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EMTEAIKH ZYNOWH

>to mAaioto g Apdong 4.2.2 «EkBeomn Edappoyrig Tou kotvol TpowOnTikoU orjHaTOG/EMWVUHING
(brand) tou Mapadooiakov Mpwivol otn Alacuvoptakr) Meploxri» Tou Makétou Epyaocioag 4
(Motikr) epappoyr] Emwvupiog CBTB) (Pilot application of CBTB Brand) tou €pyou CBTB
nipoPAénetal TAOTIKY edappoyr} Tou Zrjpatog/enwvupiag (brand) tou Mapadooiakol Mpwivol
IOV OYESLAOTNKE OTO TAAICLO TOU €PYOU, OE TOUAXYLOTOV 60 TOUPLOTIKEG ETILYELPTIOELG AVA YWPX
(EMGSa kat AABavia).

To EmpeAntiplo g Képkupag oto mAaiolo g Spaotnplotntag eivat umevbuvo yla tnv
vlomoinon ¢ TmAoTkrg Spdong otnv Képkupa Tmou adopd TtV edappoyry TOU
orjpatog/enwvupiag tou Mapadootoakol [Mpwivol CBTB o€ TOUPLOTIKEG ETILXELPTIOELG KOl
Toapaywyoug amd tnv Képkupa. Autd onuaivel OTL OL TOUPLOTIKEG ETILYELPTIOELG KOL TTOpaywyol amd
v Képkupa mou Ba cupdwvricovy va epappdoouv to Zrjpa tou Mapadoaotakov Mpwivouy CBTB,
Ba €youv motomownBel yia avtd kat Ba powbnBolv avdroya. H dpdon autr amnattovoe thv
ekmiévnon pebodoloyiag kat Tov 0plopd piog opddag EUTIELPOYVWHOVWY EMwVUNIaG oL ottoiot Ba
k0oBodnyouV TIG TILOTOTIONMEVEG TOUPLOTIKEG ETIYELPTIOELG KAl TIAPaywyous oTa Bripata Tou Ba
TIPETEL VoL akoAouBricouv yia tnv 0pBr xpriomn Tng «Emwvupiog.

To €pyo péoa amd TNV TAOTIKY ePappoyr] Tou ZHHOTOG OTOXEVEL OTNV AVATITUEN EVOG KOLVOU
mpowBntikoV orjpatog/enwvupiag (brand) to «Awaouvoplakd Mapadooiakd Mpwivé CBTB» yia
TOUPLOTLKEG ETIXELPTIOELG (§Evodoyeia, KATOAUpOTA, €0TIATOPLA KAl GANEG ETILXELPT|OELG TIOU
oepPipouv mpwivd) Kol ylo TApaAywyoUg oL oToiol TaPAYOUV/KAAALEPYOUV TIPOIOVTA TIOU
oepPipovTal 0To TTPWLVO 1] XPNOLUOTIOLOVVTAL WG BACIKA CUOTATIKA CUVTOYWV YLX TIPWLVO, TToU Bt
powBNBoVV edpappdlovtdag to. Ol TOUPLOTIKEG ETILYELPTIOELG KAL TIAPAYWYOL TNG SLALOUVOPLOKT]G
nieploxrig mov Ba epappdoouy To Zrjpa Ba emwdeAnBolv dueca amd To €pyo evw oL ToTiKo( popeig
(mepidepelareég apyx€g, Onpol, ToTikol CUANOYOL, ETILHEANTHPLA) KoL OL UTIOAOLTIEG TOUPLOTIKES
eTELPTIOELG (ToupLoTikd ypadeia) Ba €xouv otn S1dBeor] Toug Eva oAloTiKS TTpowBNTIKS Epyaieio
yla ) Sl elpton Tou TPoopLopoU TG TTEPLOXTS.

To ev Aoyw €yypado «4.2.2 'EkBeon Edappoyrig Tou Kool ipowOnTikol orjpaTtog/EMW VUG
(brand) tou Napadociakol Mpwivoy otn Alacuvopiakr Meploxr» (4.2.2 Application of CBTB
Brand (Corfu)) ekmovrifnke amd v etaipio LIVING PROSPECTS EME oto mAaiolo tng amo
27/08/2020 cVUpPaong pe TiTAo «[lapoyxr| UTNPECIWY EEWTEPLKI)G EUTIELPOYVWHOOUVNG YO TNV
vlotoinon twv Makétwv Epyaoiag 3 kat 4 (WP 3 & WP 4) yia To eykekpipévo €pyo «Mapadoolakd
Tpwvo g dtacuvoplakrig eploxnis: Mpdypappa Enwvupiog (Branding) kat Epappoyry Kivntwv
Juokeuwv (Mobile Application) yia ) Slatripnon kot mpowlnon tng Kowrg mopadoolakng
yoaotpovopiag» (Traditional Breakfast of the C/B area: Branding Scheme and Mobile Application for
the preservation and promotion of common traditional gastronomy) - CBTB» pe to EmipeAntripilo
Képkupag.

To apdv adopd ékBeon mempaypévwy epopLoyT)G TOU KOLVOU TTIPowBNTIKOU OTjUATOG/ETIWVUHIOG
(brand) Tou Mopadoolakoy TPWIVOU OE TOUPLOTIKEG ETILYELPT|OELG KOL TIXPAYWYOUG OTNV TIEPLOXT]
™G Ké€pkupag ou paypatotor}Bnke amd to EmpeAntriplo Képkupag kat tnv TeXVIKT uTtootriptén
Tou Avaddyou Living Prospects Ltd. oto mAaicto tou €pyou.
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JUYKEKPLUEVQ, N TTapovoa €kBeom TtepapBdvel Ta akdlouBa:

Elcaywyn,

Meptypadr] Tng TAOTIKTG Spdong otnv Képkupa 0To TAIOLO TNG TILAOTLKT|G EAPHOYTIG TOU
Zrjuarog,

Apdoelg ou vdoTotriBnkav yia v edappoyr] Tou Kowvou ZrHaTog,

MNopdpTnua (Tpdtuta orjpavong, dwitoypadikd VAIKS, ETIXELPTIOELG TTOU TLoTOTIO BNKaV
ME To orjpa, deAtio TuTov, direct email, cupTANpPWPEVEG autrioELg, eKBETELG EAEy)OL)
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INTRODUCTION

Under the framework of the Action "Application of CBTB Brand" of the WP4 (Pilot application of
CBTB Brand) of the CBTB project, the implementation of the pilot actions is foreseen concerning the
application of the common CBTB brand in at least 60 tourism enterprises per country. This means
that a total of minimum 120 tourism enterprises will agree to apply the CBTB brand, will be certified
for this and will be promoted accordingly.

The Chamber of Corfu in the context of the activity is responsible for the implementation of the pilot
action in Corfu regarding the application of the brand Traditional CBTB Breakfast to tourism
companies and producers from Corfu. This means that the tourism companies and producers from
Corfu who will agree to implement the Traditional Breakfast CBTB, will have been certified and will
be promoted accordingly. This action required the elaboration of a methodology and the
appointment of a group of experts who will guide the certified tourism companies and producers in
the steps that they should follow for the proper use of the "brand".

The project through the pilot application of the brand aims at the development of a common
promotional brand "CBTB Cross-Border Traditional Breakfast" for tourism businesses (hotels,
accommodation, restaurants and other businesses serving breakfast) and for producers who
produce/ cultivate products that are served at breakfast or used as basic ingredients in recipes for
breakfast, which will be promoted by applying it. The tourism companies and producers of the cross-
border area that will implement the brand will be benefited directly from the project while the local
bodies (regional authorities, municipalities, local associations, chambers) and the other tourism
companies (tourist offices) will have at their disposal a holistic promotional tool for site destination
management.

The current document 4.2.2 Application of CBTB Brand (Corfu) was prepared by LIVING
PROSPECTS Ltd. under 27/08/2020 contract entitled "Provision of external expertise services for the
implementation of Work Packages 3 and 4 (WP 3 & WP 4) for the approved project "Traditional
Breakfast of the C / B area: Branding Scheme and Mobile Application for the preservation and
promotion of common traditional gastronomy) — CBTB with the Chamber of Corfu.

This document presents a Report of the activities undertaken by the Chamber of Corfu and its
external expert Living Prospects for the application of the CBTB brand in tourism companies and
producers in the area of Corfu.

Specifically, the document includes the following:

- Introduction,

- Description of implemented activities for the application of the Brand in Corfu,

- Annexes (Brand material, photos, gallery, list of certified companies, press release, direct
email, filled in forms, control reports)
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1. DESCRIPTION OF THE PILOT APPLICATION OF THE CBTB
BRAND IN CORFU

1.12. Aim - Content

The Chamber of Corfu in the context of the activity is responsible for the implementation of the pilot
action in Corfu regarding the application of the brand Traditional CBTB Breakfast to tourism
companies and producers from Corfu regional area. This means that the tourism companies and
producers from Corfu who will agree to implement the Traditional Breakfast CBTB, will have been
certified and will be promoted accordingly. This action required the elaboration of a methodology
and the appointment of a group of experts who will guide the certified tourism companies and
producers in the steps that they should follow for the proper use of the "brand".

The Corfu Chamber in the context of the activity is responsible for the implementation of the pilot
action in Corfu which concerns the application of the CBTB brand in tourism companies and
producers from Corfu which will initially agree to implement the CBTB brand, then they will be
certified for this and finally, they will be promoted accordingly. This action includes also the
involvement of a group of experts who will guide the certified tourism companies and producers
regarding the methodology and steps that they should follow in order to use the brand properly.

In this context, Living Prospects Ltd. external expert of the Chamber of Corfu was responsible to
support the Corfu Chamber in the implementation of the necessary actions for the successful
application of the brand in tourism companies and producers located in the area of Corfu.

The main purpose of the pilot action in Corfu is to promote the common gastronomic traditions
and the traditional breakfast of the cross-border area with special emphasis on the gastronomic
traditions and traditional breakfast of Corfu through the application of the common Brand in
Corfu.

1.2. The‘Cross-border Traditional Breakfast CBTB’

According to the deliverable "3.2 Definition of CBTB", the Corfu Chamber in collaboration with the
project partners, came up with a list of 59 (common) products and recipes that represent / define
the "Cross-border Traditional Breakfast CBTB". This list is presented below.
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1 Olive oil Olive oil Product Greece/Corfu

2 Musai Olive oil Product Albania/Vlora

3 Anevato PDO Product Greece/Grevena

- Corfu’ cheese Product Greece/Corfu

5 Corfu graviera Product Greece/Corfu

6  Coftage cheese from Albania/Vlora,
Tragjas Viora Product  Gjirokaster

T Fresh cheese of .
Liogora Cheese Product Albania/Vlora

8 Product
Feta PDO . Greecel/Grevena

g9 . Product Greece/Grevena
Kefalograviera

10 . Product Greece/Grevena
Kaseri

11 Product Greece/Grevena
Mpatzos

12  Salado Cold cut Product Greeca/Corfu

13  Noumboulo Product Greece/Corfu

14  Sausage — Cold cuts Product Greece/Grevena

15 Honey Honey Product Greece/Corfu

16 Mijalti shumelulesh
Lunxheria/  Lunxheria Product Albania/Gjirokastra
Honey

17 Honey Product Greece/Grevena

18 Corfu butter Butter Product Greece/Corfu

19 Milk Mills"Y'ogurt drink Product Greece/Corfu

20 ., AlbaniaVlora
Dhalle / Buttermilk Product Gjirokastra

21 Yogurt Yogurt Product Greece/Grevena

8 | Page
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22 Yogurt

23 Sheep vyoghurt with
honey and nuts Llegora

24 Kourn kouat
(marmlade)

25  Marmalade (fig,
cherries, guinces,
aranges, strawbemies)

26 Panada

27 Poutinga {Apple
pudding

28  Laggites

29  Pantespani

30 Sikomaida

31 Pasta flora

32  Fogatsa

33 Koum kuat sweet
Spoon

34  Oats  carioca  with
Sikomaida

35  Sikomalda cake

38  Pancakes with  kum
kuat sweet spot,
cinnamon and sugar

37 Karkanage

38 Fogatsa brioche

39 Mushroom pie with leek

40 Pile with Mushroom

41 Tzaletia

42 .
Harapashimemelige

43 Byrek

44  Petulla, Kila, Kulece,
Fite {donuts)

4% Pie with anevato
cheese or feta FDO

46  Batzina

47  Pie with greens

48  Yoghurt ple

4%  Pie with noumboulo
and meat

80 Orange pie

51 Maranza salad

52  Koum kuat (fruit)

53 Omelet with Bantzo
FDO

54  Manxurane

55  Mountain Tea

56 Herbs

57  Trahanas with
mushrooms

58 Trahana

3% Page
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Marmmalade

Bread
Cake

Swest

Sweet Cake

Pie

Fruit salad
Citrus fruit
Omelette

Herb

Soup

Soup
Soup

" Product

Recipe
Recipe

Recipe

Recipe
Recipe

Recipe
Recipe
Recipe
Recipe
Recipe
Recipe

Recipe

Recipe
Recipe

Recipe
Recipe
Recipe
Recipe
Recipe

Recipe
Recipe

Recipe
Recipe

Recipe
Recipe
Recipe
Recipe

Recipe
Recipe
Product
Recipe

Product
Product
Product
Recipe

Recipe
Recipe

IJ

PTOSPECTS

DEVELOPMENT & EMVIRONMENTAL SERVICES

T L
i Tt =
KERKYRA
CHAMBER OF COMMERCE

& INDUSTRY

| Greece/Corfu
Albania™lora
Greece/Corfu

Albanialora

Greece/Corfu
Greece/Carfu

Gresce/Grevena
Greece/Caorfu
Greeca/Corfu
Greeca/Corfu
Greeca/Corfu
Greece/Corfu

Greece/Corfu

Greece/Corfu
Greece/Corfu

Albania/Gjirokastra
Greece/Corfu
Greece/Grevena
Gresce/Greveana
Gresce/Corfu
AlbaniaMlora,
Glirokastra
Albania™lora,
Gjirokastra

Albania’lora Gjirokastra
Greece/Grevena

Greece/Grevena
Greece/Grevena
Greace/Corfu
Greace/Corfu

Greace/Corfu
Greace/Corfu
Greece/Carfu
Greece/Grevena

Albania/Glirakastra
Albanialora Gjirokastra
Greece/Grevena
Gresce/Grevena

Albania/Vlora Gjirokastra
Albania/Gjirokastra
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The brand "Cross-border Traditional Breakfast CBTB" and its pilot application in the cross-border area
and especially in Corfu, is a great opportunity for:

the promotion of the traditional products, recipes and breakfast of Corfu at local, national,
cross-border and European level,

networking, exchange of ideas and development of new opportunities for cooperation
among producers and tourism companies from Greece and Albania at local, national, cross-
border and European level,

informing tourism companies and producers about the traditional products, recipes and
breakfast of other regions of Greece and Albania (Grevena, Corfu, Vlora and Gjirokastra) and
about new marketing and promotion techniques,

the increase of potential tourists in the cross-border area and especially in Corfu,

the certification and promotion of the tourism companies and producers that will apply the
brand "Cross-border Traditional Breakfast CBTB" as well as of the breakfast they offer and of
the traditional products they produce,

the increase of tourists’ interest for the local traditional products and the clients of local
products, exploiting the elements of the local culture of each region,

the expansion of potential markets of tourism companies and producers in Albania and other
areas of Greece in the cross-border area,

highlighting the identity of each cooperation area through the common traditional products,
recipes and breakfasts of the cross-border area from Greece and Albania (Grevena, Corfu,
Vlora and Gjirokastra),

the promotion of the CBTB project, the promotion of its actions and results in the local
community and tourism.

1.3. Target group

The application of the CBTB brand in the area of Corfu mainly targeted the following companies:

1. Tourism Enterprises (main target group) that:

a)Are located in Corfu area,

b) Operate in tourism sector:

Hotels,

Apartments,

Motel,

Restaurants,

Cafeterias,

Other companies offering food services (restaurants, cafeterias) who serve breakfast
c) Serve breakfast, with focus on the local traditional products and recipes of Corfu

d) Are interested to apply the CBTB brand and agree with the procedure and terms for its
application.

DN NI NI NI N

2. Producers who:

a) Are located in Corfu area,

b) Cultivate/Produce local products such as:
V' Dairy,
v Honey,

10 | Page
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Meat,

Olive oil,

Butter,

Fruits,

Herbs,

Drinks,

Traditional sweets - Marmalades.

c) The products they cultivate/produce can be used for the breakfast or as main
ingredients of recipes for breakfast

d) Are interested to apply the CBTB brand and agree with the procedure and terms for its
application.

ANRNE N NE N NN
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2. DESCRIPTION OF THE ACTIVITIES IMPLEMENTED FOR THE
APPLICATION OF THE CBTB BRAND IN CORFU

2.1. Procedure

Initially, Living Prospects the external expert of the Chamber of Corfu designed and sent to the
Chamber of Corfu a proposed methodology for the application of the CBTB Brand in Corfu. This
methodology was agreed by the Chamber of Corfu and was considered by the external expert during
the application of the CBTB Brand in Corfu.

Specifically, Living Prospects Ltd. for the efficient support of the Chamber of Corfu for the
implementation of the Pilot action in Corfu, implemented the following stages:

STAGE 1: Attracting stakeholders — target group

STAGE 2: Finding, selecting, recruiting of the group of experts
STAGE 3: Certification of enterprises with the CBTB brand
STAGE 4: Use of CBTB Brand

STAGE 5: Promotion of certified enterprises

STAGE 6: Coordination, communication and horizontal support of the Corfu Chamber during the
pilot action

The methodology for the implementation of the above stages is described in details in the relevant
document ‘4.2.2 Application of CBTB Brand (Corfu)(Methodology) * elaborated by Living Prospects
and confirmed by the Chamber of Corfu.

The following graphs shows the flow of the above mentioned stages, while in the next sections we
presentin details the activities and results implemented by Living Prospects per stage for the efficient
application of the CBTB Brand to local tourism enterprises and producers.

Attracting Group of Certification Use of CBTB

target group experts Brand Promotion

Coordination, communication and horizontal support of the Corfu Chamber
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2.2. STAGE 1: Attracting stakeholders —target group

Living Prospects and the Chamber of Corfu implemented a set of promotional activities to
disseminate the Pilot Action to local stakeholders (especially tourism enterprises and producers who
were the main target group of the action) and encourage them to apply the CBTB brand.

Specifically, direct emails from the cbtb.corfu@gmail.com to the members of the Chamber of Corfu
(tourism enterprises and producers) and other stakeholders (local associations) and other lists of the
external expert were sent including the Invitation/Open Call, the Expression of Interest Form and
the Manual for the application of the CBTB Brand.

Relevant press releases were published on the website of the Chamber of Corfu website. Further
phone calls were implemented as follow up to the receivers of the emails.

Moreover, Living Prospects in the context of other activities of the project (workshops, info day,
B2B, Annual Gastronomy Festival in Corfu) informed the participants about the pilot action in order
to attract themto participate. Itis stated that the activities for the encouragement of the target group
had started from September 2020. The Chamber of Corfu with the technical support of Living
Prospects Ltd. were regularly publishing posts on the social media accounts of the CBTB Breakfast
facebook page & Instagram account, of the Chamber of Corfu and of the Corfu Annual Gastronomy
Festival.

The Chamber of Corfu, in collaboration with Living Prospects Ltd, prepared the Invitation/Open Call,
the Expression of Interest Form, the Manual for the application of the CBTB Brand and the Press
Releases for the Action.

13 | Page
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2.3. STAGE 2: Finding, selecting, recruiting of the group of
experts

Living Prospects and the Chamber of Corfu implemented a set of activities to find, select and recruit
the group of experts that will be responsible for the certification of the CBTB Brand and will generally
guide the certified or interested to be certified companies to follow the procedures for the prompt
application the CBTB brand.

Specifically, direct phone calls were made from Living Prospects to define this group of experts.
This group of experts was mainly responsible:

a) To carry out, in consultation and in cooperation with the Corfu Chamber, an audit (either as an on-
site inspection at the company or as an electronic one) in order to examine the expression of interest
form of the company and determine its compliance with the terms, conditions and procedure for the
certification of the CBTB brand. Due to the limitations of COVID-19 and in order to prevent the spread
of the virus, the control was carried out electronically.

b) Upon completion of the audit, the member of the group of experts, will prepare and send the Audit
Report to Living Prospects, certifying that the company follows or does not follow the conditions for
its certification with the CBTB Brand.

c) To provide information and consulting support to the applicant company regarding the Brand
application.

d) To guide the applicant companies in the steps that they should follow for the issuance and
application of the "CBTB Cross-Border Traditional Breakfast" brand.

e) Tobe in contact with the companies to which the brand has been awarded throughout the duration
of the application of the brand.

The group of experts was consisted of 3 members: an executive from the Corfu Chamber with Active
involvement in the CBTB project, an executive from the company Living Prospects with residence in
Corfu and with active participation in the CBTB project and an external expert with specialized
knowledge in both the Awarding Procedures of the respective brand and in the tourism sector.
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2.4. STAGE 3: Certification of enterprises with the CBTB
brand

The procedure followed for the certification of the enterprises was the following:
Step 1: Agree with the terms and conditions of the manual

The brand of the "Cross-Border Traditional Breakfast CBTB" which is awarded by the Corfu Chamber,
in the framework of the CBTB project, for the promotion of common gastronomic traditions and the
traditional breakfast of the cross-border area with special emphasis on gastronomic traditions and
traditional breakfast of Corfu, may receive tourism businesses that offer breakfast and local
producers after dully completing the relevant "Expression of interest form".

The expression of interest form is sent to the cbtb.cofrfu@gmail.com.

By sending the form, the company accepts the terms, conditions and procedure for being certified to
apply the CBTB brand in accordance with the Manual for the CBTB Brand certification.

Step 2: Audit by the group of experts

The brand is awarded by the Corfu Chamber to the applicant company after the audit carried out by
the member of the group of experts. When the audit is completed, the expert sends the Audit Report
to the Chamber, confirming that the company meets or does not meet the conditions for issuing the
brand. In any case, the team members provide advisory support to the applicant in order to comply
with the terms, conditions and procedures, for certification and therefore be certified to apply the
CBTB Brand.

With the confirmation that the company meets the conditions for being certified with the "CBTB
Cross-Border Traditional Breakfast" brand, it is now certified to apply the "CBTB Cross-Border
Traditional Breakfast" brand.

With the certification, the specific company (/ producer) is certified that:

a) offers a satisfactory level of breakfast (products and recipes) (at least five) of the "Cross-Border
Traditional Breakfast" with emphasis on the local traditional breakfast of Corfu,

b) makes significant use of the common products of the cross-border area of the "Cross-border
Traditional Breakfast", with emphasis on local Corfiot products;

¢) promotes the overall cross-border traditional breakfast and production, with emphasis on the local
traditional breakfast of Corfuy;

d) offers a satisfactory level of overall provision of breakfast services to its guests.

Step 3: Certification with the CBTB Brand

By approving that the company meets the conditions for the certification of the "CBTB" brand (step
3) the Chamber awards the "Cross Border Traditional CBTB" brand to the company, free of charge.
Living Prospects after the approval of a company to apply the CBTB Brand, sent a direct
confirmation email to the company certified to apply the CBTB Brand, accompanied with the logo
of the CBTB Brand. A couple of days later the certification of the company/producer, Living Prospects
scheduled in person meetings with the certified companies in order to give themthe CBTB Branding
material (flyer, sticker, small plexi glass for products/recipes) that Living Prospects had previously
designed.
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2.5. STEP 4: Use of CBTB Brand

RPLE AL S

By receiving and being certified with the CBTB brand, the company is required to use the exclusive
branding standards following the relevant instructions listed in the manual.

No change / alteration of the branding is allowed eg changing the proportions and size, etc. or using
the brand logo for products / recipes that are not included in the "CBTB Cross-Border Traditional
Breakfast" list.

The logo of the brand may be used in any promotional material / url /label of the certified company.
The sticker should be posted in a visible place, ideally on the door of the business.
The information stand, should be placed ideally at the entrance / buffet offering the breakfast.

The small stand(s) should be placed ideally next to the product/recipe of the list of "Cross-border
Traditional CBTB Breakfast" that the company offers.
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2.6. STAGE 5: Promotion of certified enterprises

The companied certified to apply the CBTB Brand were promoted via the following means:

a) CBTB website page https://cbtb.eu/?page_id=42&lang=en

b) mobile app of CBTB project,

c) social media pages of the project, of the Chamber of Corfu and of the Corfu Annual Gastronomy
Festival on Facebook with special tags to their facebook accounts

d) any announcements published on the Chamber’s website
http://www.corfucci.gr/kerkyra/shared/index.jsp?context=101&js=1 .

Specifically, through the above promotion and promotion means, the purpose of the Corfu Chamber
is to promote the companies and producers that have agreed to apply, have been certified to apply
the "CBTB Cross-Border Traditional Breakfast" brand.
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2.7. STAGE 6: Coordination, communication and horizontal
support of the Corfu Chamber during the pilot action

During the whole process of the Action, from the Open Call till the certification of the companies and
the application of the CBTB Brand and their promotion, Living Prospects was in direct collaboration
with the Chamber of Corfu and the companies. The provision of support services to the Chamber of
Corfu was discreet but also continuous, depending on the needs of the Chamber of Corfu and of the
companies.

Living Prospects team members, where required and in compliance with the COVID-19 pandemic
restrictive measures, made in person visits to the participating companies in the pilot application in
order to facilitate the coordination of the action and give them the CBTB branding material.

After the end of the brand application, Living Prospects proceeded to the preparation of the current
Report and to the archiving of all the material of the Action (press releases, open call, filled in forms,
etc.) attached as ANNEX of the current document.
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3. COMPANIES CERTTIFIED TO APPLY THE CBTB BREAKFAST TRADITIONAL BRAND FROM CORFU

The following table presents the list of the 30 companies (tourism enterprises and producers) from Corfu that have been certified with the Cross-border
Traditional CBTB Breakfast Brand and apply the CBTB brand to their businesses.

Establishment name Short description Establishment type City/village Website/FB/Instagram Establishment images Products/Recipes
\} '
Corfu Corfu Corfu ‘
A Xl y : :
1 Bella Mare Company Hotel Kassiopi www.belmare.gr BELLA M/\RE cheeselKeprupa |gravieralKépkupa Honey/Képkupa butter/Képrupa Yogurt/Képkupa
HOTEL—
Serious Relaxing
2 B_rentanos Aqartments A Company Apartments Perama www.corfubrentanos.gr B R E N TA N O S
\view of Paradise APARTMENTS
. v Pancakes with kum
Corfu kuat sweet spot,
graviera/Képkup |Oats carioca with  [cinamon and Fogatsa
a i £pKupa |sugar/Képkupa brioche/Képkupa |. Orange pie/Képkupa
-
3 Sokraki villas Company Apartments Sokraki www.sokrakivillas.gr VI LLAS A B
< RECEPTION
_—— TAVERNA CAFE Koumkouat
w SWIMMING POOL!  |(marmaiadeyiep Pasta Koumkuat sweet
Kupa i ¢pkupa | flora/Képkupa Fogatsa/Képkupa _|spoon/Képkupa
4 Taverna Kapilio Company Restaurant Sokraki www.sokrakivillas.gr
Corfu’ Noumboulo/Képkup
cheese/Képkupa | Salado/Képkupa a Honey/Képkupa Corfu butter/Képkupa
5 Corfu Beeking Vasilakis Producer Producer Vatos www.mrhoney.eu
Mehioooxopin Képrupae
aohaxnG
MEAVKE prupa
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6 Fat Cat Company Cafeteria City of Corfu www.fatcatcorfu.com Tal(hl Cfoll
/ Pancakes with kum
kuat sweet spot,
Poutinga (apple Pasta frola cinnamon and Pie with noumboulo and
Milk/Képkupa pudding)/Képkupa |/Képkupa sugar /Képkupa meat /Képkupa
7 Glykon esti Producer Producer Mamaloi Alepou www.glykonesti.gr
Sikomaida
cake/Képkupa  |Honey/Képkupa
(/ 9
8 Homotel - Corfu Pelagos Company Hotel Moraitika www.corfupelagos.com
9 .
Corfu Pelagos Pancakes with kum
kuat sweet spot,
cinnamon and Pie with mushroon/|
Honey/ M'peBevd | Yogurt/ MpeBevd sugar/ Képkupa MpeBeva Yogurt pie/Képkupa
PR
Lans
9 Lazaris Products Producer Producer Souleika www.lazarisproducts.com
DISTILLERY & ARTISAN SWEETS Koum kouat
(marmalade)/Kép| Koumkouat sweet
Kupa Sikomaida/Képkupa |spoon/Képkupa
theart
Armenades & olive
10 Olive wood Producer Producer Agios Spiridonas www.olive-wood.gr W“ﬁ’
Peritheias
WoRK
SHop
NPT Olive oil/Képkupa
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11  |Paxos Sunrise Company Apartments Gaios, Paxoi VWY, paxos-sunrise.com S GRI R | S E Batzina/l peBeva
PAXOS SUNRISE
VILLAS Pantespani/Képk Neranza Omelet with Bantzo
upa Tzaletia/Képkupa salad/Képkupa PDO/MpeBevd
PLATO'S

12 |Platos Products Producer Producer Platonas www. platosproducts.com PRUDUDTS

MEAVKE prupa
13 |Sk Resort Enterprises Compan Hotel Agios loannis wwaw.corfusenses.com ( /‘ Y/ \» HSCS Koum kuat

P pany - ¢ ¢ NS (fruity/Képrupa
- Mountain
Sikomaida Tea/Auhtvag/Apyu | Trahanas with
Képkupa | Orange pie/Képkupa pPOKkaoTPO peBeva
https://www.facebook.com/page
14  |Taverna Pergola Company Restaurant Old Town, Corfu | s/Taverna%z20Pergola/3261271
08200012/
Noumboulo/Képkup
Qiive oil/Képkupa | Feta PDO/MpeBevet_|a Honey/lpeBevd Panada/Képkupa
TOY MEAIOY
facebook

15 |Tou meliou to panigiri Producer Producer Agios loannis hps:/f :;:EQT corfu TOTIANHTYP!

MEAVKEpkupa
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16  |Tavern Brousko Company Restaurant Kompitsi NA PanadalKépkupa
APABOELAKEH TABEPNA
Corfu
graviera/Képkup Poutinga (apple
a Kaseri/l peBevd pudding)/Képkupa | Neranza salad/Képkupa
17 Company Restaurant NA
Sikomaida/Képkup
Flisvos Kanoni Qlive oil/Képkupa | Noumboulo/Képkupa | Honey/Ké pkupa a Koumkuat fruit/Képkupa
Corfu
18 Company Hotel [ [ butter/Képkupa Yogurt/Képkupa
ALMYRO
Noumboulo/Ké pk Koumkouat
Almyros Beach Resort Axaravi www.almyrosbeach.com upa Honey/Képkupa (marmalade)/Képkupa
'
Q
19 Producer Producer XOUM Froducis
MAVROMATI® .. .
(marmalade)/Kép| Koum kuat sweet
Kum Quat Mawomatis Skripero www. kumquat.gr Kupa Sikomaida/Képkupa |spoon/Képkupa
20 Producer Producer NA
Alimento Constantinos
Spinoulas Biro Olive oil/Képkupa
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VICES

Marmalade (fig,

LAGUNA 4 o
21 Company Hotel | A < quinces,
Holiday Corfu ™ organges, Pie with anevato
ety
https://www.lagunaholidaycorfu. —— strawberries)/Alb | cheese or feta Orange
Laguna Perithia com/ ania/Viore PDO/Grevena pie/KEpKup: olive oil/Kép Corfu Feta PDO/Grevena Milk/Ké pkupa Yogurt/Képkupa
22 Producer Producer NA
Meligonibiohoney -
Kontostanos Athanasios Platonas Honey/Képkupa
23 Company Hotel Yogurt/Képkupa
Bella Vista
HOTEL & STUDIOS
Bella Vista Benitses www.bellavistahotel.gr QOlive oil/Képkupa | Honey/Képkupa
24 Company Apartments Salado/Képkupa
DA ONT HOTEL, APARTMENTS & Corfu
Sea Breeze Agios Gordios www.seabreezecorfu.com Olive oil/Képkupa | Corfu graviera/Képky butter/Képkupa Yogurt/Képkupa
Brentanos Apartments - A Other place serving
% \view of Paradise Company breakfast Perama NA
Koum quat
marmelade/Képk
upa Olive oil/Kepkupa
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26 Spatoulas Stefanos Producer Producer Kompitsi NA
OAiwe
oNK;erkyra
27 Koutouzov Alexander Producer Producer Agios loannis NA
Peristeron
Honey/Képkupa
28 Company Restaurant Salado/Képkupa
Corfu
Sea Breeze Agios Gordios www.seabreezecorfu.com Qlive oil/Képkupa | Corfu graviera/Képky butter/Képkupa Yogurt/Képkupa
CAdamantia
29 Adamantia Hotel Company Hotel Paxos www.adamantiahotel.gr -
& Marmalade (fig,
cherries, quinces,
Corfu oranges,
Honey/Kepkupa |butter/Képkupa Milk/Képkupa strawberries/ Viore)
30 Spiros Katexis Producer Producer NA
Kanoni Olive oil/Képkupa
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a) Invitation — Open Call

Greece - Albania
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ANAKOINQZH

ANOIKTH MPOZKAHZH

xoprjynong tou Zrjpatog «Alaguvoplakd Napadooiakd Mpwivé CBTE»

To Empeinmipio KEprupag we eTaipog Tou Epyou pe To axpwvipno CBTB, To onoio cuyypnuatoSoteitol ang
1o Mpoypapue Macuvoplaxng Zuvepyaciag Interreg IPA — CBC sEAhaSo- AlPavia 2014-z020%, amsuBivel
QVoLYTT TpooKATIoN ¥xopiyNong Tou Inpatog aAioouvoeproks MNapodoosiaks Mpwive CBTB..

To Empeknrnpie Képrupag oto miciow Tov sAcuvopuakol MNepoSooakol Mpuwwwel CETBR, £xel wg
QVTIKELPEVD TOV ENTTAOUTIONG TOU TIpwIvol, Tou npoodepetal ota Keprupaixa Esvoboyeila, katoliuota ahha
K@l OE GAAOUE YUWPOUC EOTIOOTE, LE XEPOKITPLOTIKG TOMKA MapasosioKd MPolovVIa Kl CUVTAYE; amg v
KEprupa Kol 1) S1e0UvopLEKT TEEPLOYT] TToU oveSelvUouy T1) YEOoTpOVOoULKT] Tepaioon Kal TauToTTe kalbs
Uieg amd TIE MEpIOYES CuUVEpyaoias Tow Epyou (Képkupa, Mpefeva, Avhwvag, ApyupdxaoTpa).

AUVOTATNTE EMAKTNOTS TOU OTjHATOE £XOUV:

onv Képkupa ko
TICLO YL i'ronl.lu.\'w MopodomarWwY THoIOVIWY Ta ool keAAMEpyoUVTaL T & OVTOL KL EYOUV w
oMo T DE]!.EI.I Tou v Képkupa ke mou CLUOTIOLOUVENL 010 Towivd 1 we Booukd ousTuTkd

Amdhado, wéky, BoTova Ki).

Toorjpa yopnyeital Swpsdy, 0TO MARITIO TOU £pY0U, JE CUUTTARpLOT] TT)E @ ALT|ONE YId XOPTYTIOT) ToU CTjUETOE
‘Macuvoplaxd Mapadoouks Mpwwvd CETE' mov vhomolsital kata To aEyyeipifo vy yopriynon onjuatoes
Tou Awouvoprakol MapaSoouwkol MNpwivolw CBTBe, Ta omole EMOUWETTOVTAL STV TAROUTE TPGTKATIOT.
H anoostoln g aitnong yiverm NAEKTpoVIKG 0T0 Topakarw email emkowwving: chtb corfu(@gmail.com Eweg
v MNapackeur 26/2/2021.

Fag evyaploToUpe ok EK TwW TIPOTERWV yIE To EvSadEpoy ooy,

'd;np*iﬂm;lm’mrdn‘mjwmpw"i T0U KOIVOL GTJUATEGEmWVIKInG (brand) CBTE SieftyeTon 610 whaiso Tou Epyou CBTE - MapaSomaxs
mpunvd T Smauvopue mepoyng: Apéypayue Emwvupiag (Sranding) wm Epapuoyr Kummiv Tuaxeudn (Mobile Application) mou
wﬁanpmrﬁnmm G TO MpCypaupn M:wvop\mmu;z.wspruﬁmpr'rerreg 1PA - CBC aEM G50~ AkBavin 2014 -202a8. Ho.lr'd':ad'mm
Eucayeral pe T uRnaTpel] TG eTatgeing Living Prospects Ltd. avadoyos Tou Empelnpiow KEpKUpE; IR TV YOPNTET KT EPapueyT
Tou gTjpaTe; oTe mARIOD TOV Epyou CBTE.

++Tp EmuEeAnTote KEDKUpSS ETRigoq ToU £pyoy 'CBTE" Kal 7 ETaupein Living Prospects Ltd. eRefspyaiovTan Ta Rpocwmks cag Sedopéva
mou da EwcdyETE oy aimo ke S yoneworcmSoly arokisTed 610 mAming VAORGEIOC TOU CUYKEKSMEVOL ECYOU WE GKOMG T
TOPTYTO] Kl MAOTIAT) EQESUSYT] T0U KOG GTyaTog/smuvupta; (brand) CETH.

Emouvantovral:
AITHEH MNA XOPHMHEIH TOY ZHMATOZ "AIAZYMNOPIAKO MAPAADZIAKD NPOINC CBTE'
ErXEIPIAIC MA XOPHMHEIH ZHMATOEZ TOY AIAZYNOPIAKOY NAPAAOQZIAKOY NPOQINOY CETB

O MNpéedpos touw Empeintnplou KEprupag
Fewpyag M. XovSpoyaweng
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b) Press Releases

http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=2634
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2/18/2021 ANOIKTH NMPOZKAHZIH - Xoprynan Tou Zfjparog «Ajaguvopiako MNapadoaiaxd MNpwive CBTB» - Portal EmpeAnTnpiouv Képkupag - ...
ANAKOINQZH

ANOIKTH NPOIKAHEH

To EmipeAnthAplo Képkupag wg eraipog Tou épyou pe To akpwviplo CBTB, To onoio ouyxpruarodoteital and To Npdypappa
Algouvopiokrg Zuvepyaoiog Interreg IPA — CBC «EAAGSC- AABavia 2014-2020», ansuBivel avolxTr npdokhnon xoprynang Tou Inparos
«Alacuvoplako Napadooiakd Npwivd CBTE»,

To EnjpeAntrpio Képkupac oto nhaioo Tou «Ajcuvoplaxol Mapadooaked Mpavol CBTE», £x&| we QVTIKEIUEVD ToOV EUNAOUTIONG TOU
npalvel, nou npoa@épetal ota Kepkupaikd Eevodayeia, kataAlpara aAhd kal oe dhhoug xbpouc eaTiaans, Pe XapakTnplaTika Tonikd
napadociakd npoidvTa kKol guvTayég and Tnv Képkupa kal Tn Slaguvoplakn neplexn nou avadelkvlouv Tn yaoTpovoulkl napadoon kal
TautaTnTe KGBe piag ano Tig neploxes ouvepyaoiag Tou £pyou (Képkupa, Mpefeva, Avhdavag, Apyupokaorpo).

AuvdTaTNTA ANAKTHANE ToU anpaTos Exouv:

a)_(kard nporepaidTnTa)_ TOUPIOTEKES EMIXEIPFOEIS MOU NPOCPEPOUV  npwivd  (evIsIKTIKG: ToupioTikG katraAlpara,
Eevodoyeia, evolklafopeva SwpdTia, Xmpol E0Tiagng ka), kaj nou SpacTnplonojoivral otnv Képkupa kap

B)_napaywyoi Tonikmv napadoolak@v NpoidVTWY Ta onoia kaAMepyolvTal,_ napdyovral kal EXOUV WG TONO NPOEAEVONE TOUG

yahakrokopikda npoiovra, kpéara — ahhavTikd, gppourta, Aaxavikd, eAaidAado, pehs, BoTava ka).

To afjpa xopnyeital Swpedv, oTo nigioio Tou épyou, WE OUPNARpwon TG <Aftnong yia xoprynon Tou ofpatog ‘Algouvoplako
Napadociakd MNpwivé CBTB» nou uAonoleital katd To «Eyxelpidlo yla xopriynon onparog vou Alaguvoplakol Mapadoolakol
Mpwived CBTB*, Ta onoia emouvantovTal atny napoloa npdokhnan. H anooToAl TNE aiTRENS YiVETal NAEKTPOVIKG OTo napakdTwm email
enikovwviag: cbtb,corfu@gmail.com (mailto:cbtb,corfu@gmail .com) £wg Tnv Napaokeur 26/2/2021,

206 eUXaplaoToUpE NoAD EK Twv NPOTEPWY YIa To ev3lapEpov 0ac,

*H xopfiynorn Kai n miAomiki epapuoyr) Tou koivel orjparog/enwvupios (brand) CBTB digfdyeTar oTo nAagioio Tou Epyou CBTB -
‘NMapadooiakd npwive Tng dicouvopakic neploxic: Mpoypoupa Enwvupiac (Branding) kar E@apuoyr Kivnrav Zuokevay (Mobile
Application) nou guyxenuarodoteirar ano To fpdypauua Aigouvopiakne Suvepyaoias Interreg IPA - CBC «EAAGSa- AABavia 2014-2020»,
H 6An dradikaoia &iefdyerar pe TV unoaTipiEn The eraipeiac Living Prospects Ltd. avadoyoc tou EmueAntnpliou Képkupac yia v
XOprynan kal eQpappoyr) Tou onparoc ate nAgicio Touv Epyou CBTB.

**To EmueAnipio Képkupag eraipoc tou épyou 'CBTB' kar n eTaipela Living Prospects Ltd. enekepydlovrar Ta npoownikd oag Sedopéva
nou Ba eicayere amnv aitnon kai Ba  ypnoponomnBolv anokAgioTikG oTo AAgicio uAonoinone Tou TUYKEKDILEVOU EQYOU LE TKOMA Ti
Xopnynan kai mAoTikf E@apuoyn Tou keiwvol anuarog/enwvuuiac (brand) CBTB.

0 Npéedpag Tou EnigeAntnplou Képrupag
Fewpylog N, Xovapoyidvvng
EniguvanTovTal:
AITHZH N'A XOPHIFHEH TOY ZHMATOZ 'ATIAZYNOPIAKO MAPAAOZIAKO NMPRINO CBTB'
EFXEIPIAIO FIA XOPHIHZIH ZHMATOZ TOY AIAZYNOPIAKOY NAPAAOZIIAKOY NPQINOY CBTB
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kY Felvieg| Mapamean mMpoBsouleg umofcAng Almong Xoprmynang Tou Efparog cAouvopard Mapadeniand Mpuwred CETEs £wg Mapaomsuy 12...

ANAKOINQIH

Naparacn_npoBeopiog_unofolig_Aimong_Xoprynong_tou Enporog_«Mocuvopakd Napadocioxd
Npoivo CBTB>.

Naparsivetal £m¢ war v MNopoowkeun 12 Mapriow 2021 n npoficopia unofolng «Aitnong yia
Yopiynon Tou onparog ‘Aacuvopiaxs Mapadociaxko Mpwive CBTE »

ANOIKTH NPOZKAHEH

]Dpﬁ\rnu‘l]( Tou Fnparec «MAigcuvopraxo MNapodooaxs I'Ipmwé CBTB»

To EmpeAnmpio Képxupag wc sTaipoc Tou £pyou pe To okpwvipio CBTB, To onoio cuyxpnuateSoTsital
and To Mpeypoppa Miacuvopiokrg Zuvepyaciog Interreg IPA - CBC <EAAado- AkPavia 2014-2020%,
anewBlvel averTr npdokhnon yopiynong Tou Ifpareg « Alaguvopiake Mapadomiaxd Mpuwive CETE=.

Te Empshnmpie Képkupag oo nlAoiow Tou <Macuvopliaxol [Mapadocakod Mpuiveld CETE®, £xe wg
avTIKeEipeEvo Tov spnAoumioud Tou Npwivel, Nou npoopepsTal ota Kepxupaixa Eevedoyeia, karalipaTta ahha
kol o= ahhoug ¥WpoUg ECTIOONG WE XOPOKTNPIOTIKG Tomkd napadomakd npoidvTo Kal guvTayeg and TN
Képxupa kal Ty Slaguvopiakn NEpIOYN Nou avadsikviouy T yaoTpovopikn napadoon kal TautdTnTa kabs piag
and Tig nEpIoYES JuveEpyaoiac Tou Epyou (KEpkupa, Mpefevd, Avhwvac, ApyupdkaoTpo).

AuvaToTnTa anokTnong Tou oNpaTog SXouv:

n)_(m'.rru npoT ggmcrrl]_] T\ounlmmsq _EMIXSIpNOEIS_ Nou  npoopEpouy  npwive  (evBeikmiud:
nuﬂﬂ_ﬁnumm_mml_mnmu:_m)._xm_m
Spoacrnponoiovvim oy Keépkupa wkal

MMVWWWMMMKM

we_Téno npus.l,zuong Toug_ TNV K;En upa kal_nou xp_r.mponmouvrm oTo npwwn n_we_Boomx
GUUTDTIIHI auwu\rmv ¥i0_npwivo Isvﬁsluﬂuu yoAakTokopikd npoiovra, kpiara — |1.l.lvr.|||'11||:t:|,L

To ofpa xopnysitTa dwpsdv, aTo nAgigio Tou £pyou, PE CUPNARPWST) TNG <AITNONG Y1a ¥Oprjynon Tou anuaTog
facuvopiakd MNapaSomakd Mpwivd CBTE's nou whonoeital kaTd To «Eyxeipidic yia yopiynon onfuarog
Tou Aacuvopiokol Mapadociaxot Mpwived CBTB*, Ta cnoia eMiguvanTevTal oTnv napolca npdokhnan.
H anootolrf g aimong yiverar nAsxTpovikd oTo napaxdtw email emxowwviag: cbtb.corfuligmail.com
(mailto:cbtb.corfu@gmail.com) éwg Tnv MNapaokeun 12/03/2021.

Zac suyapioTolps nodl £k Twy nNpoTEpwy yia To evdiapépoy oag.

*H yoprnynon kai n mAeTikn spappeyr Tou koivel onparegenwvupias (brand) CBTB Siefdyerar oo nAaioo
Tou Epyou CBTE - Topadooakd npwivd T Migcuvapiakns nepayrc: Mpdypapua Enmvup;ag (Branding) o
Epappayry Kwvnrwv  IZuoksvwy  (Mobile  Application) nou  oguyypnuaredotsirar and To  [Tpdypauua
Aigeuvopiarrg Zuvepyaoiasg Interreg IFA — CBC =EAAd8a- AABavia 2014-2020=_ H oAn Siadixooia Sisfayerar
pe v vaoomipin T sraipsioc Living Prospects Lid. avadoyog Tou EmpsAnmpiov Keprupag yia mv
¥OOM Yo Kal SpaguoyT] Tou arjuaros oTo ndaioio Tou Spyou CEBTE.

**To EmueAnTripo Képkupac sTaipog Tov Epyou 'CBTE' wkar i eraipsia Living Prospects Lid. snsepyalovrar Ta
npocwmkd oo dedopeva nov Bao oodyere ey aimon km B ypnowponomfodv anoxdsiotika eTo nAaioio
vAoroinong Tou CUYKEKDIUEVOU Epyou pIE OKONG TT) yoprynon kai mAomikr spappoyn Tou xeivod onparog
snwvupiag (brand) CBTE.

O MNpasdpog Tou EmpshnTnpiou Képrupag
Fewpyiog M. XovBpoyiavvng

EmguvanTtaovrai:

AITHEH MA XOPHMHEH TOY EHMATOZ "ATAZYNOPIAKO MNAPAAQEIIAKO NPRINO CBTE"
ErXEIPIATO INA XOPHIHEIH THMATOEZ TOY ATAZYNOPIAKOY MAPAAOIZTAKOY NPOINOY CBTE
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c) CBTB Branding material

Logo

L

Plexi stand for
products/recipes

KERKYRA
CHAMBER OF COMMERCE
& INDUSTRY

Sticker

» .ok
oS\ gl YE
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cate

ar

LIVINGPTOSPECTS

DEVELOPMENT & EMVIRONMENTAL SERVICES

Plexi stand flyer

EL EAatdAado (Képkupa) * EN Olive oil (Corfu)

interreg-iPACBC H B o EAEE
g;zce - Albania ¥ & INDUSTRY

aﬂ CBTB

EL fevre
Képupa, ta Mpefevé, Ty Auliva xai To Apyupbradtpo oto
ipusvd Tou EevoSoxeiou uas,

EN Taste the common traditional products and recipes from Corfy,
Grevena, Viore and Gjirokastrainthe breakfastof our hotel.

AL Shijoni produktat dhe recetat e zakonshme tradicionale nga

Korfuzi, Grevens, Vlora dhe Gjirokastra, né menuné & méngjesit té
hotelittoné.

SO NE

cbtb.eu

m

e e PA oo Cotarionaganra Grece - Abame s

=E EH =
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d) Social media posts

Corfu Gastronomy Festival 2021

Published by Living Prospects @ - 28 June at 10:36 . @

Ol ETIXEPACELS Kot TIOPCtyLyol TIoV £X0UV TIGTOTOINGEL PE TO Znpo
"‘Aoouvoplokd Mopoadootoko Mpwivod CBTBY, £xouv T SuvoToTnTa
vo tpofAnSouv AQPEAN pego amd To 'ETrolo OsaTiffch
raoTpovopicg Tng Kepkupag' Corfu Gastronomy Festival 2021.

I Kévts TNV QiTNON GOG Y10 OTOKTNGoN ToU ZpaTog £wg 15 louAiou
2021:

http://www.corfucci.gr/kerkyra/articles/article jsp...

Mo mAnpogopisg: cbtb.corfu@gmail.com
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Traditional Breakfast CETB
F (] %]

Traditional Breakfast CETB

]

R T o

Traditional Breakfast CBTE
o
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C BT B CHAMBER OF COMMERCE DEVELOPMENT & EMVIRGNMENTAL SERVICES
& INDUSTRY
ANOIKTH MPOZKAHZIH - Xopriynon Tou Inpartog «Alaguvoplakd MNapadooiakd Mpwivd CBTB»
o o 3

CBTB Corfu <chtb.corfu@gmail.com> 3 Andvinon | € Andvmon sedhowe | =3 Mpodenan

Npoc @ Nadia Karra Thu 18/02/2021 11:39
(@) npouwsrge: 1o iy 2021 1333,

Edu umipyrows mpOBMIG: s Tov TPATED s Tav ORoiD GUPAVILETAL UTD TO UV, KGVTE Khix £B) 13 v T0 RpOBMETE G Eve: TPOYPELE TEPUTYGAG Web
EMXEIPIAIO XOPHIHIHE THMATOL CETB.pdf - ﬁ: AITHIH XOPHIHIHE THMATOX CBTB.dacx ©
- | 2mB
ANOIKTH NPOZKAHIH
rou Frjparog 5 Npwivé CBTBA
Interreg-iPFACBC H
Greece - Albania

To Empehnriipio Keprupag w raipog tou (pyou ue e CBTB, To omoi i Euvepynoiag nterreg IPA - CBC <EANGSa- AMavia 2014-2020s, aneuiiivel avouyn mpdaxhnan) xoprynons tou atog sMasuvepuaxd Napasosiaxd Npwivi CBTB:
To Empehpis Kepip 5o mAakno o =gt TapaBoakasos Mgy CBTB, e s kel Yow spmbourias Tou mpwnvor, oy oo EavoBoxeis, ko Exdou o o, e & Tomh mapaBoman mpoivIG kL auvTape and T Kipkypa ko

A mepuo e b e i an i mepiogi auve ppasias 1w peBevi, Auivag, Apyups
Buvassu andemons tov oo Exouv.

! ) y Adane. Eevolio S s

[—— o npoiévicon ta dno npofde 1y Keéprupa e ; g g o 5 npoidera, ppotra. b hasgha o, uths

To o gopryefvas Swped, o1 mhaicas tou Epyay, ke suTdripuwan TS eAfman yia XOpiYMEN Tou aipaTos "Bacuvopiaxd Napabomans Mpur CBTE rou uonowsi kar 1o «Eygapibie e

bt sarfu@amed.com fus o Mapaowes 26/2f2022

Mpervoi CBTB, Ta anoia emouvaRmovem auv napadus npéaxhnan, H

potépuovy)
i (brand) C: 818 | nepeay: Mpdypapa E £ Ko 5 (Mobile Appl frar ams nterreg

1PA~CBC <£dd0- Abvia 30 30301, e Living amifago; yoa i row arjparog
Tou épyou 'CBTE Prospects Ltd T mped jaéva mou Ba eiodpere Ba mhaioio om0l (beand) CBTB.

Tithogemail- MIEZTOMNOIHEH E@APMOMHE ZHMATOZ efuaouvopiako MNoapaSoouzkd Mpowvs CBTEs

CBTB

To Empsinmipo K£prupag we etaipor Tou spyou P o axpwwiuo CETE, To omolo suyypnpotoSoTsitol and 1o
MNpdypapya Amouvepaedg Tuvepyamios |phagreg IPA — 0BC «EMMESa- AlBavia 2004-20z20, USTEpE armd aitror] oor,
Bepoaver g 1) e Elpnar) SOt « 0 TrATpol T TipoimoB £msLg;
yopriynars Tou Ifuates sfuoouvoplaxd Nopadosiaxs Mpeowd CETB. ka mws motonotsita va sbappdos To Iipa kard
o «EyyEpidio yua xopryron orparos Tou Aoouvopraxol Mopododaked Npwivod CBTEx.

Me 0 yoprjynon Tou ZRparog sfuacuvopiaxd Napadosiad Mpwawd CETBw 1y ETIEL pryoT) MOTOTIOLE (DO THWg:

o) TpoodEpsl Eva IKEVOTOMTIKS ENimsso TpoidvTwy yul Tpwwvd (Sva), Tou «Aosuvoplakol NMopadomokod
Mpuivos us EubaoT KOTA TEPITTTLEOT) 070 TOTIKG Mapaiooima Tpwivd g KEprupag,

B) mophysl o onuavnikd Pofpd Ta kowd mpoidvta TG SouvoploTc TEpLORTS ToU ollaTuvopokod
MNapafoonmoot Mpuivels, ps £pdaoT TE TOMKE KEPRUPEG TpoiovTa,

v} mpowdsl suvchika To SlACUVoMaKs TEpoSOoLEHS TIPWIVG KL TIEQEYWYT], s Epdaon To TOMKD Napaiosians
Tpuva TS Kiprupar,

&) mpor@EpE EWa LKOVOTIITLES SIMES O FUVOAKIE TIQEOYT|S UM BETIIV OTOUS TIEAGTES TS,

To Ifpa sfaocuvopaxd Mapasomosd Mpuwwd CETBe yoprysito amd To Empsknrripw Képrupos, Swpsdv.

Zo omosTEAMOUUE TO AoydTumo Tou IfpATOC EVU TI EMOMSVES TUEpEC sﬁuwmﬁompmq uuvsmrcrmq o
Emsknnpiou Képkupag m:tmun.m&uxuuLmnngspecELtd Eummt#rsl.rn\l meapnnﬂ cnu.{'rtp-nxzmzwu WO TOg
Tapafiwos: To auUToKGAANTO, TO OToio KEMELOTE wa KOMATSETE Guece O sudaves oTUELD, 15aviKd OTTV TIGpTa TN
EMIYELpNST] 0, IO EVIILEPWTING TAYKOU, TO oToio KoAEIOTE wa TOMOBETNoETE O sudaver OTuEin, Whaved omv
slgohofTapsio TG EMEELPNOTE, Og KoL To KEpTE K TIPOIOVTOE TO 0TIol0 KEAEITTE va ToToBsTRosT: Simha ano 1o mpoiov
mg Aoreg Tou «fuosuvopiaxol NMepeSomokod Mpauwol CETBw mou mposgepere, oF spdavig onusio. Zog
EvTuEpUMOUKE Twe, £va koprhdxl Bo oo mapaefoSel Fr MEpUTIWST WOU STV altNoT) oog SyeTe avobepsel M
TpoTEpSTE MEQIFTOTEPD O EVQ TPOLGVTE, N OPASE SUITEIROYVLIPAWIY KTl TROTOMOIn oS EMEREEs Eva JE KpLTT AL TV
povaSikaTnTa Tou mpoidvTos mov MpooEpsTE OF OXECT| UE TS UNMGAOITE] STIYELOT|TEL; TIOU MROodEpoUV Mupduma
LEv sruTpETIETAL KovERDS sifousg pETaBoArfakholwon TwY CYETLY STUAWCEWY EW SEV STUTPETIETOL T) YPT|OT] NG
STEVOTE Y18 TIPGIGYTE TIow Eivm EXTAS Moray eflaouvopuekoi Mapafoomeoon Npwoeol CETB.

H emysi pryom oo kaAsiTo (SToU X PELEOTEL Wi EIVEL O SUVEWVGT|OT KELEMKoAWvLE e To EMmpehnTimo KoL Tov EKGSTOTE
sEougnSoTNUEWD UTELEUVD TG DPAGEG EPTTEIPOYVIOPOWIY KL TILETOTOIT oS kad' M T S1apKELe TG edapuoyT; Tou
anjparer,

Zag SUXEPLOTOUKE TEORD) £K TV TIDOTERWY YIE TV DUVEDYEOIT O0g,

me[qunmmapm wumvwa'rummd%mnwmgfbrmmjfsm Sesfayera oro miaime Tou Spyou CBTE -
ﬂﬂﬂmimlm mmuw m Sexeuvopeoniy nEpoxTy: Mpdypeppe Emwvuping (Branding) xe Epapuoym Kty Fugesumy
(Mghils o GUKpUETaSeTE T oomd To Mpdypapye Aicuvopektic Zuvepymoiny [ntemeg, IPA — CBC «EAAGSa-
AdBavia 2014-20200. H G Simdwacia SiEfyETm Us v uwoomown wy sregsias Living Prospects Ltd. owddayor tou
Emyshrpiou KEpkupag o TV Xoorynon ke epapuoyT Tou oriparor oro maing Tou pyou CBTE.
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KERKYRA
C BT B CHAMILE&%I:;%}lyMERLE

T A podopies pMopeiTs wo EMKOWVEITE OT0 MapakiTw oroyEie: Novne Koppd, n agra@lpor
M skripmer,
Mavne Keppa yia v Living Prospects Ltd. yua 1o £pye CBTE

Living Prospects Lid
Development & Emvironmental Sanvices

ar

LIVINGPTOSPECTS

STCPENT b LR R
Headguarters - Athens

| Address: Kas6j Balagan 6, Dafni, 17237, Athers
| TeL / Fanc +30 210 3800750, +30 215 5600440
| e-mait: supportidip ar

Beprespniative Office - Brussels

| &adleprsg Rue de |a Scence 14B, Brussels, 1040

The In this ks intandod zalely for tha wmeaf the individual o entity to whom It ks addreccod and cehers authesizod
o recah it it say contain or lgally nfo I you are: nat tha Intended redpient, yeu ara haraby nosiiod that any discosura, copying,
distribution or taking any action in relance an the contenis of this Information is sbrictly prohi bited and may be unkewful I you have recoiked this communication
ins gmar, please natify us immadiately by esponding o this.amail and then deldto. i from your system. Tha vicws. axprescod and contained in bhis meccage ans not
macaccarily thosa of Lving Prospects and this cosenanication cannet fonen & binding agrosenant unless that 15 tha sspres Intant batwoan the o snicating partios
wihich ara authortsad to malk such an agroesmant. Living Prospects. racanas all prospeaty nights d in this. Livirgy Procpocts Fesars
ha sight to moniter ary elocingnikc com mun ication by (s enployoes

iy Ok i, Torsa MR v T e eyl amowiaoTen v ol ot To drope i T wpss aviimre oo

ol Tow, e Wi OF e U AT O T T it e e pace prreopsnl e Mg eI fy v o mooveso

skee, Efve v gios o nopaliane, oo . ), Ty, Sumenp| ¥ rhenn amessfinoTe

EEpAEME, OF ok 5 T T B b e km o pel we chis mopduager By e Liga o To piague.

o iiog, i iy i O T T W i o Bl opecomd.

o T oo cog, Th améyo Tow eappdinrn o wou mpdyeviol o6 mond w0 piups S0 oopeddoo oopeitmre ks e Lving Prospects oo 1o

e oy omoTEhe] Sropn e ouppas b, oenbe i o cham | medieom T ool pea s sm oo ko

Afin e ue Taofiod oF ue TETee oupspea b H Living Prespects Ssornosd éha: Tar Buse e masupermie; uSosoi: Tiow mop yewmon oo o iper pivupe
H Living Prospects Suronac] o Ssedusger v sy ol o) akey IS o oL A TG

ar

LIVINGPTOSPECTS

DEVELOPMENT & EMVIRONMENTAL SERVICES
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KERKYRA

C BTB CHAMBER OF COMMERCE

& INDUSTRY

Tithoc email: METSNOIHIH ESAPMOMHEI ZHMATOE cfuaquvomokd Napadomakd Mpwwd CBTEx»

ﬂﬂ CBTB

To Empshmiproe KEprkupag wg etaipor tow Spyou pE To akpwvias CBTE, to omoio suyypnuorodorsital and o
MNpéypapua Mosuvopuaxt; Zuvepyagias (nwegren IPA - CBC «EMMado- Adfavia 2014-20208, UoTzpa amd altnar ous,
BePawaiver moog 1) ETIELpryoT] GO a. - . . ] » ToANpol T poimoBsosg
FopriyTong Tou Enuotes efuaswvepraxd Nopedosiaxs Mpwivs CETEs Kol Mw MOTONoLETaL v EdapuoosL To TN KTl
1o «Eyy=ELpifio vz yopryneon onpares Tou Mocuwopiaxol Mapadogakod Mpuwavod CBTEs.

Me tn yoprjynon Tou Ifparos «hiasuvopakd Napadosiaks Nowoed CETE: 1 emysipnon moTomosino mws:

o} mpoodEpEl Eva MAVOTIOMTEG EMIME6o SASOPATWY YiE TpuWIve (MPoIOVIWY KoL CUNTaywv] [(mEvTs), Tou
afiaouvopiekod NMopeSomarod Mpuivods e Spdwaon xaTd TEpIMIWGT] OT0 TOMKO TICpaf0sLEKG TPWIVG TTE
KEprupag,

Bl xpnowomosl o onpoviks fafpd To Kowd mpoidvra TS SLOUVORIAKNS TEPLOYTIS TOU aflmouvoplakod
MNapadooasol Mpowois, P Epdaon Ta TOTRKE KEpKUP TG TpoiovTa,

¥} mpowds] cuvolikd To Slecuvopaks TMIpaEosIaKS TIPLWAVE KaL TIGpayWyT], K= Epdaon To TomKS TapabosLasd
Trpunve TG K £pstupar,

&) mposdEpE SV LEQVOTICINTIKS SMMESD SUVGALKIE TIQROYT|C UTIT|DETLIV TIpWAYOD STOUS TTIEMITES TTC.

To Inpe efuoouvepiaed Mapadosioso Mpuwws CETBs yopry=sitol ano to Empsknpe Keprupos, Swpeaw.

Tag omooTERAOULE TO AOYOTUNMO Tow IRUETO; EvW TIC ETIOMEWES TMUSpsr s50UCOfOTNUEVDG CUVEpYATN, Tou
Empsknnpiou Keprupas, koL Tou avaidyou Living Prospects Lid. Ba emoxsdrs Tv sTgyeipnaT] oog TpOKSEvoU va oax
TIIpaSUWTEL TO QUTOKGAANTO, TO omoio KoASIOTE va KOMATGETE dusoa oF spdavic anueio orny emysipnon cog, o
EVTUEPWITIKG TIHYKOU, TO OTI0l0 KOAEIOTE wa TOTOBE T OETE OF EpdavEr anusio oty Sy EipnoT] cog 1Sokd v oTov
TIEYKD TIZPaNTE MPwWLwod KEL T KEPTEATKID TPOIGVIOLITUVTOYTI, T omoia KEMEloTE va ToMoBTHOET:E PnposTd amd
kife fva mpoldwouTayT) TS MoTag Tou cfasuvepiaked NopoSoqaked Mpwwod CETBe mou mpacdEpsts, 1Smakd
TV OOV THEYKD TIA0YT]S Lo, Eog SV UEpuwVOUME T o ka Bz mpoidwisuvtayr B oag mapadodsl Swa kopTshaxL
Tuwoheed TEVTE KapTEAGKIA B oag MapaoSody. Ts MEpTTWeT Tow OTNY GiTnoT oag EYETs avadEPEL T TEoodepeTs
TIELOGOTERE OO TEVTE TIPOIOVTQCUNTAYES, 1) 05 EETEIpoyVIILOWWY KOl TROTOTIONaT)S SEAEEE MEVLE e Kpampo v
HowaESIKGTITO TWY MPoICVTIWWOUVTAYWIY TIOU MPOSGERETE OF GYEO0T] LE TI UTIBAGLITEY STTYELT|GEN, TIoU TpOohEpouy
TICPEUOLE TTPOTOVT/ TUVTOYE, UE ETAS.

hev smirpémsTal Kovewds sibous perofoir/akloiwon Twy OYETIKWY OTUAVOEWY SW SEV STITPETISTAL T| YOT|OT) NS
GTREYOT| ya TpoldvTalouvTayEs mou Eiven kTSRS MaTag abasuvopaked Mapadomarod Npwivol CETBs.

H emysipron oog kehsivm (Srou ¥ pELaaTeD) wa SivaLOE GUVEVWETOT) KOLETKONADWLE LE T ETIUEM T pio Kl Tov EKESTOTE
E0UGLOSOTTUEVD UTEELEUVE TN OLASAs SUTEIpoyVWRE WY KaL TeToTolnang ko' 4An T S1dpKELa TG EgapuoyTs Tou
orjparoc,

Tag sUXopoToUUE TIOAD £K TWV TIPOTE MUY YIE TV OUWEpYOOin os,

*H yopaymon et 1 mlonw] spapuoyT) TeU KvoL opaTegEranvupieg (brand) CETE Sifayerar oto mhaime mu Epyou CBTE -
‘Tapedomma Tpuuve my Semnapend; TEpoyTe Mpdypape Exuvoutias (Branging) wo Epapuoyt) Knnry Taoceuy
(Mabie Applicgtion) mou suyypmuaToSoTETom oo To Mpdypapue Awmnomoktc Zuvepyomies intereg, IPA — CBC «EAAGST-
AlBawin 2014-20200. H dlr Suxdwaoia SEffyeTm UE TV oo T stonpeiay Living Prosperts Lrd. avadayoc mou
Emuelnmpion KEprupos pio v YoprfyToT] K EPEpUoyT] ToU SRuaTe; ome Taio tov Egyow CBTE.

**

PTOSPECTS

DEVELOPMENT & EMVIRONMENTAL SERVICES
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Mo mhnpodopizg PMOpEITE Vo EMKOWVWYEITE 0T MapakiTw oToysln: Navne Koppd, nikara@lp.ar
Me sxcriumon,

Mavnio Kappd ya v Living Prospects Ltd. o 1o £pye CBTE

Madia Karma

Senior Consuitont

ar

IVINGPTOSPECTS

SERILOPMINT & DNFRCRENNI STSEE

Headquariers - Athens

| Address: keetl Palama 46, Dafnl, 17237, athans
| Tal. f Fax: +30 210 3800754, 30 215 SE00880
| Mlok.: +30 B545 E772E2 1 Skype: kama_nadia

| o-maik: nbamagin g

| Website: waw.|p.gr

Roprasemtative Offics - Brussaels.
| Aeddress: Rue de la Sclence 148, 1040, Brussals

S0 S001:2015-coritfied Cuality Management Systems, and B0 14001:2005-ceritfled Erwironmertal
MAanage ment Systems, by LUOYD'S REGISTER LAOA.

Emumpuﬂ;muwnﬁumm

Tha e i this vt e ol Feur thm st P th el chosa | o wrntiy 1o whom it i eddnensed sl oabe s duther ied T e i
tuvwnmmlu“wm 1Fpis i SaSE T s cbie] Faacipd s, Y0 i Dbty mertifibel IR i rrp dbichesiuins, copry g, STABLAISA 57 Lalisg ny
setienin of this ¥ el i e Ll I s B bt ey L
wwunwmnuunu-umyummmmwmwm Inthis rassage an net neceisaly does of Livieg Prosgsers asd this
cxnrrusd s kan casne Ferr o binding spee e anbees than s s axpres irtess betwesn the an Prusks gueh anagr . Living
Proapscts ris s Sl e lcrsl propaty rghts comna s i th 1 nam Bakn. Livisg Prosgsen rght vy alartrani by s

i Ou e e e i VL g e Exrh P e i TS e e
o i e P WA e T jijw i ) vl mpee s M podelis, B
S s s ‘Biervji f| EEAT) GROLESE TR il pEaE OF apen | T
T i b e pu v vl Ediw dywre Lfa covedh v |ufwusgses woevd Ao, reerpasenlle s ue juasg
ToIE | ﬂuWun!WWﬂquiﬁmm
g o e T o PrEapacts sni ansrkil

mwwmmmmqummmmwmﬁupwmamuunmwn Living Prespects
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f) Indicative Photos
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