scheme and Mobile Application for the preservation and promotion of common traditional
gastronomy "CBTB "" in the framework of the European Territorial Cooperation Program INTERREG
IRA CBC Greece - Albania 2014- 2020 "implemented the evaluation process of the evaluation of the
project results and the project as a whole.

The evaluation process was implemented with the use of a questionnaire developed by the Chamber
of Grevena and to be filled in by the project partners. With the completion of this questionnaire the
project partners gave the opportunity to the Lead Partner to determine the impact of the
implementation of the "CBTB" brand as well as to quantify the project’s results.

The questionnaire was developed in both online form and as document.
The questionnaire was composed by the following 10 questions:

1. How much do you think the adoption of the CBTB branding for local products in the
region will be able to increase traffic in the region? [on a scale from 1 to 5 with 1 referring to "very
little" and 5 to "Very much" note the number of your choice]

1=Very little ~ 2=Little 3=Neutral 4=Much 5=Very much

2. Do you believe that the gradual introduction of a recognizable logo in all services and
agri-food products can contribute to their promotion and wider dissemination?; [on a scale from
1 to 5 with 1 referring to "very little" and 5 to "Very much" note the number of your choice]

1=Very little ~ 2=Little 3=Neutral 4=Much 5=Very much

3. Do you think that the CBTB Project has, or will have in the near future, a positive impact
on the development of tourism in the area of implementation?; [on a scale from 1 to 5 with 1
referring to "very little" and 5 to "Very much" note the number of your choice]

1= Very littleimpact 2= Little impact3= Moderate Impact  4=High Impact 5=Very High Impact
4. Were there any procedural problems during the implementation of the Project?

e Bureaucracy

e Lack of clarity of the objectives or actions of the CBTB Project (poor planning)

e Communication problems due to the different language (Greek - Albanian) between the
Partners

e Other

5. Note a feature of the Project that you believe was most successful

e Adequate information on the results obtained from the application of the CBTB signal

e Increasing the extroversion of the area (eg Tourism, Customer)

e Cooperation between tourism companies and local producers in order to highlight the local
traditional wealth
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6. Note a Project feature that you think was weak and could be improved

e Information on the benefits of the CBTB quality label
e Cooperation between local actors
e Theinterest of the local residents for the implementation of the project

7- What do you think will be the viability of the CBTB logo? Do you think companies will use
itin 2 years?

Yes No Do not Know

8. Is the CBTB marking recognizable in the businesses by customers, residents, etc.?

Yes No Do not Know

9. Is the label given to your business for the recognition of your products and their

participation in the CBTB breakfast basket is sufficient?
Yes No Do not Know

10. If your answer to question g was NO, please explain what other marking procedure you
would like to add so that the promotion of the CBTB breakfast basket is adequate.

The Chamber of Corfu in the context of the activity and following the instructions of the Lead Partner,
Chamber of Grevena, was involved in the evaluation of the project and its activities by filling the
relevant evaluation questionnaire, the evaluation grid, and by elaborating the current Report as
contribution to the integrated evaluation report that will be elaborated by the Lead Partner. The
Chamber of Corfu filled in the online form of the questionnaire available via the following link:
https://docs.google.com/forms/d/15N4GeKUFYj8ufZDM5Mu8DUyTg3jcX8MolrSoARGO2Uo/viewf

orm?edit _requested=true

By filling the relevant questionnaire the Chamber of Corfu contributed providing the necessary
impact for the monitoring of the project & of the capitalisation of its results.
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2. CHAMBER OF CORFU EVALUATION GRID

The Chamber of Corfu in the context of the activity and following the instructions of the Lead Partner,
Chamber of Grevena, completed the online form of the evaluation questionnaire, the evaluation grid,
elaborated by the Lead Partner, Chamber of Grevena in order the Lead Partner receive the necessary
feedback by the project partners for the evaluation of each project activity in separate and of the
project as a whole and for the monitoring of the project & of the capitalisation of its results.

Below we present the questionnaire filled in by the Chamber of Corfu.

1.MNéoo moTeveTe 671 N wSETnon Tow branding CBTB yia Ta TOTIKA TIpoidvTa Tng TERIOXNS
Sa PTtopETEl va ETUTUXEN Trv alEnar TNG ETUCKEYIRSTHTAg oTry TLeploxry; *

1=Tohki Alyo O O O ® S=Tdpa mohl

2.MoTtedeTe &7 N oTadigkn elcaywyr] avayviepigipow AoyoTUTION Ot OAESG TIC UTINEECIES Kal
To aypo-GiaTpogika mpeidvTa priopei va cupfakiel oty ipowenan ko euplTepn Biadoon

auTu; *
L ™y ' " ' R .
1= MoAu Aiyo U (- L @ L S=Idpa Mmoo

3.MioTteteTe &1 To Epyo CETB Exel, 1) S0 £xel OTO KOVTIVE HEALOVY, SETIKA ETLTITWEN OTNV

avanrtugn Tou Touplapol oty Teepioxn Twy MpeBevw;
1=Nohu Mukpn Emimmwen A L - Q- S5=Mapa moAe Meyahn Emimrwon

4. ¥mipEav kasdhou BiodikaoTikd Tipofhiupata katd Trv BiIdpreia vAoToinarng Tow Epyou;
(ZugTtAnpwaoTe pia f MEQIOCOTEPEC ATIAVTRoEIC) *

|:| 4.1. lpagelokpatia

|:| 4.2 Ehhenpn bravyerag Twy aTaywy f Twy bpdoewy Tou Epyow CBTB (kardg ayebagpac)

. 4 3. NpopAnpata emuevwviag koyw tng biapope Tikng yAuwooag (EAknvikd — ARBavud)
peTafn Twv ETaipwv

| ] 44 2o
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5.ZUHEILIOTE Eva XxapaxkTrpioTiksd Tou Epyou rou TuoTele Te OTI (TAv eETUTUKEC O
peyahUTEPO BaBpo. *

5.1. Emapknc EvnpEpuion Twy anoTEAESRATIIV TIOU TPOKOTIToUY and TRV EpapUoyT Tou onuatos
CETB

@ 5.2, Algnon Tng eEwoTpepsias TN neploync ( my Toupopoc, Mehateia)

O 5.3. Zuvepyacia PETAEY TWY TOUPLOTIKWY ETUXELPNOEWY KOl TWY TOTIKWY TIApAyWyLoV PE OKOTO
v avabergn Tov Tomkol nopadogiakol MhouTou

6. ZUTIHANPWAOTE £va xapakTneoTikd Tou Epyou mou moTebeTe 0TI fiTav ablvapo kal 8a
propoltoe va BeATiwsei *

O 6.1. H Evnuepuwan ya Tic wipeMeles Tow anpatog nowatntag CBTE

O 6.2. H Zuvepyaoia peTasl TOTKISY popéwy

@ 6.3.To evblape pov TWV TOTIKWY KaTolkwy yia Tnv uhemolnan Tou Epyou

Mo TugTeeTe TIwe Sa eival n fiwopoTnTa Tow hoyoTturow CBTB; MoTeveTe omi ol
ETUXEIPAOEIC Ba TO XPNDIPOTINONY O 2 Xpavia; ©

@® Na
O T

O fev Mvwpifw

8.Eival avayvwpioun n orfupavan tow CBTB ot etuxeiprioeis Twy Mpefeviav and Toug
TEAATEG, TOUS KATOIKOUS KTA.; *

® N
O T

() v Mvwpilw

9.H orjpovon mou $48nKe oTnY ETLXEIPNS 0O YIQ TRV avayvuwWRIoIHOTTa Twy TIRoidyTwy
cag Kal TV OUPHETOXT) Toug oTo kahden ipwivel Tou CBTE eivar entapkrg; *

(® Hu

O ()00

O Aev MvwpiZw

10.Av ) amavTnon cag oty epwTnon ¢ frav OXl eEnyeioTe riona arin Sialikacia onpavong
Sa 8&haTe va pooTeDel WOTE va eival ETtapKnc N TpoWweanon Touw kahaiol nipuivol CBTE.
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Specifically, in the question Q1. the Chamber of Corfu replied that the adoption of the CBTB branding
for local products in the region of Corfu will be able to increase ‘Much’ the traffic in the region.

In the question Q2. the Chamber of Corfu replied that the gradual introduction of a recognizable logo
in all services and agri-food products can ‘much’ contribute to their promotion and wider
dissemination

Inthe question Q3. the Chamber of Corfu replied that CBTB Project has, or will have in the near future,
a 'Very High positive impact’ on the development of tourism in the area of implementation.

In the question Q4. the Chamber of Corfu replied that there were some minor communication
problems due to the different language (Greek - Albanian) between the Partners that provoked
procedural problems during the implementation of the Project.

In the question Qs. the Chamber of Corfu replied that increasing the extroversion of the area (eg
Tourism, Customer) is a feature of the Project as most successful.

In the question Q6. the Chamber of Corfu replied that the interest of the local residents for the
implementation of the project is a feature of the Project as most weak and could be improved.

In the question Q7. the Chamber of Corfu replied that companies in Corfu Region will use the CBTB
logo it in 2 years.

In the question Q8. the Chamber of Corfu replied that the CBTB is recognizable by the businesses by
customers, residents, etc. of the Region of Corfu.

In the question Qg. the Chamber of Corfu replied that the label given to the businesses for the
recognition of the products and their participation in the CBTB breakfast basket was sufficient.

In the question Q1o. the Chamber of Corfu did not replied because replied yes at the Qg.

After completing the questionnaire, the Chamber of Corfu completed the current Report and was at
the disposal of the Chamber of Grevena for any questions.
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3. CONCLUSIONS

Under the framework of the Deliverable ‘6.2.1 Collection of evaluation grids’ of the WP6 (Project
Evaluation and Sustainability) of the CBTB project, the Lead Partner was responsible to elaborate
and deliver the evaluation grids for all project activities and then each beneficiary was responsible to
provide the respective evaluation grid after the completion of each activity (questionnaire, Report).
Thenthe LP was responsible to collect all the evaluation grids and elaborate the integrated evaluation
report for the whole project implementation.

Following the above, the Chamber of Corfu in the context of the activity and following the
instructions of the Lead Partner, Chamber of Grevena, was involved in the evaluation of the project
and its activities by filling the relevant evaluation questionnaire, the evaluation grid, and by
elaborating the current Report as contribution to the integrated evaluation report that will be
elaborated by the Lead Partner.

The current document 6.2.1 Collection of evaluation grids presents a Report as contribution to the
6.1.1 Collection of evaluation grids integrated evaluation report that will be elaborated by the Lead
Partner.

Specifically, according to the answers given by the Chamber of Corfu to the questionnaire, the
Chamber of Corfu regarding the CBTB Brand believes that the adoption of the CBTB branding for
local products in the region of Corfu will be able to increase ‘Much’ the traffic in the region and that
the gradual introduction of a recognizable logo in all services and agri-food products can ‘much’
contribute to their promotion and wider dissemination.

Regarding the CBTB Project impact, the Chamber of Corfu believes that CBTB Project has, or will
have in the near future, a ‘Very High positive impact’ on the development of tourism in the area of
implementation and that it may increase the extroversion of the area (e.g. Tourism, Customer). On
the contrary, the Chamber of Corfu believes that the interest of the local residents for the
implementation of the project is the most weak feature of the Project and could be improved.

Regarding the procedural problems and the internal communication among the partners the
Chamber of Corfu believes that there were some minor communication problems due to the different
language (Greek - Albanian) between the Partners.

Regarding the use of the CBTB Brand and logo, the Chamber of Corfu believes that the companies in
Corfu Region will use the CBTB logo it in 2 years and the CBTB logo is recognizable by the businesses
by customers, residents, etc. of the Region of Corfu. Moreover, believes that the label given to the
businesses for the recognition of the products and their participation in the CBTB breakfast basket
was sufficient.

After completing the questionnaire, the Chamber of Corfu completed the current Report and was at
the disposal of the Chamber of Grevena for any questions.
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4. ANNEX

EpwTnuaTtoAoyio: AEIOAOYNON TNG TUAOTIKAG
dpdong «CBTB»

To Empekntnpie Mpefeviwyv oto mholow Tow Epyou «Traditional Breakfast of the C/B area: Branding
Scheme and Mobile Application for the preservation and promation of common traditional gastronomy
"CBTE"» ora mhaiowa teu Mpoypappatos Euvpwaiknc EGogpiknc Zuvepyaciag INTERREG IPA CBC
Erdaba - AhBavia 20142020 vhomowei v duubwacia awohoynone tov onpatog Nowtnrag «CETBs.
1o mhaiowa Tov Epyou, Aomav, cxedLacTniE Kal avanTuydnke To anpa Moo tntag «CBTH», To onoio
AMOKTABNKE and TIC TOMIKES TOUPLOTIKES ETLXELPRTELS KOL TOUS TOTILKOUS TapadooLaKois
Tapaywyouc.

Me Tnv oAoKhnpwan auThc TRC Epeuvas Ba pac SLCETE TNV EvKalpla va npochioplooups To
AVTIKTUTIC TS EQApHoyTIC Tou arjpatog «CBTB» oTny kowwvia Twy Mpefeviey kaduwe, smiong 8a
peTpnAolv MeCOTIKA Ta ANCTEAETUATA TwY HpACEWY TOU EKTTANpwanKay atny H1apKEeLd LAOTIOLRONG
TOW EpYOU.

= A f - ¥ &

terreg-iFACol H
Creece - Albania
CBTB

1.NMago meTedeTe 6T N woSiTnan Tou branding CETE yia Ta TOTIKG TTROidYTa TNG TIERIOXNAS

Sa PTopEcel va ETUTUXE! TN abEnan Tng ETUSKEWIPSTNTAS OTn Tepioxn; *

1 2 3 4 5

1=Mokd Aiyo O O O @ O S=Mapa mohd
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2.MoTedete 0T N oToliokn E10ayWYT avayvwpigipow AoyoTUTIow O OAES TIC UTINPETIES Kol
Ta aypo-JiaTpogikd TipoidvTa priopei va cupBaihkel oTnv Tpowenan kal eupuTepn Siadoon
auTww; ®

1 z 3 4 5

1= Nako hiyo O O O ® O 5=Tapa oo

3.MoTetete 6T To Epyo CBTB £xel, rj 8a £xe1 OTO KOVTIVE HEAKDV, BETIKN ETUTITWOT OTHV
avanTugn Tou Toupiopow oThy Tiepioxn Twy MpeBeviy; ™

1 2 3 4 5

1=MoAd Muspn Eminruwon ONNORNORNGENC) S=Mapa ok Meyakn Eminmwaon

4.¥mpEav kagohow SiafikaoTikd poBAnpaTa katd Trv Sidpreia vhomoinang Tou Epyou:
(EupmhnpuwoTe pia f MEpIoCOTEPES aTavTroeig) ™

[ | 41. rpapsokparia

| 4.2 EMhevpn Buadyewag Twy oTdywy i Twy Spagswy Tou Epyow CBTE (kardc oysbiaoyde)

4.3. Mpophnpata smkowwyvias héyw e dagopeTikic yhiwosas (ExAnvikd — AhBavikd)
peTALY Twy ETaipwy

’: 4.4 Bhho
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5.ZUpEIOTE £vo XQpakTNRIcTIKS Tow Epyow oL THOTEVETE OTI (TAY ETUTUXES GE
peyohOTERD Badipo. ©

-, 5.1. Emapkric EvAuEpuwion Twy anoTEAECUATLY TIOU TIPOKUTITOUY amo TNV EPAapUoyT] TOU ojpaTteg
C—" CBTB
@ 5.2, AlEnom Tne efwaoTpépelas g meploxnc | my Tovpuopds, Mehateia)

O 5.3. Tuvepyooia pETafl TwWy TOUPLOTLKWY ETIEELPROEWY KL TWY TOTILKLY TIOpQY WYWY JE TKOMD
v avaberfn Tow TomuoD mopadooiaKel ThouTow

6. ZUTIHANPLWOTE £va XOPaKTNRICTIKG Tow Epyou Tiow TuoTEVETE OTI fTav adlvapo kal 8a
propolce va PeATiwSel ¥

O 6.1. H Evnpgpuwan yia TLE wipEhelsd Tow anpated nowdTntag CBTB

O 6.2. H Zuvepyndia pETafl TOTIKWY POpEWY

@ 6.3.To evirapépoy TWV TOTILKLY KATOLKWY Yia TNV uhomoinan Tou Epyou

ZNoio maTeteTe Tiwe Sa eivan ny ProcipoTnTa Tow AoyoTutow CBTB; MiotebeTe T o1

ETIXEIPROEIS SO TO XproipoTooiy ot 2 xpovia; ®

@® Nau
O o

O Aev Mvwpllw

13 | Page



interreg-iPACoC H

Greece - Albania ot
C BT B CHAM‘::EE‘:’“{;E‘;‘YMERCE

8.Eival avayvwpioipn n cnpavon tow CBTB oTig emmixeiprioeig Twy Mpefevu amo Toug
TIEAATES, TOUC KATOIKOUG KTA, ™

@ Mau
O o

() Asv Mvwpifw

2.H orjpaveorn ow SG8nNKe oTny ETHXEIRNCN OO Y1 TNV QvoyvwIgIHOTNTA Twy TIPoIGVTWY
Ooc KOl TNV SUPHETOXN TOUS 0T kahadn puwivow Tow CBTB eival emapkrg: *

@ Mat
O oo

() fev TvwpiTw

10.4v n amavtnon gog oTny epwTnon 2 nrav OX1 eEnyeioTe moia arin Siadikacia anpavang
Sa SEAATE va TIPOOTESE! WOTE va eival ETIApKAS N TTpowdnan Tou kakaSion puivon CBTH.

AuTd To MEMERSpPEVD BeV £XEL SquoupynBel ko Sev ExEL eywplBei and trv Google.
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