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A. ΕΠΙΤΕΛΙΚΗ ΣΥΝΟΨΗ 
 

Στο πλαίσιο της Δράσης 2.2.4 «Διεθνές Συνέδριο Ολοκλήρωσης Έργου και Ετήσιο Φεστιβάλ 
Γαστρονομίας» του Πακέτου Εργασίας 2 (Επικοινωνία και διάχυση δράσεων του έργου 
(Communication and dissemination)) του έργου CBTB προβλέπεται η διοργάνωση ενός Ετήσιου 
Φεστιβάλ Γαστρονομίας στην Κέρκυρα. 

Στόχος του Φεστιβάλ,  είναι η προώθηση των τοπικών παραδοσιακών προϊόντων και συνταγών 
που χρησιμοποιούνται στο Κερκυραϊκό παραδοσιακό πρωινό όσο και η ενημέρωση σχετικά με το 
κοινό παραδοσιακό πρωινό της διασυνοριακής περιοχής του έργου (Κέρκυρα, Γρεβενά, Αυλώνας, 
Αργυρόκαστρο) και τις εξελίξεις στον τομέα της γαστρονομίας και του τουρισμού. 

Λόγω του COVID-19 το Φεστιβάλ διεξήχθη διαδικτυακά.   

Το εν λόγω έγγραφο 2.2.4 Διεθνές Συνέδριο Ολοκλήρωσης Έργου και Ετήσιο Φεστιβάλ 
Γαστρονομίας (D.2.2.4 International Closing Conference & Annual Gastronomy Festival)  
εκπονήθηκε από την εταιρία LIVING PROSPECTS ΕΠΕ στο πλαίσιο της από 18/05/2020 σύμβασης 
με τίτλο «Παροχή υπηρεσιών εξωτερικής εμπειρογνωμοσύνης για την υλοποίηση των Πακέτων 
Εργασίας 1 & 2 (WP 1 & WP 2) για το εγκεκριμένο έργο «Παραδοσιακό πρωινό της διασυνοριακής 
περιοχής: Πρόγραμμα Επωνυμίας (Branding) και Εφαρμογή Κινητών Συσκευών (Mobile 
Application) για τη διατήρηση και προώθηση της κοινής παραδοσιακής γαστρονομίας» (Traditional 
Breakfast of the C/B area: Branding Scheme and Mobile Application for the preservation and 
promotion of common traditional gastronomy) - CBTB» με το Επιμελητήριο Κέρκυρας. 

Το παρόν αφορά έκθεση πεπραγμένων του Φεστιβάλ που διεξήχθη από το Επιμελητήριο 
Κέρκυρας και την τεχνική υποστήριξη του Αναδόχου Living Prospects Ltd. στο πλαίσιο του έργου 
την Πέμπτη 15 Ιουλίου 2021.  

Συγκεκριμένα, η παρούσα έκθεση περιλαμβάνει τα ακόλουθα: 

- Εισαγωγή, 
- Δράσεις που υλοποιήθηκαν για τη διοργάνωση του Φεστιβάλ, 
- Θεματικές που παρουσιάστηκαν, 

- Συμμετέχοντες, 
- Παράρτημα (προγράμματα, προσκλήσεις, δελτία τύπου, δημοσιεύσεις, φωτογραφικό 

υλικό, παρουσιάσεις, web banners, social media κλπ.) 
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B. INTRODUCTION 
 

The present report concerns the Minutes Report of the activities undertaken by the Chamber of Corfu 
and its external expert Living Prospects for the organization of the Annual Gastronomy Festival in 
Corfu (Del. 2.2.4) in the context of the project “Traditional Breakfast of the C/B area: Branding 
Scheme and Mobile Application for the preservation and promotion of common traditional 
gastronomy” with acronym “CBTB”, financed by the programme Interreg IPA Cross-border 
Cooperation Programme “Greece – Albania 2014 – 2020’’ that was held on Thursday 15th of July 2021 
online via the Cisco Webex Meetings platform.  

The aim of the Festival was to promote the local traditional products and recipes used in the Corfiot 
traditional breakfast as well as inform about the common traditional breakfast of the cross-border 
area of the project (Corfu, Grevena, Vlore, Gjirokaster) and about topics related to gastronomy and 
tourism. 

Due to COVID-19 restrictions, the Festival was held online using the Cisco Webex Meetings platform. 

The report presents:  

• Description of implemented activities, 
• Description of the topics covered , 
• Participation , 
• Annexes (agendas, invitations, press releases, publications, photo gallery, 

presentations, web banners, social media etc..) 
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C. DESCRIPTION OF IMPLEMENTED ACTIVITIES 
 

The Festival entitled ‘Corfu Annual Gastronomy Festival’ was organized on Thursday 15th of July 
2021 at 11.00 a.m. by the Chamber of Corfu with the support of its external expert (Living Prospects 
Ltd). The event was held virtually, via the Cisco Webex Meetings platform, due to COVID-19 
restrictions. 
The aim of the Festival was to promote the local traditional products and recipes used in the Corfiot 
traditional breakfast as well as inform about the common traditional breakfast of the cross-border 
area of the project (Corfu, Grevena, Vlore, Gjirokaster) and about topics related to gastronomy and 
tourism. 
 
The Chamber of Corfu and Living Prospects Ltd. implemented a set of promotional activities to 
disseminate the Festival to local stakeholders from Corfu as well as to the partners of the project 
(business support organizations, tourism enterprises, producers, citizens, public organizations) and 
invite them to join the Festival. Specifically, direct emails to the members of the Chamber of Corfu 
(tourism enterprises and producers), to the project partners and other lists of the external expert were 
sent including the Invitation of the Festival, while a relevant press release and web banner were 
published on Chamber of Corfu website and local online media. Adding to this, direct email was 
sent also to potential list of speakers including all the necessary information (session Web 
Conference). Moreover, a direct email was sent to the companies certified to apply the Brand in order 
to confirm their availability to make any presentation during the Festival (session Presentations). 
Further phone calls were implemented as follow up to the receivers of the emails. Moreover, an online 
‘participation e-form’ (google form) was also prepared and attached in the disseminations in order 
to have the lists of the pre-registered stakeholders to the Festival. Moreover, the Chamber of Corfu 
with the technical support of Living Prospects Ltd. published posts on social media accounts of the 
CBTB Breakfast facebook & Instagram account as well as on the relevant social media accounts of 
the Chamber of Corfu while also created a dedicated social media account for the Festival on 
Facebook and a Facebook event for the Festival. Adding to this, the Facebook festival event was 
boosted using Facebook ads campaign as well as via Google ads. 

The Chamber of Corfu, in collaboration with Living Prospects Ltd, prepared the agenda, the 
invitation, the web banner and the press release of the Festival (in Greek and in English) and agreed 
on the platform to be used for the Festival. The platform selected was Cisco Webex Meetings 
following the necessary requirements for the implementation of the WSs (share screen, chat, 
recording, mircrophone etc.). Moreover, the translation of the Festival in English was made via 
Teams.  

Additionally, the power point presentations on behalf of the Chamber of Corfu needed for the 
festival were developed.  

Moreover, till the day of the Festival, the participants had the opportunity to express their interest to 
apply for the CBTB brand, via filling the relevant ‘form’ found in the dedicated open call of the 
Chamber of Corfu website.  

Living Prospects supported the Chamber of Corfu for the on-time invitation and successful 
participation of the participants in the Festival. 

During the organisation of the Festival, Living Prospects was in direct collaboration with the Chamber 
of Corfu, the participants and the speakers. The provision of support services to the Chamber of Corfu 
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was discreet but also continuous, depending on the needs of the Chamber of Corfu and of the 
participants. Members of Living Prospects team were connected with the platform before the official 
start of the Festival in order to facilitate the coordination of the Festival. Moreover, Living Prospects 
a couple of days before the implementation of the festival, sent a direct confirmation emails to the 
list of those registered to participate in the Festival including the speakers and staff of the Chamber 
of Corfu and Living Prospects, accompanied with the detailed programme – agenda and link of the 
Festival. Moreover, two hours before the launching of the Festival, the day of the Festival, a direct 
email was sent again to the same list as a reminder including the link of the Festival, in order to 
facilitate the easy connection of the participants to the Festival.  

After the end of the Festival, Living Prospects proceeded to the preparation of the current minutes 
report and to the archiving of all the material of the Festival (agenda, presentations, screenshots, 
videos etc.) attached as ANNEX of the current document. 

Moreover, Living Prospects after the completion of the Festival proceeded to the preparation and 
sending of follow-up email to participants thanking them for their participation in the Festival and 
sharing with them the recorded video of the Festival.  
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D. DESCRIPTION OF THE TOPICS COVERED - AGENDA 
 

For the efficient achievement of the aim of the Corfu Annual Gastronomy Festival, the Festival 
included the following parts: 

1. Web campaign 
From June’21 till 15th of July’21, a web campaign was implemented for the promotion of the Festival 
including: Facebook account for the Corfu Gastronomy Festival, Posts on social media accounts of 
Chamber of Corfu, CBTB project page and Corfu Gastronomy Festival, Google ad, Web banner, Press 
Releases, Direct communication actions (direct emails, phone calls etc.). 

The Chamber of Corfu and Living Prospects Ltd. designed and implemented a web campaign in order 
to promote the Festival to local stakeholders and the partners of the project (business support 
organizations, tourism enterprises, producers, citizens, public organizations) and encourage them to 
join the Festival as well as increase the general dissemination and promotion of the Festival.  

Specifically, direct emails to the members of the Chamber of Corfu (tourism enterprises and 
producers), to the project partners and other lists of the external expert were sent including the 
Invitation of the Festival, while a relevant press release and web banner were published on 
Chamber of Corfu website and local online media. Adding to this, direct email was sent also to 
potential list of speakers including all the necessary information (session Web Conference). 
Moreover, a direct email was sent to the companies certified to apply the Brand in order to confirm 
their availability to make any presentation during the Festival (session Presentations). Further phone 
calls were implemented as follow up to the receivers of the emails.  

Moreover, the Chamber of Corfu with the technical support of Living Prospects Ltd. published posts  
on social media accounts of the CBTB Breakfast facebook & Instagram account as well as on the 
relevant social media accounts of the Chamber of Corfu while also created a dedicated social media 
account for the Festival on Facebook and a Facebook event for the Festival. Adding to this, the 
Facebook festival event was boosted using Facebook ads campaign as well as via Google ads. 

The Chamber of Corfu, in collaboration with Living Prospects Ltd, prepared the agenda, the 
invitation, the web banner and the press release of the Festival (in Greek and in English). 

Moreover, Living Prospects a couple of days before the implementation of the festival, sent a direct 
confirmation emails to the list of those registered to participate in the Festival including the speakers 
and staff of the Chamber of Corfu and Living Prospects, accompanied with the detailed programme 
– agenda and link of the Festival. Moreover, two hours before the launching of the Festival, the day 
of the Festival, a direct email was sent again to the same list as a reminder including the link of the 
Festival, in order to facilitate the easy connection of the participants to the Festival.  

2. INFO DAY «THE PROJECT CBTB» 
 

After welcoming all participants to the Festival, Mrs. Nadia Karra, Living Prospects Ltd. external 
expert of the Chamber of Corfu for the project CBTB and facilitator of the Festival, she briefly 
introduced the purpose of the Festival and the importance of the CBTB project for the local economy, 
tourism and business environment and informed the participants that the Festival is being recorded 
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for the project and in order the recorded video be available to stakeholders that did not manage to 
attend the Festival. 
 
Then Mrs. Karoumpi, member of the Management Board of the Chamber of Corfu and Vice-
President of the Manufacturing Department of the Chamber of Corfu took the floor. During her 
introductory speech Mrs. Karoumpi welcomed the participants to the Festival ‘Corfu Annual 
Gastronomy Festival’ of CBTB project and thanked them for their interest and participation. She 
stated that the Festival is organized by the Chamber of Corfu with the technical support of Living 
Prospects under the CBTB project that focuses on the preservation and promotion of common 
traditional gastronomy and particular the traditional breakfast. She stated that the Chamber of Corfu 
with the cooperation of the rest partners is implementing CBTB project effectively and since the 
project ends in almost two months, she is glad to state that the Chamber of Corfu following the 
approved extension of the project and the modification of some tasks to be held online due to COVID-
19 restrictions, has already implemented the majority of the tasks foreseen by the application form 
with the participation and activation of a significant number of local stakeholders in our activities. 
She also highlighted that the project benefits the local tourism, gastronomy, local enterprises such 
as Hotels, restaurants, cafes, luxury accommodation as well as society. Agrofood sector and tourism 
sector are two of the main target sectors of Ionian islands local policies. She stated that sustainable 
local economy can only be strengthened with the support and cooperation of all businesses involved 
in the fields of production, hospitality, catering etc. The Chamber of Corfu awards all the participating 
to the project businesses with the inclusion of local products and recipes in their menus highlighting 
the gastronomic tradition and identity of these areas such as dairy, meat, fruits, vegetables, olive oil, 
honey, herbs etc. Finally, she invited all the project partners to join the Annual Gastronomy Festival 
and the Chamber team is looking forward to meeting them all during the B2B event to be organized 
by the Chamber of Grevena. Finally, she thanked the external expert, Living Prospects, for their 
contribution towards the implementation of the project and expressed her wishes to see the 
continuity of this project in the future. 
 
After the introductory speech of Mrs. Karoumpi, the Info Day, the 1st session of the Festival, started. 
During the Info Day the participants were informed about the CBTB project, the Brand ‘cross-border 
traditional Breakfast CBTB’, the results of the application of the CBTB Brand in Corfu for the 
promotion of gastronomy and tourism of the region. 

Mrs. Nadia Karra gave the floor to the first speaker of the Info Day.  

The first presentation was given by Mr. Spiros Vasiliadis, Economist, Living Prospects, external 
expert of the Chamber of Corfu for the CBTB project, who presented the main information of the 
CBTB project, its main activities as well as the role of the Chamber of Corfu and the achieved results 
of the project activities for the local community of Corfu with emphasis to the local tourism. 
Specifically, during his presentation he highlighted the importance of the participation of local 
tourism companies and producers as well as local public authorities in the project activities and he 
highlighted the involvement of more than 30 companies and producers to the project activities: 
workshops, CBTB Brand application, B2B, mobile app etc.  Moreover, he highlighted the importance 
of the CBTB project for the general development of the local hotel/ tourism industry, the enrichment 
of the local tourist product and the promotion of Corfu as main tourism destination. 
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The second presentation was given by Mrs. Nadia Karra, Economist with expertise on marketing, 
Living Prospects, external expert of the Chamber of Corfu for the CBTB project, who presented 
the Brand ‘Cross-border Traditional CBTB Breakfast’, the procedures followed from the expression of 
interest till the application of the CBTB brand till the certification as well as the tourism enterprises 
and producers already certified to apply the CBTB brand. During her presentation she mentioned the 
criteria based on which the certification of the tourism companies was taken place and specifically, 
she mentioned that the CBTB brand can be applied by: Tourism enterprises from Corfu that a) serve 
breakfast (including at least 5 recipes/products of the CBTB Breakfast list, b) have fully filled in the 
relevant ‘expression of interest form’, c) operate in the tourism sector (Hotels, motels, apartments, 
cafeterias serving breakfast, restaurants etc. ), d) possess specific certifications for operation and for 
serving food. Additionally, she mentioned that tourism companies being certified to apply the CBTB 
are certified that the tourism enterprise: offers at least 5 recipes-products of the common CBTB 
Breakfast, uses local products, promotes the cross-border breakfast and offers services of high 
quality to its customers. The certified companies are already been benefited by having access to new 
knowledge and information, being promoted via the application of the CBTB brand and the other 
media of the project as well as by having the opportunity to collaborate with other tourism 
enterprises and producers from the c/b area.  The CBTB brand was proved be a useful tool for the 
tourism enterprises for attracting new tourists, increasing the level of their satisfaction as well as for 
being promoted.  

 

3. COOKING SESSION (recorded video) 
 

Mrs. Nadia Karra after a short introductory speech started the Corfu Gastronomy Festival video. 

This video referred to a recorded video showing the preparation of local recipes as well as interviews 
from local tourism enterprises and producers. The video was created by terra communications and 
Living Prospects for the Chamber of Corfu in the context of the project.  

The video was made in Greek while English subtitles were also embedded. 

The video is attached as ANNEX of the current Minutes Report. 

4. CONFERENCE «TRADITIONAL BREAKFAST, 
GASTRONOMY AND TOURISM» 

During the Festival during the web Conference experienced speakers in the field of gastronomy and 
tourism talked about the sectors and exchanged ideas regarding the common gastronomic traditions 
of Greece and Albania and the traditional breakfast of the cross-border area.  

Mrs. Nadia Karra gave the floor to the 1st speaker of the web conference. 

The first presentation was given by Mr. Giorgos Pittas, Founder of the project ‘Greek Breakfast’, who 
talked about the Corfiot Breakfast as part of the Greek Breakfast. He started his presentation with an 
introduction to the Greek Brakfast initiative. He specifically stated that the Greek Breakfast program 
of the Chamber of Hotels of Greece started in 2010 with the aim of bringing in contact the 20,000,000 
foreign visitors (in 2019 they reached 30,000,000) but also the Greeks who travel within the country, 
with the local flavors and the products of each area. The hotels of the country should replace or 
supplement the usual offered breakfasts - American and continental -, which have little to do with 



 
 

11 | Page 
 

Greek gastronomy and local cuisine, with the products of Greece. He mentioned that the priority of 
the Hellenic Breakfast program was to convince hoteliers of the value of Greek products, thus paving 
the way that connects the Greek hotel with local producers and the gastronomic heritage of each 
place. In this way, the enormous wealth of our national gastronomic culture becomes another 
powerful weapon in the battle of international competition. During his speech he also awarded the 
Cross-border Traditional Breakfast initiative and gave congratulations to the Chamber of Corfu and 
CBTB project since this Breakfast as brand could connect the Hoteliers and producers from Greece 
and Albania. 

The second presentation was given by Mr. Vasilis Kontos, Member of the Board of the Hellenic 
Association of Travel and Tourist Agencies (ΗΑΤΤΑ), who talked about Gastronomy as a Product 
of Alternative Tourism. He specifically stated that traveling has always been and is the ultimate 
definition of the concept ‘experience’ and of course the experience that includes images, tastes, 
human moments and smiles ! He mentioned that there is no doubt that visiting other places and areas 
is tied to the experience of local flavors and even special flavors with local products. In the world of 
travel and tourism, this tendency for tasting and meeting the taste with the local culture is prevalent, 
which over time contains historical data. He added that areas with difficult access have created 
products that travel easily such as olive oil, noumboulo, salami, figs, kumquat and Corfu olives. He 
also stated that the effort of Hotels and Owners of Accommodation throughout Greece has 
succeeded in integrating the idea of using local products thanks to the tireless effort of people who 
have realized this attractive proposal that positively colors the Greek Tourist product. Finally he 
mentioned that all visitors to a place want to have positive culinary experiences and we must do 
everything possible to enrich the breakfast and meals with local products to be the mandatory 
composition of every professional who respects the esteemed visitor. 

The third presentation was given by Mrs. Elena Agathou, Responsible for Communication and 
Public Relations,  Lazaris Distillery & Artisan Sweets, who talked about the added value of the 
Traditional Breakfast. She started he presentation stating that Breakfast is a very important meal - it 
can either make or break your day. The delicious flavors and aromas of a place give the opportunity 
of direct acquaintance with the place we have visited and the habits of the inhabitants of this place. 
She mentioned that most travelers are looking for the elements that make up the gastronomic 
culture of each place. She stated that eating habits, local production, gastronomy are the central 
identity elements of a place. With respect to our history and tradition, we leave folklore in the past, 
and give new breath to our flavors. We integrate our products in today, we give identity and quality 
to our tourist product, and with a sense of responsibility we "recommend" to our visitors the local 
gastronomy. She also highlighted that Corfiot gastronomy is the "bridge" that connects the primary 
sector with tourism product. The Corfiot products through their quality are worth it and we must 
promote them, use them. Finally, she ended her speech mentioning that the Brand Cross-border 
CBTB Traditional Breakfast Brand comes to add and contribute to the strengthening of the collective 
effort in the general field of entrepreneurship and tourism. The special brand and the applications of 
modern marketing as well as the cultural actions will significantly contribute to the required support 
and to the general improvement and promotion of our tourism. 
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5. PRESENTATION OF TOURISM ENTERPRISES AND 
PRODUCERS 

During the Festival, the local Corfiot tourism enterprises and producers certified to apply the  Brand 
‘Cross-border Traditional CBTB Breakfast’, had the opportunity to present their company as well as 
the products and recipes they offer to their visitors which are representative of the traditional 
gastronomy and traditional breakfast of Corfu and the cross-border area. During this session the 
participants had the opportunity to learn more about the local traditional products, Hotels as well as 
exchange views on the local and cross-border traditional gastronomy and tourism. 

The floor was then given to the local Corfiot tourism enterprises and producers certified to apply the  
Brand ‘Cross-border Traditional CBTB Breakfast’.  

The companies presented during the Festival were: Tou meliou to panigiri, Sokraki Villas, To Kapilio 
Tavern, Meligoni, Lazaris Distillery & Artisan Sweets, Almyros Beach Resort. 

End of the Festival. 

Closing the Festival, Mrs. Nadia Karra, thanked the speakers and the participants for attending the 
Festival and encouraged them to express their interest to apply the CBTB Brand.  

The Festival was successful due to the high level of expertise of the speakers in the subject of the 
workshop as well as the number of attendees, 26, a number significant including the difficulties of 
engagement that online activities face.   

The Festival was recorded and is available via the following link: https://support-
874.my.webex.com/support-874.my/ldr.php?RCID=a54c6e3df0c14e0fa4bd69be8e9bf138    
(password: 4ZjprQKd) 

 

E. PARTICIPATION 
The Chamber of Corfu with the technical support of Living Prospects Ltd. external expert of the 
Chamber of Corfu for the CBTB project, organized a Festival the ‘Corfu Annual Gastronomy Festival’.  
 
Local stakeholders coming from public and private sector from Corfu and Albania operating in 
tourism, production, accommodation and gastronomy sectors joined the Festival. 
  
A total of 26 participants attended the Festival.  
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ANNEXES 
a) Agenda (Greek & English) 
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b) Invitation (Greek & English) 
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c) Press Releases / Publications  
Press Release - Announcement 
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Newspaper ‘Apopsi’ 

 

 

 

 

 

 

 

 



 
 

22 | Page 
 

http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=18882&articleid=2782
0  
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http://www.corfuland.gr/el/politistika/icalrepeat.detail/32985/344/etisio-festival-gastronomias-
kerkyras-2021-15-07-2021/ 

 

  



 
 

24 | Page 
 

d) Social media posts & campaign 
https://www.facebook.com/CorfuGastronomyFestival  
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https://www.facebook.com/groups/Corfusouth5/ 

 

 

https://www.facebook.com/groups/580322042838051 

 

 

https://www.facebook.com/destinationcorfu 

 

https://www.facebook.com/corfu.guide 
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https://www.facebook.com/Traditional-Breakfast-CBTB-108694334607200 
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https://www.facebook.com/CHAMBEROFCORFU 
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e) Google ad 
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f) Web banner 
 

 

 

 

 

http://www.corfuland.gr/ 
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g) Presentations 
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h) Direct emails 
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i) Photos – screenshots 
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j) Online form for expression of interest to participate in the 
Festival 
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