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A. ΕΠΙΤΕΛΙΚΗ ΣΥΝΟΨΗ 
 

Στο πλαίσιο της Δράσης 4.2.1 «Έκθεση Διοργάνωσης Εργαστηρίων» του Πακέτου Εργασίας 4 

(Πιλοτική εφαρμογή Επωνυμίας CBTB) (Pilot application of CBTB Brand) του έργου CBTB 

προβλέπεται η διοργάνωση δύο (2) ξεχωριστών εργαστηρίων (workshops) στην Κέρκυρα: 

• Εργαστήριο για τις τουριστικές επιχειρήσεις: Στόχος του εργαστηρίου είναι η 

προετοιμασία των επιχειρήσεων που θα συμμετάσχουν στην πιλοτική δράση, σχετικά με τη 

διαδικασία και τις απαιτήσεις για την εφαρμογή του κοινού σήματος/επωνυμίας (brand) 

προώθησης του παραδοσιακού πρωινού της διασυνοριακής περιοχής. Στο πλαίσιο του 

εργαστηρίου θα παρουσιασθούν τα οφέλη και η προστιθέμενη αξία του κοινού 

σήματος/επωνυμίας προώθησης του παραδοσιακού πρωινού της διασυνοριακής περιοχής. 

• Εργαστήριο για τους παραγωγούς τοπικών παραδοσιακών προϊόντων: Στόχος του 

εργαστηρίου είναι η ενημέρωση των παραγωγών για τις νέες προοπτικές που ανοίγονται και την 

αύξηση των τουριστών στη διασυνοριακή περιοχή που αναμένεται από την εφαρμογή των 

δράσεων του έργου η οποία θα αυξήσει σημαντικά το ενδιαφέρον για τα προϊόντα τους και την 

πελατεία τους. Στο πλαίσιο του εργαστηρίου θα παρουσιασθούν τα οφέλη και η προστιθέμενη 

αξία του κοινού σήματος/επωνυμίας προώθησης του παραδοσιακού πρωινού της διασυνοριακής 

περιοχής. Οι παραγωγή θα μπορούν στο πλαίσιο του εργαστηρίου να υποβάλουν αίτηση και να 

την εφαρμόσουν. 

Λόγω του COVID-19 τα εργαστήρια διεξήχθησαν διαδικτυακά.   

Το εν λόγω έγγραφο 4.2.1 «Έκθεση Διοργάνωσης Εργαστηρίων» (D.4.2.1 Workshops) 

εκπονήθηκε από την εταιρία LIVING PROSPECTS ΕΠΕ στο πλαίσιο της από 27/08/2020 σύμβασης 

με τίτλο «Παροχή υπηρεσιών εξωτερικής εμπειρογνωμοσύνης για την υλοποίηση των Πακέτων 

Εργασίας 3 και 4 (WP 3 & WP 4) για το εγκεκριμένο έργο «Παραδοσιακό πρωινό της διασυνοριακής 

περιοχής: Πρόγραμμα Επωνυμίας (Branding) και Εφαρμογή Κινητών Συσκευών (Mobile 

Application) για τη διατήρηση και προώθηση της κοινής παραδοσιακής γαστρονομίας» (Traditional 

Breakfast of the C/B area: Branding Scheme and Mobile Application for the preservation and 

promotion of common traditional gastronomy) - CBTB» με το Επιμελητήριο Κέρκυρας. 

Το παρόν αφορά έκθεση πεπραγμένων των εργαστηρίων που διεξάχθηκαν από το Επιμελητήριο 

Κέρκυρας και την τεχνική υποστήριξη του Αναδόχου Living Prospects Ltd. στο πλαίσιο του έργου 

την Τετάρτη 9 Ιουνίου 2021 και την Πέμπτη 10 Ιουνίου 2021.  

Συγκεκριμένα, η παρούσα έκθεση περιλαμβάνει τα ακόλουθα: 

- Εισαγωγή, 

- Δράσεις που υλοποιήθηκαν για τη διοργάνωση των Εργαστηρίων, 

- Θεματικές που παρουσιάστηκαν, 

- Συμμετέχοντες, 

- Παράρτημα (λίστα συμμετεχόντων, προγράμματα, προσκλήσεις, δελτία τύπου, 

δημοσιεύσεις, φωτογραφικό υλικό, παρουσιάσεις, web banners, social media κλπ.) 
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B. INTRODUCTION 
 

The present report concerns the Minutes Report of the activities undertaken by the Chamber of Corfu 

and its external expert Living Prospects for the organization of the Workshops (Del. 4.2.1) in the 

context of the project “Traditional Breakfast of the C/B area: Branding Scheme and Mobile 

Application for the preservation and promotion of common traditional gastronomy” with acronym 

“CBTB”, financed by the programme Interreg IPA Cross-border Cooperation Programme “Greece – 

Albania 2014 – 2020’’ that were held on Wednesday 9th of June 2021 and Thursday 10th of June 2021 

online via the Cisco Webex Meetings platform.  

• Workshop for tourism companies, 9th of June 2021: The aim of the workshop was to prepare 

the companies that will participate in the pilot action, regarding the process and the requirements for 

the implementation of the common brand for the promotion of the traditional breakfast of the cross-

border area. During the workshop the benefits and added value of the common brand / brand 

promoting the traditional breakfast of the cross-border area were presented. 

• Workshop for producers of local traditional products, 10th of June 2021: The aim of the 

workshop was to inform the producers about the new perspectives that open up and the increase of 

tourists in the cross-border area, coming from the implementation of the project actions which will 

significantly increase the interest for their products and the number of customers. During the 

workshop the benefits and added value of the common brand / brand promoting the traditional 

breakfast of the cross-border area were presented. The producers were also able to express their 

interest to apply the CBTB Brand. 

Due to COVID-19 restrictions, the workshops were held online using the Cisco Webex Meetings 

platform. 

The report presents:  

• Description of implemented activities, 

• Description of the topics covered , 

• Participation , 

• Annexes (list of participants, agendas, invitations, press releases, publications, photo 

gallery, presentations, web banners, social media etc..) 
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C. DESCRIPTION OF IMPLEMENTED ACTIVITIES 
 

The 1st Workshop entitled ‘Online Workshop on the ‘Cross-border Traditional CBTB Breakfast’ for 

tourism enterprises’ was organized on Wednesday 9th of June 2021 at 11.00 a.m. by the Chamber 

of Corfu with the support of its external expert (Living Prospects Ltd). The event was held virtually, 

via the Cisco Webex Meetings platform, due to COVID-19 restrictions. 

The aim of the workshop was to prepare the companies that will participate in the pilot action, 

regarding the process and the requirements for the implementation of the common brand for the 

promotion of the traditional breakfast of the cross-border area. During the workshop the benefits 

and added value of the common brand / brand promoting the traditional breakfast of the cross-

border area were presented. 

 

The 2nd Workshop entitled ‘Online Workshop on the ‘Cross-border Traditional CBTB Breakfast’ for 

producers’ was organized on Thursday 10th of June 2021 at 11.00 a.m. by the Chamber of Corfu with 

the support of its external expert (Living Prospects Ltd). The event was held virtually, via the Cisco 

Webex Meetings platform, due to COVID-19 restrictions. 

The aim of the workshop was to inform the producers about the new perspectives that open up and 

the increase of tourists in the cross-border area, coming from the implementation of the project 

actions which will significantly increase the interest for their products and the number of customers. 

During the workshop the benefits and added value of the common brand / brand promoting the 

traditional breakfast of the cross-border area were presented. The producers were able to express 

their interest to apply the CBTB Brand. 

 

The Chamber of Corfu and Living Prospects Ltd. implemented a set of promotional activities to 

disseminate the Workshops to local stakeholders (business support organizations, tourism 

enterprises, producers, citizens, public organizations) from Corfu and invite them to join the 

workshops. Specifically, direct emails to the members of the Chamber of Corfu (tourism enterprises 

and producers) and other lists of the external expert were sent including the Agenda and the 

Invitation of the workshops, while relevant press releases and web banners were published on 

Chamber of Corfu website and local online media (corfuland.gr). Further phone calls were 

implemented as follow up to the receivers of the emails. Moreover, two online ‘participation e-

forms’ e-form for the 1st WS , e-form for the 2nd WS (google forms) were also prepared and attached 

in the disseminations in order to have the lists of the pre-registered stakeholders to the WSs. 

Moreover, the Chamber of Corfu with the technical support of Living Prospects Ltd. published posts 

on social media accounts of the CBTB Breakfast facebook & Instagram account as well as on the 

relevant social media accounts of the Chamber of Corfu. Adding to this, those posts were boosted 

using Facebook ads campaign as well as via Google ads. 

The Chamber of Corfu, in collaboration with Living Prospects Ltd, prepared the agendas, the 

invitations, the web banners and the press releases of the Workshops and agreed on the platform 

to be used for the workshops. The platform selected was Cisco Webex Meetings following the 

necessary requirements for the implementation of the WSs (share screen, chat, recording, 

mircrophone etc.). 

Additionally, the power point presentations needed for the Workshops were developed.  

https://docs.google.com/forms/d/1mSVQ_pdrS2UhlLP-SbORSIrCn46H3Z3VSFqUnU3KddI/edit
https://docs.google.com/forms/d/e/1FAIpQLSds6ncSJlAhAll_x3ln1_uCrFOqP5E3JUtHS0zFLscjPYR1Yg/viewform?usp=sf_link
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Moreover, during the Workshops, the participants had the opportunity to express their interest to 

apply for the CBTB brand, via filling the relevant ‘form’ found in the dedicated open call of the 

Chamber of Corfu website.  

Living Prospects supported the Chamber of Corfu for the on-time invitation and successful 

participation of the participants in the workshops. 

During the organisation of the workshops, Living Prospects was in direct collaboration with the 

Chamber of Corfu and the participants. The provision of support services to the Chamber of Corfu 

was discreet but also continuous, depending on the needs of the Chamber of Corfu and of the 

participants. Members of Living Prospects team were connected with the platform before the official 

start of the workshops in order to facilitate the coordination of the Workshops. Moreover, Living 

Prospects a couple of days before the implementation of the workshops, sent a direct confirmation 

emails to the list of those registered to participate in the WSs including the speakers and staff of the 

Chamber of Corfu and Living Prospects, accompanied with the detailed programme – agenda and 

link of the workshops. Moreover, two hours before the launching of each workshop, the day of the 

workshop, a direct email was sent again to the same list as a reminder including the link of the WS, in 

order to facilitate the easy connection of the participants to the workshops.  

After the end of the workshops, Living Prospects proceeded to the preparation of the current 

minutes report and to the archiving of all the material of the workshops (agenda, presentations, 

screenshots, lists of participants, videos etc.) attached as ANNEX of the current document. 

Moreover, Living Prospects after the completion of the WSs proceeded to the preparation and 

sending of follow-up emails to participants thanking them for their participation in the Workshops 

and sharing with them the recorded videos of the workshops and the link to the open call for applying 

the CBTB brand.  
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D. DESCRIPTION OF THE TOPICS COVERED - AGENDAS 

a) 1st Workshop, 9th June 2021 
 

Workshop Identification Data 

Title: Online Workshop on the ‘Cross-border Traditional CBTB Breakfast’ for tourism enterprises 

Date & Time: Wednesday 9th of June, 11:00 a.m. (GR time) 

Location/Platform: Cisco Webex Meetings 

Host: Chamber of Corfu, with the support of the external expert for the project, Living Prospects 

 

Agenda 

11:00 – 11:15 Attendance - Registration 

11:15 – 11:30 Welcoming of the participants 

11:30 – 11:45  Presentation of the CBTB project, Spiros Vasileiadis, Economist – Living Prospects 

LTD/ External expert of the Chamber of Corfu 

11:45 – 12:15 Presentation of the Brand ‘Cross-border Traditional CBTB Breakfast’, procedures and 

requirements for its application, Nadia Karra, Economist with specialty in marketing – Living 

Prospects LTD/ External expert of the Chamber of Corfu 

12:15 – 12:30 Benefits and added value of the CBTB ‘Cross0-Border Traditional CBTB Breakfast’ 

Brand application for tourism enterprises, Costas Karagiannis, Economist with specialty in Hotel 

sector – Living Prospects LTD/ External expert of the Chamber of Corfu 

12:30 – 13:00 Discussion - Questions  

13:00    End of the workshop 

The workshop was launched by Mrs. Nadia Karra, Living Prospects, external expert of the Chamber 

of Corfu for the CBTB project, who after welcoming the participants to the workshop entitled ‘Online 

Workshop on the ‘Cross-border Traditional CBTB Breakfast’ for tourism enterprises’, presented the 

main aim of the Workshop that was to inform the participants about the "CBTB Cross-Border 

Traditional Breakfast" Brand, the process and requirements for its application as well as about its 

benefits and added value for the tourism of Corfu and of the business community of Corfu. She also 

highlighted that those not already done, are able to express their interest to be certified with the 

CBTB Brand and thus, she wrote on the ‘chat’ box of the platform the relevant link to the open call 

published on the website of the Chamber of Corfu. Moreover, she invited the participants to join the 

2nd workshop that would be held the next day. Following, she gave the floor to the first speaker while 

during the workshop she was involved in the efficient implementation of the workshop according to 

the Agenda.  

The first presentation was given by Mr. Spiros Vasileiadis, Economist, Living Prospects, external 

expert of the Chamber of Corfu for the CBTB project, who presented the main information of the 

CBTB project, its main activities as well as the role of the Chamber of Corfu and the anticipated results 

of the project activities for the local community of Corfu with emphasis to the local tourism. 

Specifically, during his presentation he highlighted the importance of the participation of local 

tourism companies in the project activities and invited them to apply the CBTB breakfast as well as 

participate in the upcoming B2B event and activities in order to connect with other tourism 



9 | Page 
 

companies and producers from Corfu and the other areas of the project. Moreover, he highlighted 

the importance of the CBTB project for the general development of the local hotel/ tourism 

industry, the enrichment of the local tourist product and the promotion of Corfu as main tourism 

destination. 

The second presentation was given by Mrs. Nadia Karra, Economist with expertise on marketing, 

Living Prospects, external expert of the Chamber of Corfu for the CBTB project, who presented the 

Brand ‘Cross-border Traditional CBTB Breakfast’, the procedures to be followed from the expression 

of interest to apply the CBTB brand till the certification as well as the requirements needed to be 

followed by tourism enterprises during the application of the CBTB brand. During her presentation 

she encouraged the participating tourism enterprises from Corfu (Hotels, apartments, restaurants 

etc.) if not already done, to fill in the relevant ‘expression of interest form’ in order to express their 

interest to be certified with the CBTB brand. Specifically, during her presentation she also presented 

the criteria based on which the certification of the tourism companies will take place and specifically, 

she mentioned that the CBTB brand can be applied by: Tourism enterprises from Corfu that a) serve 

breakfast (including at least 5 recipes/products of the CBTB Breakfast list, b) have fully filled in the 

relevant ‘expression of interest form’, c) operate in the tourism sector (Hotels, motels, apartments, 

cafeterias serving breakfast, restaurants etc. ), d) possess specific certifications for operation and for 

serving food. Moreover, she replied to any questions provided regarding the procedure for the 

application, update and renewal of the Brand. Additionally, she mentioned that tourism companies 

being certified to apply the CBTB are certified that the tourism enterprise: offers at least 5 recipes-

products of the common CBTB Breakfast, uses local products, promotes the cross-border breakfast 

and offers services of high quality to its customers. The certified companies will be benefited by 

having access to new knowledge and information, being promoted via the application of the CBTB 

brand and the other media of the project as well as by having the opportunity to collaborate with 

other tourism enterprises and producers from the c/b area.  The CBTB brand could be a useful tool for 

the tourism enterprises for attracting new tourists, increasing the level of their satisfaction as well as 

for being promoted.  

The final presentation was given by Mr. Costas Karayiannis, Economist with expertise on Hotel 

sector, Living Prospects, external expert of the Chamber of Corfu for the CBTB project, who 

presented the main benefits and added value of the CBTB Brand for local tourism enterprises. 

Specifically, he started his presentation highlighting the importance of the traditional breakfast as a 

form of gastronomic tourism that offers significant benefits for the local tourism, the tourism 

industry and the local gastronomy. Then, he gave tips to the tourism enterprises over the creation of 

their ‘traditional buffet’ according to their customers’ habits and highlighted its significance for the 

tourism enterprises. During his presentation he also stated that the CBTB Brand is considered a 

significant tool available for tourism enterprises and producers in order to be better promoted and 

increase their visibility and customers. Moreover, his presentation was focused on presenting the 

benefits and the expected added value of the certification for tourism enterprise’s including 

customers’ loyalty, business promotion, increased competitiveness, increased sales, increased 

reviews, strong brand name. 

Closing the workshop, Mrs. Nadia Karra, thanked the participants for attending the workshop and 

encouraged them to express their interest to apply the CBTB Brand and to participate in the next 

workshop planned for the next day.  

The workshop was successful due to the high level of expertise of the speakers in the subject of the 

workshop as well as the number of attendees, more the 20, a number significant including the 

difficulties of engagement that online activities face.   
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The workshop was recorded and is available via the following link: https://support-

874.my.webex.com/support-874.my/ldr.php?RCID=780d42073d2a4e1ca1bdd34acac6a4e6 

(password: 3ZprpnTJ ) 

 

b) 2nd Workshop, 10th June 2021 
 

Workshop Identification Data 

Title: Online Workshop on the ‘Cross-border Traditional CBTB Breakfast’ for producers 

Date & Time: Thursday 10th of June, 11:00 a.m. (GR time) 

Location/Platform: Cisco Webex Meetings 

Host: Chamber of Corfu, with the support of the external expert for the project, Living Prospects 

 

Agenda 

11:00 – 11:15 Attendance - Registration 

11:15 – 11:30 Welcoming of the participants 

11:30 – 11:45  Presentation of the CBTB project, Spiros Vasileiadis, Economist – Living Prospects 

LTD/ External expert of the Chamber of Corfu 

11:45 – 12:15 Presentation of the Brand ‘Cross-border Traditional CBTB Breakfast’, procedures and 

requirements for its application, Nadia Karra, Economist with specialty in marketing – Living 

Prospects LTD/ External expert of the Chamber of Corfu 

12:15 – 12:30 New perspectives, benefits and added value for producers from applying the ‘Cross-

border Traditional CBTB Breakfast’ Brand , Prof. Giorgos Zakynthinos, Professor and President of the 

Department of Food Science and Technology, University of Peloponnese  

12:30 – 13:00 Discussion - Questions  

13:00    End of the workshop 

The workshop was launched by Mrs. Nadia Karra, Living Prospects, external expert of the Chamber 

of Corfu for the CBTB project, who after welcoming the participants to the workshop entitled ‘Online 

Workshop on the ‘Cross-border Traditional CBTB Breakfast’ for producers, presented the main aim 

of the Workshop that was to inform the participants about the "CBTB Cross-Border Traditional 

Breakfast" Brand, the process and requirements for its application as well as about its benefits and 

added value for the gastronomy, agrofood sector and production of Corfu. She also highlighted that 

those not already done, are able to express their interest to be certified with the CBTB Brand and 

wrote on the ‘chat’ box of the platform the relevant link to the open call of the website of the Chamber 

of Corfu.  

Following, she gave the floor to the first speaker while during the workshop she was involved in the 

efficient implementation of the workshop according to the Agenda.  

The first presentation was given by Mr. Spiros Vasileiadis, Economist, Living Prospects, external 

expert of the Chamber of Corfu for the CBTB project, who presented the main information of the 

CBTB project, its main activities as well as the role of the Chamber of Corfu and the anticipated results 

of the project activities for the local community of Corfu with emphasis to the local gastronomy and 

https://support-874.my.webex.com/support-874.my/ldr.php?RCID=780d42073d2a4e1ca1bdd34acac6a4e6
https://support-874.my.webex.com/support-874.my/ldr.php?RCID=780d42073d2a4e1ca1bdd34acac6a4e6
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production of agrifood products. Specifically, during his presentation he highlighted the importance 

of the participation of local producers in the project activities and invited them to apply the CBTB 

breakfast as well as participate in the upcoming B2B event and activities in order to connect with 

other producers and tourism companies from Corfu and the other areas of the project. Moreover, he 

highlighted the importance of the CBTB project for the general development of the production, the 

increase of interest for the local products and the promotion of the local gastronomy of Corfu. 

The second presentation was given by Mrs. Nadia Karra, Economist with expertise on marketing, 

Living Prospects, external expert of the Chamber of Corfu for the CBTB project, who presented the 

Brand ‘Cross-border Traditional CBTB Breakfast’, the procedures to be followed from the expression 

of interest to apply the CBTB brand till the certification as well as the requirements needed to be 

followed by producers during the application of the CBTB brand. During her presentation she 

encouraged the participating producers from Corfu that produce/cultivate traditional products 

or products for traditional recipes for breakfast (koum kouat, olive oil, dairy products etc.) if not 

already done, to fill in the relevant ‘expression of interest form’ in order to express their interest to be 

certified with the CBTB brand. Specifically, during her presentation she also presented the criteria 

based on which the certification of the producers will take place and specifically, she mentioned that 

the CBTB brand can be applied by: Producers from Corfu that a) produce/cultivate products that can 

be served as breakfast or as ingredients of traditional recipes for breakfast (at least one from the 

CBTB Breakfast list, b) have fully filled in the relevant ‘expression of interest form’, c) operate in the 

production sector (olive oil, dairy, fruits, meat etc. ), d) possess specific certifications for operating 

and for the quality of the food. Moreover, she replied to any questions provided regarding the 

procedure for the application, update and renewal of the Brand. Additionally, she mentioned that the 

producers being certified to apply the CBTB are certified that they: offer at least one product/recipe 

of the common CBTB Breakfast, cultivate/produce local products, promote the cross-border 

breakfast and offer producrs of high quality to its customers. The certified companies will be 

benefited by having access to new knowledge and information, being promoted via the application 

of the CBTB brand and the other media of the project as well as by having the opportunity to 

collaborate with other tourism enterprises and producers from the c/b area.  The CBTB brand could 

be a useful tool for the producers for attracting new customers and increasing the interest of the 

tourists for the local traditional products and food.  

The final presentation was given by Prof. Giorgos Zakynthinos, Professor of the department of Food 

Science and Technology of the University of Peloponnese, who presented the main benefits and 

added value of the CBTB Brand for producers. During his presentation he highlighted the importance 

of the breakfast as the main menu of the day and the importance of eating functional foods in our 

diet, foods of high quality and nutrition such as olive oil, fresh fruits, dairy products etc.  He also 

highlighted that the traditional products of Corfu are of high quality and should be better promoted. 

Moreover, during his presentation gave tips for not only producers but also tourism enterprises 

offering traditional Corfiot products following the current trends and servicing the ‘foodies’ and the 

‘millennium’ types of tourists that have specific habits and look for ‘traditional’ and high ‘quality’ 

products and food. Additionally, he highlighted that the producers as well as the local production 

of traditional products will be benefited from the promotion of the Corfiot breakfast and the 

CBTB breakfast while by this way the local products with added value such as olive oil, dairy 

products, pies, koum kouat (not yet well promoted) will be better promoted. 

Closing the workshop, Mrs. Nadia Karra, thanked the participants for attending the workshop and 

encouraged them to express their interest to apply the CBTB Brand.  
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The workshop was successful due to the high level of expertise of the speakers in the subject of the 

workshop as well as the number of attendees, 20, a number significant including the difficulties of 

engagement that online activities face.   

The workshop was recorded and is available via the following link: https://support-

874.my.webex.com/support-874.my/ldr.php?RCID=eddb67d54a114ede904b56843b166b4d   

(password: XcuQthP2) 

 

E. PARTICIPATION 
The Chamber of Corfu with the technical support of Living Prospects Ltd. external expert of the 

Chamber of Corfu for the CBTB project, organized two workshops regarding the ‘Cross-border 

Traditional Breakfast CBTB’ brand dedicated to tourism enterprises and producers from Corfu.  

 

Local stakeholders coming from public and private sector from Corfu operating in tourism, 

production, accommodation and gastronomy sectors also joined the workshops. 

  

A total of 16 tourism enterprises and 5 producers attended the workshops.  

 

The List of Participants of the events is presented to the Annexes of the current document. 

  

https://support-874.my.webex.com/support-874.my/ldr.php?RCID=eddb67d54a114ede904b56843b166b4d
https://support-874.my.webex.com/support-874.my/ldr.php?RCID=eddb67d54a114ede904b56843b166b4d
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ANNEXES 

a) Agendas 
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b) Invitations  
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c) Press Releases / Publications  
http://www.corfuland.gr/el/politistika/icalrepeat.detail/32936/350/workshop-diasynoriako-

paradosiako-proino-cbtb-09-06-2021/  
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