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ΕΠΙΤΕΛΙΚΗ ΣΥΝΟΨΗ 
 

Στο πλαίσιο της Δράσης 4.2.2 «Έκθεση Εφαρμογής του κοινού προωθητικού σήματος/επωνυμίας 

(brand) του Παραδοσιακού Πρωινού στη Διασυνοριακή Περιοχή» του Πακέτου Εργασίας 4 

(Πιλοτική εφαρμογή Επωνυμίας CBTB) (Pilot application of CBTB Brand) του έργου CBTB 

προβλέπεται πιλοτική εφαρμογή του Σήματος/επωνυμίας (brand) του Παραδοσιακού Πρωινού 

που σχεδιάστηκε στο πλαίσιο του έργου, σε τουλάχιστον 60 τουριστικές επιχειρήσεις ανά χώρα 

(Ελλάδα και Αλβανία).  

Το Επιμελητήριο της Κέρκυρας στο πλαίσιο της δραστηριότητας είναι υπεύθυνο για την 

υλοποίηση της πιλοτικής δράσης στην Κέρκυρα που αφορά την εφαρμογή του 

σήματος/επωνυμίας του Παραδοσιακού Πρωινού CBTB σε τουριστικές επιχειρήσεις και 

παραγωγούς από την Κέρκυρα. Αυτό σημαίνει ότι οι τουριστικές επιχειρήσεις και παραγωγοί από 

την Κέρκυρα που θα συμφωνήσουν να εφαρμόσουν το Σήμα του Παραδοσιακού Πρωινού CBTB, 

θα έχουν πιστοποιηθεί για αυτό και θα προωθηθούν ανάλογα. Η δράση αυτή απαιτούσε την 

εκπόνηση μεθοδολογίας και τον ορισμό μίας ομάδας εμπειρογνωμόνων επωνυμίας οι οποίοι θα 

καθοδηγούν τις πιστοποιημένες τουριστικές επιχειρήσεις και παραγωγούς στα βήματα που θα 

πρέπει να ακολουθήσουν για την ορθή χρήση της «επωνυμίας».   

Το έργο μέσα από την πιλοτική εφαρμογή του Σήματος στοχεύει στην ανάπτυξη ενός κοινού 

προωθητικού σήματος/επωνυμίας (brand) το «Διασυνοριακό Παραδοσιακό Πρωινό CBTB» για 

τουριστικές επιχειρήσεις (ξενοδοχεία, καταλύματα, εστιατόρια και άλλες επιχειρήσεις που 

σερβίρουν πρωινό) και για παραγωγούς οι οποίοι παράγουν/καλλιεργούν προϊόντα που 

σερβίρονται στο πρωινό ή χρησιμοποιούνται ως βασικά συστατικά συνταγών για πρωινό, που θα 

προωθηθούν εφαρμόζοντάς το.  Οι τουριστικές επιχειρήσεις και παραγωγοί της διασυνοριακής 

περιοχής που θα εφαρμόσουν το Σήμα θα επωφεληθούν άμεσα από το έργο ενώ οι τοπικοί φορείς 

(περιφερειακές αρχές, δήμοι, τοπικοί σύλλογοι, επιμελητήρια) και οι υπόλοιπες τουριστικές 

επιχειρήσεις (τουριστικά γραφεία) θα έχουν στη διάθεσή τους ένα ολιστικό προωθητικό εργαλείο 

για τη διαχείριση του προορισμού της περιοχής. 

Το εν λόγω έγγραφο «4.2.2 Έκθεση Εφαρμογής του κοινού προωθητικού σήματος/επωνυμίας 

(brand) του Παραδοσιακού Πρωινού στη Διασυνοριακή Περιοχή»  (4.2.2 Application of CBTB 

Brand (Corfu)) εκπονήθηκε από την εταιρία LIVING PROSPECTS ΕΠΕ στο πλαίσιο της από 

27/08/2020 σύμβασης με τίτλο «Παροχή υπηρεσιών εξωτερικής εμπειρογνωμοσύνης για την 

υλοποίηση των Πακέτων Εργασίας 3 και 4 (WP 3 & WP 4) για το εγκεκριμένο έργο «Παραδοσιακό 

πρωινό της διασυνοριακής περιοχής: Πρόγραμμα Επωνυμίας (Branding) και Εφαρμογή Κινητών 

Συσκευών (Mobile Application) για τη διατήρηση και προώθηση της κοινής παραδοσιακής 

γαστρονομίας» (Traditional Breakfast of the C/B area: Branding Scheme and Mobile Application for 

the preservation and promotion of common traditional gastronomy) - CBTB» με το Επιμελητήριο 

Κέρκυρας. 

Το παρόν αφορά έκθεση πεπραγμένων εφαρμογής του κοινού προωθητικού σήματος/επωνυμίας 

(brand) του παραδοσιακού πρωινού σε τουριστικές επιχειρήσεις και παραγωγούς στην περιοχή 

της Κέρκυρας που πραγματοποιήθηκε από το Επιμελητήριο Κέρκυρας και την τεχνική υποστήριξη 

του Αναδόχου Living Prospects Ltd. στο πλαίσιο του έργου.  
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Συγκεκριμένα, η παρούσα έκθεση περιλαμβάνει τα ακόλουθα: 

- Εισαγωγή, 

- Περιγραφή της πιλοτικής δράσης στην Κέρκυρα στο πλαίσιο της πιλοτικής εφαρμογής του 

Σήματος, 

- Δράσεις που υλοποιήθηκαν για την εφαρμογή του κοινού Σήματος, 

- Παράρτημα (πρότυπα σήμανσης, φωτογραφικό υλικό, επιχειρήσεις που πιστοποιήθηκαν 

με το σήμα, δελτίο τύπου, direct email, συμπληρωμένες αιτήσεις, εκθέσεις ελέγχου) 
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INTRODUCTION 
 

Under the framework of the Action "Application of CBTB Brand" of the WP4 (Pilot application of 

CBTB Brand) of the CBTB project, the implementation of the pilot actions is foreseen concerning the 

application of the common CBTB brand in at least 60 tourism enterprises per country. This means 

that a total of minimum 120 tourism enterprises will agree to apply the CBTB brand, will be certified 

for this and will be promoted accordingly.  

The Chamber of Corfu in the context of the activity is responsible for the implementation of the pilot 

action in Corfu regarding the application of the brand Traditional CBTB Breakfast to tourism 

companies and producers from Corfu. This means that the tourism companies and producers from 

Corfu who will agree to implement the Traditional Breakfast CBTB, will have been certified and will 

be promoted accordingly. This action required the elaboration of a methodology and the 

appointment of a group of experts who will guide the certified tourism companies and producers in 

the steps that they should follow for the proper use of the "brand". 

The project through the pilot application of the brand aims at the development of a common 

promotional brand "CBTB Cross-Border Traditional Breakfast" for tourism businesses (hotels, 

accommodation, restaurants and other businesses serving breakfast) and for producers who 

produce/ cultivate products that are served at breakfast or used as basic ingredients in recipes for 

breakfast, which will be promoted by applying it. The tourism companies and producers of the cross-

border area that will implement the brand will be benefited directly from the project while the local 

bodies (regional authorities, municipalities, local associations, chambers) and the other tourism 

companies (tourist offices) will have at their disposal a holistic promotional tool for site destination 

management. 

The current document 4.2.2 Application of CBTB Brand (Corfu) was prepared by LIVING 

PROSPECTS Ltd. under 27/08/2020 contract entitled "Provision of external expertise services for the 

implementation of Work Packages 3 and 4 (WP 3 & WP 4) for the approved project "Traditional 

Breakfast of the C / B area: Branding Scheme and Mobile Application for the preservation and 

promotion of common traditional gastronomy) – CBTB with the Chamber of Corfu. 

This document presents a Report of the activities undertaken by the Chamber of Corfu and its 

external expert Living Prospects for the application of the CBTB brand in tourism companies and 

producers in the area of Corfu. 

Specifically, the document includes the following: 

- Introduction, 

- Description of implemented activities for the application of the Brand in Corfu, 

- Annexes (Brand material, photos, gallery, list of certified companies, press release, direct 

email, filled in forms, control reports) 

 

 

 



 
 

7 | Page 
 

1. DESCRIPTION OF THE PILOT APPLICATION OF THE CBTB 

BRAND IN CORFU 
 

1.1. Aim - Content 
 

The Chamber of Corfu in the context of the activity is responsible for the implementation of the pilot 

action in Corfu regarding the application of the brand Traditional CBTB Breakfast to tourism 

companies and producers from Corfu regional area. This means that the tourism companies and 

producers from Corfu who will agree to implement the Traditional Breakfast CBTB, will have been 

certified and will be promoted accordingly. This action required the elaboration of a methodology 

and the appointment of a group of experts who will guide the certified tourism companies and 

producers in the steps that they should follow for the proper use of the "brand". 

The Corfu Chamber in the context of the activity is responsible for the implementation of the pilot 

action in Corfu which concerns the application of the CBTB brand in tourism companies and 

producers from Corfu which will initially agree to implement the CBTB brand, then they will be 

certified for this and finally, they will be promoted accordingly. This action includes also the 

involvement of a group of experts who will guide the certified tourism companies and producers 

regarding the methodology and steps that they should follow in order to use the brand properly. 

In this context, Living Prospects Ltd. external expert of the Chamber of Corfu was responsible to 

support the Corfu Chamber in the implementation of the necessary actions for the successful 

application of the brand in tourism companies and producers located in the area of Corfu. 

The main purpose of the pilot action in Corfu is to promote the common gastronomic traditions 

and the traditional breakfast of the cross-border area with special emphasis on the gastronomic 

traditions and traditional breakfast of Corfu through the application of the common Brand in 

Corfu. 

1.2. The ‘Cross-border Traditional Breakfast CBTB’ 
 

According to the deliverable "3.2 Definition of CBTB", the Corfu Chamber in collaboration with the 

project partners, came up with a list of 59 (common) products and recipes that represent / define 

the "Cross-border Traditional Breakfast CBTB". This list is presented below. 
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The brand "Cross-border Traditional Breakfast CBTB" and its pilot application in the cross-border area 

and especially in Corfu, is a great opportunity for: 

• the promotion of the traditional products, recipes and breakfast of Corfu at local, national, 

cross-border and European level, 

• networking, exchange of ideas and development of new opportunities for cooperation 

among producers and tourism companies from Greece and Albania at local, national, cross-

border and European level, 

• informing tourism companies and producers about the traditional products, recipes and 

breakfast of other regions of Greece and Albania (Grevena, Corfu, Vlora and Gjirokastra) and 

about new marketing and promotion techniques, 

• the increase of potential tourists in the cross-border area and especially in Corfu, 

• the certification and promotion of the tourism companies and producers that will apply the 

brand "Cross-border Traditional Breakfast CBTB" as well as of the breakfast they offer and of 

the traditional products they produce, 

• the increase of tourists’ interest for the local traditional products and the clients of local 

products, exploiting the elements of the local culture of each region, 

• the expansion of potential markets of tourism companies and producers in Albania and other 

areas of Greece in the cross-border area, 

• highlighting the identity of each cooperation area through the common traditional products, 

recipes and breakfasts of the cross-border area from Greece and Albania (Grevena, Corfu, 

Vlora and Gjirokastra), 

• the promotion of the CBTB project, the promotion of its actions and results in the local 

community and tourism. 

 

1.3. Target group 
 

The application of the CBTB brand in the area of Corfu mainly targeted the following companies: 

1. Tourism Enterprises (main target group) that: 
a)Are located in Corfu area, 
b) Operate in tourism sector: 

✓ Hotels,  
✓ Apartments, 
✓ Motel, 
✓ Restaurants, 
✓ Cafeterias, 
✓ Other companies offering food services (restaurants, cafeterias) who serve breakfast 

c) Serve breakfast, with focus on the local traditional products and recipes of Corfu  
d) Are interested to apply the CBTB brand and agree with the procedure and terms for its 
application. 
 

2. Producers who:  
a) Are located in Corfu area, 
b) Cultivate/Produce local products such as: 

✓ Dairy, 
✓ Honey, 
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✓ Meat, 
✓ Olive oil, 
✓ Butter, 
✓ Fruits, 
✓ Herbs, 
✓ Drinks, 
✓ Traditional sweets - Marmalades. 

c) The products they cultivate/produce can be used for the breakfast or as main 
ingredients of recipes for breakfast  
d) Are interested to apply the CBTB brand and agree with the procedure and terms for its 
application. 

 

 

 

 

 



 
 

12 | Page 
 

2. DESCRIPTION OF THE ACTIVITIES IMPLEMENTED FOR THE 

APPLICATION OF THE CBTB BRAND IN CORFU 
 

2.1. Procedure  
 

Initially, Living Prospects the external expert of the Chamber of Corfu designed and sent to the 

Chamber of Corfu a proposed methodology for the application of the CBTB Brand in Corfu. This 

methodology was agreed by the Chamber of Corfu and was considered by the external expert during 

the application of the CBTB Brand in Corfu. 

Specifically, Living Prospects Ltd. for the efficient support of the Chamber of Corfu for the 

implementation of the Pilot action in Corfu, implemented the following stages: 

STAGE 1: Attracting stakeholders – target group 

STAGE 2: Finding, selecting, recruiting of the group of experts 

STAGE 3: Certification of enterprises with the CBTB brand 

STAGE 4: Use of CBTB Brand 

STAGE 5: Promotion of certified enterprises  

STAGE 6: Coordination, communication and horizontal support of the Corfu Chamber during the 

pilot action 

The methodology for the implementation of the above stages is described in details in the relevant 

document ‘4.2.2 Application of CBTB Brand (Corfu)(Methodology) ‘ elaborated by Living Prospects 

and confirmed by the Chamber of Corfu.  

The following graphs shows the flow of the above mentioned stages, while in the next sections we 

present in details the activities and results implemented by Living Prospects per stage for the efficient 

application of the CBTB Brand to local tourism enterprises and producers. 
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2.2. STAGE 1: Attracting stakeholders – target group 
 

Living Prospects and the Chamber of Corfu implemented a set of promotional activities to 

disseminate the Pilot Action to local stakeholders (especially tourism enterprises and producers who 

were the main target group of the action) and encourage them to apply the CBTB brand.  

Specifically, direct emails from the cbtb.corfu@gmail.com  to the members of the Chamber of Corfu 

(tourism enterprises and producers) and other stakeholders (local associations) and other lists of the 

external expert were sent including the Invitation/Open Call, the Expression of Interest Form and 

the Manual for the application of the CBTB Brand.  

Relevant press releases were published on the website of the Chamber of Corfu website. Further 

phone calls were implemented as follow up to the receivers of the emails. 

Moreover, Living Prospects in the context of other activities of the project (workshops, info day, 

B2B, Annual Gastronomy Festival in Corfu) informed the participants about the pilot action in order 

to attract them to participate. It is stated that the activities for the encouragement of the target group 

had started from September 2020. The Chamber of Corfu with the technical support of Living 

Prospects Ltd. were regularly publishing posts on the social media accounts of the CBTB Breakfast 

facebook page & Instagram account, of the Chamber of Corfu and of the Corfu Annual Gastronomy 

Festival. 

The Chamber of Corfu, in collaboration with Living Prospects Ltd, prepared the Invitation/Open Call, 

the Expression of Interest Form, the Manual for the application of the CBTB Brand and the Press 

Releases for the Action.  

  

mailto:cbtb.corfu@gmail.com
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2.3. STAGE 2: Finding, selecting, recruiting of the group of 

experts 
 

Living Prospects and the Chamber of Corfu implemented a set of activities to find, select and recruit 

the group of experts that will be responsible for the certification of the CBTB Brand and will generally 

guide the certified or interested to be certified companies to follow the procedures for the prompt 

application the CBTB brand.   

Specifically, direct phone calls were made from Living Prospects to define this group of experts.   

This group of experts was mainly responsible: 

a) To carry out, in consultation and in cooperation with the Corfu Chamber, an audit (either as an on-

site inspection at the company or as an electronic one) in order to examine the expression of interest 

form of the company and determine its compliance with the terms, conditions and procedure for the 

certification of the CBTB brand. Due to the limitations of COVID-19 and in order to prevent the spread 

of the virus, the control was carried out electronically. 

b) Upon completion of the audit, the member of the group of experts, will prepare and send the Audit 

Report to Living Prospects, certifying that the company follows or does not follow the conditions for 

its certification with the CBTB Brand. 

c) To provide information and consulting support to the applicant company regarding the Brand 

application. 

d) To guide the applicant companies in the steps that they should follow for the issuance and 

application of the "CBTB Cross-Border Traditional Breakfast" brand. 

e) To be in contact with the companies to which the brand has been awarded throughout the duration 

of the application of the brand. 

The group of experts was consisted of 3 members: an executive from the Corfu Chamber with Active 

involvement in the CBTB project, an executive from the company Living Prospects with residence in 

Corfu and with active participation in the CBTB project and an external expert with specialized 

knowledge in both the Awarding Procedures of the respective brand and in the tourism sector.  
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2.4. STAGE 3: Certification of enterprises with the CBTB 

brand 
The procedure followed for the certification of the enterprises was the following: 

Step 1: Agree with the terms and conditions of the manual 

The brand of the "Cross-Border Traditional Breakfast CBTB" which is awarded by the Corfu Chamber, 

in the framework of the CBTB project, for the promotion of common gastronomic traditions and the 

traditional breakfast of the cross-border area with special emphasis on gastronomic traditions and 

traditional breakfast of Corfu, may receive tourism businesses that offer breakfast and local 

producers after dully completing the relevant "Expression of interest form".  

The expression of interest form is sent to the cbtb.cofrfu@gmail.com.  

By sending the form, the company accepts the terms, conditions and procedure for being certified to 

apply the CBTB brand in accordance with the Manual for the CBTB Brand certification. 

Step 2: Audit by the group of experts  

The brand is awarded by the Corfu Chamber to the applicant company after the audit carried out by 

the member of the group of experts. When the audit is completed, the expert sends the Audit Report 

to the Chamber, confirming that the company meets or does not meet the conditions for issuing the 

brand. In any case, the team members provide advisory support to the applicant in order to comply 

with the terms, conditions and procedures, for certification and therefore be certified to apply the 

CBTB Brand. 

With the confirmation that the company meets the conditions for being certified with the "CBTB 

Cross-Border Traditional Breakfast" brand, it is now certified to apply the "CBTB Cross-Border 

Traditional Breakfast" brand. 

With the certification, the specific company (/ producer) is certified that: 

a) offers a satisfactory level of breakfast (products and recipes) (at least five) of the "Cross-Border 

Traditional Breakfast" with emphasis on the local traditional breakfast of Corfu, 

b) makes significant use of the common products of the cross-border area of the "Cross-border 

Traditional Breakfast", with emphasis on local Corfiot products; 

c) promotes the overall cross-border traditional breakfast and production, with emphasis on the local 

traditional breakfast of Corfu; 

d) offers a satisfactory level of overall provision of breakfast services to its guests. 

Step 3: Certification with the CBTB Brand 

By approving that the company meets the conditions for the certification of the "CBTB" brand (step 

3) the Chamber awards the "Cross Border Traditional CBTB" brand to the company, free of charge. 

Living Prospects after the approval of a company to apply the CBTB Brand, sent a direct 

confirmation email to the company certified to apply the CBTB Brand, accompanied with the logo 

of the CBTB Brand. A couple of days later the certification of the company/producer, Living Prospects 

scheduled in person meetings with the certified companies in order to give them the CBTB Branding 

material (flyer, sticker, small plexi glass for products/recipes) that Living Prospects had previously 

designed. 

 

mailto:cbtb.cofrfu@gmail.com
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2.5. STEP 4: Use of CBTB Brand 
 

By receiving and being certified with the CBTB brand, the company is required to use the exclusive 

branding standards following the relevant instructions listed in the manual. 

No change / alteration of the branding is allowed eg changing the proportions and size, etc. or using 

the brand logo for products / recipes that are not included in the "CBTB Cross-Border Traditional 

Breakfast" list. 

The logo of the brand may be used in any promotional material / url /label of the certified company. 

The sticker should be posted in a visible place, ideally on the door of the business. 

The information stand, should be placed ideally at the entrance / buffet offering the breakfast. 

The small stand(s) should be placed ideally next to the product/recipe of the list of "Cross-border 

Traditional CBTB Breakfast" that the company offers. 
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2.6. STAGE 5: Promotion of certified enterprises  
 

The companied certified to apply the CBTB Brand were promoted via the following means: 

a) CBTB website page https://cbtb.eu/?page_id=42&lang=en  

b) mobile app of CBTB project,  

c) social media pages of the project, of the Chamber of Corfu and of the Corfu Annual Gastronomy 

Festival on Facebook with special tags to their facebook accounts  

d) any announcements published on the Chamber’s website 

http://www.corfucci.gr/kerkyra/shared/index.jsp?context=101&js=1 . 

Specifically, through the above promotion and promotion means, the purpose of the Corfu Chamber 

is to promote the companies and producers that have agreed to apply, have been certified to apply 

the "CBTB Cross-Border Traditional Breakfast" brand. 

 

 

  

https://cbtb.eu/?page_id=42&lang=en
http://www.corfucci.gr/kerkyra/shared/index.jsp?context=101&js=1
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2.7. STAGE 6: Coordination, communication and horizontal 

support of the Corfu Chamber during the pilot action 
 

During the whole process of the Action, from the Open Call till the certification of the companies and 

the application of the CBTB Brand and their promotion, Living Prospects was in direct collaboration 

with the Chamber of Corfu and the companies. The provision of support services to the Chamber of 

Corfu was discreet but also continuous, depending on the needs of the Chamber of Corfu and of the 

companies.  

Living Prospects team members, where required and in compliance with the COVID-19 pandemic 

restrictive measures, made in person visits to the participating companies in the pilot application in 

order to facilitate the coordination of the action and give them the CBTB branding material.  

After the end of the brand application, Living Prospects proceeded to the preparation of the current 

Report and to the archiving of all the material of the Action (press releases, open call, filled in forms, 

etc.) attached as ANNEX of the current document. 
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3. COMPANIES CERTTIFIED TO APPLY THE CBTB BREAKFAST TRADITIONAL BRAND FROM CORFU 
 

The following table presents the list of the 30 companies (tourism enterprises and producers) from Corfu that have been certified with the Cross-border 

Traditional CBTB Breakfast Brand and apply the CBTB brand to their businesses. 

 

 

Establishment name Short description Establishment type City/village Website/FB/Instagram Establishment images

1 Bella Mare Company Hotel Kassiopi www.belmare.gr
Corfu’ 

cheese/Κέρκυρα 

Corfu 

graviera/Κέρκυρα
Honey/Κέρκυρα 

Corfu 

butter/Κέρκυρα
Yogurt/Κέρκυρα

2
Brentanos Apartments - A 

view of Paradise
Company Apartments Perama www.corfubrentanos.gr

Corfu 

graviera/Κέρκυρ

α 

Oats carioca with 

Sikomaida/Κέρκυρα 

Pancakes with kum 

kuat sweet spot, 

cinamon and 

sugar/Κέρκυρα 

Fogatsa 

brioche/Κέρκυρα . Orange pie/Κέρκυρα

3 Sokraki villas Company Apartments Sokraki www.sokrakivillas.gr

Koumkouat 

(marmalade)/Κέρ

κυρα  Sikomaida/Κέρκυρα  

Pasta 

flora/Κέρκυρα  Fogatsa/Κέρκυρα  

Koumkuat sweet 

spoon/Κέρκυρα

4 Taverna Kapilio Company Restaurant Sokraki www.sokrakivillas.gr

Corfu’ 

cheese/Κέρκυρα Salado/Κέρκυρα 

Noumboulo/Κέρκυρ

α Honey/Κέρκυρα Corfu butter/Κέρκυρα  

5 Corfu Beeking Vasilakis Producer Producer Vatos www.mrhoney.eu

Μέλι/Κέρκυρα

Products/Recipes
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6 Fat Cat Company Cafeteria City of Corfu www.fatcatcorfu.com

Milk/Κέρκυρα 

Poutinga (apple 

pudding)/Κέρκυρα 

Pasta frola 

/Κέρκυρα

Pancakes with kum 

kuat sweet spot, 

cinnamon and 

sugar /Κέρκυρα

Pie with noumboulo and 

meat /Κέρκυρα

7 Glykon esti Producer Producer Mamaloi Alepou www.glykonesti.gr

Sikomaida 

cake/Κέρκυρα Honey/Κέρκυρα

8 Homotel - Corfu Pelagos Company Hotel Moraitika www.corfupelagos.com

Honey/ Γρεβενά   Yogurt/ Γρεβενά  

Pancakes with kum 

kuat sweet spot, 

cinnamon and 

sugar/ Κέρκυρα  

Pie with mushroom/ 

Γρεβενά Yogurt pie/Κέρκυρα

9 Lazaris Products Producer Producer Souleika www.lazarisproducts.com

Koum kouat 

(marmalade)/Κέρ

κυρα Sikomaida/Κέρκυρα  

Koumkouat sweet 

spoon/Κέρκυρα

10 Olive wood Producer Producer

Armenades & 

Agios Spiridonas 

Peritheias

www.olive-wood.gr 

Olive oil/Κέρκυρα
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11 Paxos Sunrise Company Apartments Gaios, Paxoi www.paxos-sunrise.com

Pantespani/Κέρκ

υρα Tzaletia/Κέρκυρα 

Batzina/Γρεβενά

Neranza 

salad/Κέρκυρα 

Omelet with Bantzo 

PDO/Γρεβενά

12 Platos Products Producer Producer Platonas www.platosproducts.com

Μέλι/Κέρκυρα

13 Sk Resort Enterprises Company Hotel
Agios Ioannis 

Peristeron
www.corfusenses.com

Sikomaida 

cake/Κέρκυρα Orange pie/Κέρκυρα	

Koum kuat 

(fruit)/Κέρκυρα 

Mountain 

Tea/Αυλώνας/Αργυ

ρόκαστρο

Trahanas with 

mushrooms/Γρεβενά

14 Taverna Pergola Company Restaurant Old Town, Corfu

https://www.facebook.com/page

s/Taverna%20Pergola/3261271

08200012/

Olive oil/Κέρκυρα     Feta PDO/Γρεβενά 

Noumboulo/Κέρκυρ

α Honey/Γρεβενά Panada/Κέρκυρα

15 Tou meliou to panigiri Producer Producer Agios Ioannis 
https://www.facebook.com/corfu

honey/

Μέλι/Κέρκυρα
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16 Tavern Brousko Company Restaurant Kompitsi N/A

	Corfu 

graviera/Κέρκυρ

α 	Kaseri/Γρεβενά

	Panada	/Κέρκυρα

	Poutinga (apple 

pudding)/Κέρκυρα 	Neranza salad/Κέρκυρα

17

Flisvos

Company Restaurant

Kanoni

N/A

Olive oil/Κέρκυρα Noumboulo/Κέρκυρα Honey/Κέρκυρα 

Sikomaida/Κέρκυρ

α Koumkuat fruit/Κέρκυρα

18

Almyros Beach Resort

Company Hotel

Axaravi www.almyrosbeach.com

Noumboulo/Κέρκ

υρα Honey/Κέρκυρα 

Corfu 

butter/Κέρκυρα
Yogurt/Κέρκυρα

Koumkouat 

(marmalade)/Κέρκυρα  

19

Kum Quat Mavromatis

Producer Producer

Skripero www.kumquat.gr

Koum kouat 

(marmalade)/Κέρ

κυρα Sikomaida/Κέρκυρα  

Koum kuat sweet 

spoon/Κέρκυρα

20

Allimento Constantinos 

Spinoulas

Producer Producer

Biro

N/A

Olive oil/Κέρκυρα
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21

Laguna

Company Hotel

Perithia

https://www.lagunaholidaycorfu.

com/

Marmalade (fig, 

cherries, 

quinces, 

organges, 

strawberries)/Alb

ania/Vlore

Pie with anevato 

cheese or feta 

PDO/Grevena

Orange 

pie/Κέρκυρα olive oil/Κέρκυρα Corfu cheese/Κέρκυρα Feta PDO/Grevena Milk/Κέρκυρα Yogurt/Κέρκυρα

22

Meligonibiohoney - 

Kontostanos Athanasios

Producer Producer

Platonas 

N/A

Honey/Κέρκυρα 

23

Bella Vista

Company Hotel

Benitses www.bellavistahotel.gr Olive oil/Κέρκυρα Honey/Κέρκυρα 

Yogurt/Κέρκυρα

24

Sea Breeze

Company Apartments

Agios Gordios www.seabreezecorfu.com Olive oil/Κέρκυρα Corfu graviera/Κέρκυρα

Salado/Κέρκυρα

Corfu 

butter/Κέρκυρα Yogurt/Κέρκυρα

25
Brentanos Apartments - A 

view of Paradise
Company

Other place serving 

breakfast
Perama N/A

Koum quat 

marmelade/Κέρκ

υρα Olive oil/Κερκυρα
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26 Spatoulas Stefanos Producer Producer Kompitsi N/A

Ολιωε 

οιλ/K;erkyra

27 Koutouzov Alexander Producer Producer
Agios Ioannis 

Peristeron
N/A

Honey/Κέρκυρα

28

Sea Breeze

Company Restaurant

Agios Gordios www.seabreezecorfu.com Olive oil/Κέρκυρα Corfu graviera/Κέρκυρα

Salado/Κέρκυρα

Corfu 

butter/Κέρκυρα Yogurt/Κέρκυρα

29 Adamantia Hotel Company Hotel Paxos www.adamantiahotel.gr

Honey/Κερκυρα

Corfu 

butter/Κέρκυρα Milk/Κέρκυρα

Marmalade (fig, 

cherries, quinces, 

oranges, 

strawberries/ Vlore)

30 Spiros Katexis Producer Producer

Kanoni

N/A

Olive oil/Κέρκυρα



 
 

1 | Page 
 

 

ANNEXES 
 

a) Invitation – Open Call 
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b) Press Releases  
http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=2634
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http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=26346
http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=26346
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http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=2650
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http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=26502
http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=26502
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c) CBTB Branding material 
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d) Social media posts  
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e) Direct emails 
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f) Indicative Photos  

 

 

 

 

 

 


