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Project Details:

Programme: Interreg IPA 1l CBC «EAAGSa-AABavia 2014-2020»

Priority Axis: 2 - Boosting the local economy

Specific Objective: 2.1 Preserve cultural and natural resources as a prerequisite for tourism

development of the cross border area

Thematic Objective: 2d. Encouraging tourism and cultural and natural heritage

Project Title: Traditional Breakfast of the C/B area: Branding Scheme and Mobile Application for

the preservation and promotion of common traditional gastronomy

Project Acronym: CBTB

MIS IDENTIFICATION CODE: 5032336
Lead Partner: Chamber of Grevena
Total Budget: 632,096.50 €

Time Frame: 01/06/2018 —16/10/2020
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Responsible Partner: Chamber of Corfu
Involved Partners: -
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A. ENITEAIKH Z2YNOWH

210 mAaioto NG Apdong 2.2.3 «Hpépeg mMAnpoddpnong (EkBeon Mempaypévwv)» (Info-Days) Tou
Makétouv Epyaociog 2 (Emkowvwvia kot Sidyvon Spdoewv tou €pyou (Communication and
dissemination)) tou épyou CBTB mpoBAénetal ) Stopydvwon piag Huépag MAnpoddpnong amd to
EmpeAntripto Képkupag, otnv Képkupa, HE okoTIO TNV EVNIEPWOT) TWV EVOLADEPOUEVWV OYETIKA
ME TO €pyo Kol Ta 0PEAN yla TNV TOTIKY] KOVwVIio 600 Kal TNV evOAppuvon ETILXELPTIOEWY Kol
TIOPAY WY WV VO CUPHETAOXOUV 0NV TAOTLKY Spdon Tou Ba mpaypatomoinBei otnv Képkupa oto
TAaiolo Tou €pyou.

To ev AMoyw mopadotéo 2.2.3 Huépeg mAnpoddpnong (EkBeon MNempaypévwv) — (Info-days)
(D.2.2.3 Info-Days) ekmovr|Bnke amnd tnv etaipio LIVING PROSPECTS EIME oto mAaioclo tng amd
18/05/2020 oUpPaong HeE TiTAO «MMapoxr) UTINPECLWYV EEWTEPIKIG EUTIELPOYVWHOOUVNG YLo TNV
vlotoinon twv Makétwv Epyaoiag 1 kat 2 (WP 1 & WP 2) yia To gykekpLévo €pyo «Mapadoatakd
Tpwwvo g dtacuvoplakrig eploxni: Mpdypappa Enwvupiog (Branding) kat Edappoyr) Kivntwv
Juokevwv (Mobile Application) ywa ) Satripnon kot mpowlnomn TG Kowrg mopadooLakr|g
yoaotpovopiag» (Traditional Breakfast of the C/B area: Branding Scheme and Mobile Application for
the preservation and promotion of common traditional gastronomy) - CBTB» pe to EmipeAntriplo
Képkupag.

To moapdév mapadotéo adopd €kbBeon mempaypévwv NG Hpépag MAnpoddpnong Tmou
TipaypatonoBnke otnv Képkupa oto Aaioto Tou €pyou tnv 25" Zentepfpiov 2020.

JUYKEKPLUEVQ, TO TP SOTED TIEPIAXUPAVEL Tat akOAouBat:

- Ewoaywyn

- Apdoelg mou uAomotrifnkav yia tn Stopydvwon tng Huépag MAnpoddpnong

- JUPMETEXOVTEG

- MNapdptnua  (Aota OCUPHETEXOVIWY, TIPOYPOUUa, TipdokAnon — &eitio TUmOU,

dnuootevoelg, dwtoypadikd UAIKO, TIPOUCLATELS)
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B. INTRODUCTION

The present report refers to the activities undertaken by the Chamber of Corfu and its external expert
Living Prospects for the organization of the Info Day (Del. 2.2.3) in the context of the project
“Traditional Breakfast of the C/B area: Branding Scheme and Mobile Application for the preservation
and promotion of common traditional gastronomy” with acronym “CBTB”, financed by the
programme Interreg IPA Cross-border Cooperation Programme “Greece — Albania 2014 — 2020 that
was held on 25" of September 2020 in the premises of the Chamber of Corfu.

The aim of the Info Day was to inform the participants about the CBTB project and the pilot action
foreseen to take place in Corfu the upcoming period regarding the new brand CBTB for the promotion
of the Traditional Breakfast of the c/b area.

The report presents:

J Description of implemented activities

J Description of the topics covered

. Participation

J Annexes (invitation- press release, agenda, list of participants, photo gallery,

presentations, publications)
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C. DESCRIPTION OF IMPLEMENTED ACTIVITIES

The Info Day entitled ‘Info Day for the promotion of the ‘Traditional Breakfast’ of the c/b area
Greece — Albania under CBTB project’ was organized on Friday 25th of September 2020 at 11.00
a.m. by the Chamber of Corfu with the support of its external expert (Living Prospects Ltd). The event
was held at the premises of the Chamber of Corfu, Room ‘Spiros Dendias’, Aristotelous 2, Corfu.

The aim of the Info Day was to inform entrepreneurs, citizens and other stakeholders about the CBTB
project, the topics it examines as well as its anticipated results and benefits for tourism, gastronomy,
business environment and public in general of the cross-border area. During the Info Day, focus was
given to the role of the Chamber of Corfu in the project and the pilot action foreseen to take place in
Corfu the upcoming period regarding the new brand CBTB for the promotion of the Traditional
Breakfast of the c/b area.

The Chamber of Corfu and Living Prospects Ltd. implemented a set of promotional activities to
disseminate the Info Day to local stakeholders (business support organizations, enterprises,
producers, citizens, public organizations) from Corfu and invite them to join the event. Specifically,
direct emails to the members of the Chamber of Corfu and other lists of the external expert were
sent including the Agenda and the Invitation of the Info Day, while a press release was published on
Chamber of Corfu website and local online media (ert.gr, corfuland.gr). Further phone calls were
implemented as follow up to the receivers of the emails. Due to COVID-19, there was a restriction of
no more than 5o attendants in the event. So an online ‘participation e-form’ was also attached in the
disseminations order to have a list of the pre-registered participants.

The Chamber of Corfu, in collaboration with Living Prospects Ltd, prepared the agenda, the
invitation and a press release of the Info Day and agreed on the venue of the event. The venue of
the event was accordingly prepared with the necessary equipment and communication material for
the dissemination of the project (posters) while all the protocols were followed according to the new
restrictions and instructions from the Civil Protection and the National Health Organization for
COVID-1g9.

Additionally, the power point presentations needed for the Info Day as well as the relevant material
(list of participants template — registration form) were developed.

Moreover, the Chamber of Corfu with the support of Living Prospects, prepared and delivered to the
participants a participant’s cotton bag including the following:

e The Agenda of the Info Day
e (Call for expression of interest to participate in pilots
e Participation form to participate the pilots

e Apen
e Akey holder
e Anotepad

Moreover, during the Info Day, the participants working on tourism enterprises had the opportunity
to express their interest to participate in the application of the CBTB brand, via filling the relevant
‘expression for interest form’.
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https://docs.google.com/forms/d/19qWWiLsMpgzN1v6cRvW_aQmiiibdIikMT-4bJvNNjoI/edit

D. DESCRIPTION OF THE TOPICS COVERED - AGENDA
a) Welcome speech & Introduction of the Info Day purpose

The Info Day was opened by the President of the Chamber of Corfu Mr. Chondrogiannis, who during
his speech, welcomed the participants and thanked them for their interest and participation. He also
highlighted the importance of the CBTB project for the local tourism, gastronomy and businesses
and invited tourism enterprises and producers to participate in local pilot actions and tourism
enterprises offering breakfast to participate in the application of the CBTB brand. He also stated that
the Chamber of Corfu anticipates that through the application of the new CBTB brand in Corfu, will
contribute to strengthening the local entrepreneurship and tourism as well as to promoting the
gastronomy, the traditional breakfast and the tourism enterprises in Corfu.

Then, Mr. Spiros Vasiliadis, from Living Prospects Ltd., external expert of the Chamber of Corfu for
the CBTB project, during his introduction speech, he briefly introduced the purpose of the Info Day
and the importance of the CBTB project for the local economy, tourism and business environment.

a) Presentation of CBTB project

Mr. Vasiliadis, started his presentation about CBTB project including:
e general information about the project,
e information about the consortium,
e presentation of the aim and specific objectives of the project,
e presentation of the main project activities,
e presentation of the project’s anticipated results.

Specifically, he mentioned that the aim of the CBTB project is a) the Preservation and promotion of
¢/b traditional gastronomy, b) the development of a new integrated sustainable tourism product for
the promotion of the cb area as a tourist destination.
Moreover, he stated that among others the main anticipated results of the project are:
e The provision of an integrated tool-kit for the enhancement and promotion of a new tourism
identity and asset for the c/b area; that of local traditional gastronomy, focused on breakfast.
e The development of hotel/ tourism industry and enrichment of tourist product
e Promotion of the cooperation of tourism industry with other sectors of the economy
e The establishment of 1 permanent network based on the new product of CBTB.
¢ Significant number of visitors attend the Annual Gastronomy Festivals and of stakeholders
to be trained on the effective use of the new brand and on the ways to combine and enhance
co-operation between the sectors affected by the project.
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b) Presentation of the role of the Chamber of Corfu in the
project and its benefits

Following, Mr. Vasiliadis, presented the role and specific actions of the Chamber of Corfu in the
CBTB project for the benefit of the local economy.

Specifically, he stated that among others, the main activities of the Chamber under the project are:

. The identification of local traditional products in Corfu

J Contribution in the definition of the ‘*CBTB Traditional Breakfast'’

J Organization of Workshops for tourism enterprises and producers

. Application of CBTB in tourism enterprises in Corfu

J Participation in B2B event, with the participation of local enterprises
. Organization of one Annual Gastronomy Festival in Corfu

. Organization of an Info Day

c) The pilot application of CBTB brand in Corfu

Finally, Mr. Vasiliadis, presented the aim and the content of the pilot actions that will take place in
Corfu, under the project CBTB. Specifically, he mentioned that three services will be offered within
the pilots: 1. workshops (for tourism companies and producers), 2. Application of the CBTB brand for
the promotion of the ¢/b Traditional CBTB Breakfast and 3. B2B event. He also presented the
procedure and the prerequisites for the participation in the CBTB brand application focusing on:
tourism enterprises from Corfu (hotels, other accommodations, restaurants) that offer
breakfast. Additionally, he mentioned that the participants of the pilots will be benefited by having
access to new knowledge and information, by being promoted via the CBTB brand as well as by
having the opportunity to collaborate with other tourism enterprises and producers fromthe c/b area.
The CBTB brand could be a useful tool for not only the tourism enterprises for attracting new tourists,
increasing the level of their satisfaction as well as for being promoted but also for the local producers
that will see that the demand for their products will increase. In particular, he presented:

e The aim of the pilot actions

e Action 1: Workshops

e Action 2: CBTB brand application

e Action 3: B2B event

e Who can participate in the CBTB brand application?

e Why to participate in the CBTB brand application?

e How you can participate in the CBTB brand application?

After his presentation, he encouraged the interested companies to fill in the ‘expression of interest
form’ in order to participate in the pilot application of the CBTB brand.
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E. PARTICIPATION

As it was mentioned above, the current Info Day was targeted to local stakeholders from Corfu
operating in tourism, production, accommodation and gastronomy sectors so most of the
participants were from the industry such as Hotels, Restaurants, Marketing services as well as
representatives from local public organizations and local associations such as the Chamber of Corfu,
Corfu chef’s Club, the Municipality of Central Corfu & Diapontia islands.

A total of 22 people attended the event. The List of Participants /Registration form of the event is
presented to the Annexes of the current document.
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ANNEXES
a) Invitation — Press Release

merreg-iracoc il
Creece - Albania
CBTB -
AEATIO TYNOY
NPOZKAHIH

HMEPA NAHPOGOPHINI (INFO DAY) MA THN NPOCEHIM TOY NAPASOZIAKDY NPOINOY’ THI AIATYNOPIAKHE
NEPICXHE EAMMAAAT ~ AABANIAT ITO MAALTIO TOY EPFOY ‘CBTS'

To EnyseAnr|pio KEpau pag oo Ao g Mapeoic eVt puons Twy TOMKY EUYEQHoewY, ERayyeAuatuy kol
nokiney. Sogyavane aHpdpa Mapoddpnong (Info Day) yux v NpodBnon Tou NapaSoowaxnd Npwwed” mg
Swouwvopunadic mepoyric BdSag - Alfaviag oto mialow tou fpyou ‘CHTR's nou Ba mpayparomontel Ty
Napaoxevd 25 Tentepfplov 2020, e dpa 11:00. ot AlBouoa tou EmueAnmplou Képxupac, ‘Tnopos Aeviuag
2" dpodoe, Apwtorthoug 2.

Imv exdnlwon o evladepduevor enyerpnuaries, enayveluariec xar moMrec Ba evnpepwlouy oxetwd ue 1o épyo
CBTE, ta Oéuata mov ebetaler waBug xon Ta avapevoueva anoteliouata s odEeAn ToU W TOV TOURLOYD, TNV
YROTPOVOLIE, TOV ERQEPNUaed Topta K v koovavia yevikdeepa g Swaouvoptaxs xepwonry EAGBag
Aaviag. Ito nhaiow e exdnlwonc tudaon Ba Sobcl otov podo Tou EmprAnmpiou Képxupas oto rAalow Tou
épyou xan oty mAotir Spaon now fa ulonownBel To endpevo SdoTnua otV NEPLOXA, OXETG L TO vEO KOO
ofjua/enwvupla (brand) CBTE wa v npowdnon tou xowou Nopaboowwol nousvol g Képxupag wo e
SLrouvopuai MEPOXC.

T pvo CBTS - Tiapabooumd npwend me Saouvopundic mepwxiic: Npdypappa Enuvuyios (Branding) ka Edappoyr
Koo Tuoaeuav (Mobile Application) yia o) Swrripnon ko rpodnan g ko napabooasfic yaotpovordag
(Tracitional Breakfast of the C/B area Branding Scheme and Mobile Apphcation for the preservation and promotion
of common traditional gastronomy - CBTB), ovyypnuarodoteitar and 1o Npdypaupa Maowwopiashs Ivvepyaoiar
Interreg WA ~ CBC «EMGBo- Adflavia 201420204

To épyo CBTB udomoreiton and 1o Empelneiow Kipoupag of ouvepyacia pe o Dnyedntipw (pefeviy
(emscedai eraigo), 10 Chamber of Commerce and Industry of Viors Region and AABavia, 1o National Coastal
Agency ano Alfavia xm 10 FCO-Partners for Sustainable Developrment and Alflavin

fua tnv oupsseToxe Twy Evbiadepous vy oty exdniwon anapatonm ivan n exbihwon evbiodLpoviod uéoa and
v ouhipwon tou Asiiou Tuppetopc nou Satiferm nhextpovied and thw duwe v Nig 24 Janepfpiou
Ba mpniei oepa npotspadtiag Adyw twy meplopopivary Nowy, cupduve e 1 wogtovta pEpa 1w i
Yyeiog ko e Fevenc Mpogpareiog Nolrwrg Npootasior

1o mAakow g exddhwone, Ba tenBoly 0ha ta uyaovoud nEwtdxolia Myw e navbngdar (covid 19) Gmwc
autd opelovum and w L0AY

Yaogpewted siyen 0 ypdon packe katd v (ioobo e watd mny nopapoet] otov xwpo g sebaleon:

Na minpodopiec: chith codfud®gmall com

O Npoebpor rou Empednmplou Kigevpar xm
Npdedpog rou Negudeparanod Enygednmpaxod Jupfouliou lowew Niowy

Tecipyuox 1. Xovbpopndavwn(
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b) Agenda

iterreg-irACoC H
Greece - Albania

CBTB

KERKYRA
CHAMBER OF COMMERCE
& INDFUSTRY

NPOrPAMMA

HMEPAE NAHPOMOPHZIHE (INFO DAY)

FIA THN NPOOBOHIH TOY TIAPAADZIAKOY NPOINOY' THE AIAZYNOPIAKHE NEPIOXHI EANAAAT — AABANIAZ

10:30-11:00
11:00-11:15
11:15-11:30

11:30-11:45

11:45-12:15

12:15-12:30

12:30-13:00

13:00

ITO NAAIZIO TOY EPTOY 'CBTB’

Napaokeur 25 Zenrepfplov 2020 kot wpa 11:00
AlBouga Emyehntnplou Képrupas, ‘Inbpog Atvdiac’
2% dpodog, Apototéhoue 2

MNpooéheuon - Eyypadéc otnv Hugpa NAnpodopnong

XOLPETIOUOL Kol KOAWOOPLOUA OU LHETEYOVTWY

Napouoiaon Touw epyou ‘CBTE"

O Pohog Tou Empuehntnpilou Képkupag oto Epyo Kol odEAN yLa TNV TOTLKN KOWWVia HEoa amo Tnv
uhomoinaorn Tou Epyou

Coffee Break

Napovoiaon g Motwkrng Apdong Tou £pyou otnv Képkupa ywx tnv mpowbnon Tou
Mapadooiaket Npuwvou” tng Slacuvoplaknc nepoyng EMadag — AMBaviag (Empepoug Spaoeis,
Mabdwoola kol Tponog ouppstoync, Odehn cuppstoync, Motomnolnon)

Yuifnon - Epwrnoelg — EkbnAwon evbLadepoviog ouppetoxnc atnv mhotikry Spacn — Ehadpu
YEULLC

Ohoxhrjpwaon nuepag mhnpodopnong
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iiterreg-iIPACBC H

Creece - Albania
CBTB

REERYES
UZH A WHER UTF CUIM ERD R
e IS 1Y

ITAPOYXIAXH THX IITAOTIKHX
APAYHY TOY EPTOY XTHN
KEPKYPA I'TA THN ITPOQOHXH TOY
TIAPAAOZIAKOY AIAXYNOPIAKOY
I[TPQINOY”

Axpovome: CBTB

Tirhog: upodesioxe mpaave e Swwcuvepekis meproyie: Hporpeppe Exevopios (Branding) ken Egoppom Kivrav o
(Mobile Application) i T Mempnon km mpoadinem s kenis mopadocioxt s faorpovopiog { Iraditional Breakfast of the
Branding Scheme and Mobils Application for the preservation amd promotion of commen traditional gas tronomy)

Hpépa Minpogs prong, 15 Zewrepfpiov 2020, Képrupa

miterreg -iPACoC H

Greece - Albania
CBTB

2TOXOX IITAOTIKHY APAYHX

%  EvBdppovon tov TpocuvotoAlclol TOV TOVPIGTIKGV EMYEIPGEDV
KOl TOPUy@YOV GTO TOLOTIKA TOMKA Topudoclokd mpoiovTo Ko
oUVTaYEG

4 Anuovpyia suvoikovd nepipdilovioc cuvepyaciag petald
TOUPIOTIKMV EMYEIPT|CEOV Kol Tapaywydv g Képropag kot g
Sacvvopiakrc teploync tov £pyou ([pePevd, Avidvac,
ApyopoéxacTpo)

% IIpoc@bnon kot TpoPoii] TGV TOLPICTIKOV EMYEIPT|CEDY TOV
gepPipovv mpaivo

€ AvEnon g meluTsiog Kol EVO10QEPOVTOS Y10 TO TPOIGVTU TOV
TOTIKOV TUPLTOTOV

%  Kotavonon tov efpuoatos CBTB kot e npoctibépevg uliog mov
TPOGQEPEL GTNV TPomBNc1] ToL TEPESOGLEKOD TPWIVOD TG
S10GVVOPIEKT S TEPIOYTC.
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UHAYIHER LIFCOIMERD R

inierreg-iFACeC H

Creece - Albania
CBTB

kEMRYEA

e IMIHIST 1Y

ITAPOYZIAYH TOY EPI'OY CBTB

Tirhoz: Hupoadomoxe mpeave e Socovepmoxie meprojie poypopp o Exeveopioz (Branding) wen Epoppori Kivprav Zo
(Mobile Application) et Swripnoy ken wpocinoy e xowig rupadomowxi) s restpovopios { Traditional Breakfast of the
Branding Scheme and Mobile Application for the preservation and promotion of eommen traditional gastrononzy)

Hpépu Iinpogsprons, 25 Zerrepfpioo 2020, Képruopa

interreg-iFACBC H

Greece - Albania
CBTB

T'ENIKEX ITAHPOOOPIEX

OPOTPAMMA Hpoypappe Aacuve praxijs Zvvepyacios Interreg IPA —
Adfavia 2014-2020»
TITAOE IMopadecioxo mpowe g dwowopiokns meproyns: [Ipoypeppe Excvopiog

(Branding) xut Egoappoyn Kwnrov Zvekevav (Mobile Application) o ™
Grompnen kot mpodinom ™g KOS T0PEl 0TI S YRO TPOVOHing

AKPONYMIO CEBTB

I[TEPIOAQE YAOIIOIHEIHE 29 prves (1/6/2018 — 16/10/2020)

AEONAZ 2 wTovoon TG TOMKNS 0KV it

[MPOTEPAIOTHTAX

EIAIKOE XTOXOX 2.1 «MoTHpnon ToV TOATIOTIOY Kol QLo Topov of Tpobmoleon yio

TV TOLPLOTIRY] GveTTREn TS Moo uvo prokhs TERLOYT G

IMpotmoloyiopos 63209650 €

IsToceidn www chtb ey
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UIH & VIHER LF CUIMAERDE

$ L+ &

L]

Greece - Albania
CBTB

O POAOX TOY EIIIMEAHTHPIOY
KEPKYPAY >TO EPTO CBTB

Tiri.oz: Mupodonioxd xpeave e Swcoveprowts mepoyie: Mpéypapp o Exevopioz (Branding) ken Epuppon Kivipedv Zu
(Mobile Application) ot swripreon ko rpocinem me xerie ropudesut g recrpovepios (Traditional Breakfast of the
Branding Scheme and Mobile Application for the preservation and promotion of commeon traditional gastrononyy)

Hpépa Minpogs pnong, 25 Zerrepfipiov 2020, Képxupa

Greece - Albania
CBTB

ITAPEMBAZXEIYX KAT OOEAH TOY
EPTOY I'TA TON TOYPIXMO KAI
TOIIIKH KOINQNIA ~XTHN KEPKYPA

IMapoyh pios okowin popévis epyaiaobiun: (Tovrém)ra tpoopropot, tpoddnen) o Tnv evioyoon
Wit TpomE o Pos VERS TOUPWT TIKNS THUTO TN TOS Kol AEpweoukon ototyeiow T Képropas, exenmg mg
TOMHNS TOPRE0 TS YOoTpovolios, E0TIROUEVT) OTO TPHIVE.

Avamruin e Sevodoyaana)s [ Tovponikags flopnyovies Ko Tov EpTA0UTIONG TOU TOUPLOTIKOD
mpoidvros Tis Kiprvpog

Ipombnon s euvepyaciog ™5 TOLPo TR g fropnyoving pe TOWS TUpuyoyovs TOMIKDY TPOTOVTmY.
Anpeovpyio Amtiow pe faon To vEO Mpoioy TOU AMPOGOTLHKOT MOTUVORICKOD TpomIvoD
Exraidevon 1oV ToUPIOTIKGY ETUYELPIGEGV OTHY WTOTEAECULTIRD YPTON OV Kowvel mpoadn Tiod
o porog/ emove pieg (brand) s mpodinoy woToy

AvEnom Tov TEALTOY TOUPLTTOY Kol TOU EVHLpEPOVTOS Y10 T TOTG TPolovTo

Edpoimon ms Eeprepos of HEpog TOU KOWVoD TOUMOTIKOD TPOOPLOPLOD

Ao pron kot apodfnon Tov mapodosiokol Socuvo prakeD TPOIVOD Mf IEYUPD TOLTICTIKG o
e Képrapag
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d) Publications
https://www.ert.gr/perifereiakoi-stathmoi/kerkira/kerkyra-imerida-gia-tin-proothisi-toy-
paradosiakoy-proinoy/?fbclid=IwAR3puuyFshHevgFktyfh9Wc2g-kpehgpxy-NE55qlkp-
bhlyWoU8Nr8bw94

1enaose Kiaapa: MpGERe VI VIV 1530800 YU Tasatoeha) Tpga T - w1

Képkupa: Huepida yia tnhv npowBnon tou
«TMapadoaLakol MpwIvos»

27 Toeenpiow X000

To EmpeAntnpio KEprupag, oTo NAQIMa TNG SapKoUs EVUEPWETS TWV TOMKWY
ETUYELPNGEWY, EMAYYEAPATILY KAl TIOATTWY, Stopyaviavel sHuépa MNAanpowbdonang
(InfoDay) yia tnv Mpowdnan 1ou TMapaboaaked Mpwwvol’ g Staouvopakng
repoyic EAAaSag = AABaviag ato mhaicio Tow Epyou ‘CBTB's, Ty MNapaockewn 25
Fenreyfolov, onig 11.00, o1ny aifovaa tew Empeinmgiov Kepxupag, sEnupog
AgvBiage 204 dpoyog, Aplototedoug 2, atnv Kepkupa.

Tty exbahuan, o1 evSiapepdpevor snsipnuarisg, snayyeApatieg xat noAites fa
EVIUEPLBOLY OYETIXA Ye To £pyo CBITB, Ta Bépata now e£eTaLE!, KaBLS KL Ta
QVOPEVOEVE QIOTEALCRATE K 0@EAN TOL YIG TOV TOUPICHO, TNY YaoTpovopia, tov
ETUXEIPNPATIKS TOREA KAL TNV KOWwWvia yEVIKGTEPA TR Slacuvoplaxic MEpLoXC
EAAGSag = ANBaviag. Tro nAalow e exdilwong £ppacn 8a Sadel arov poAe Tou
EmpeAnTnpiov KépKupag oTo MAALGCIO TOL £pyou Kal oTnv mAoTws Spaon nov Ba
vhonounBei 1o endpevo Sdotnua aTnv REgloYY), OXETIKE pe 10 vEo xowbd ofjpal
enwvepia (brand) CBTB yia tnv npowsnan Tou xowol Napadooiaxol npwived g
Képkupag xat g SLacuvoplaxic neployic.

To pyo ouyypnpatodoteital and 1o Npoypappa Acuvoplakis Luvepyaciac Intereg
|PA = CBC «EAAGSa- AXPavia 201420200, YAonoteital ano 1o ErugeAntipio
Képkupag oe quvepyadia pe To Empeintripio [pspeviov (emkspalig eTaipog), To

1EH GG e pa- G 1E T T RaingT T " 1aaalor)mEd Npavad” - ad g
Chamber of Cormmerce and Industry of Viesa Region and AlBovie o Mational Coastal
Agency ano Alfovia kal ta ECO=Partners for Sustainatble Developmant omd AAfovio

M@ T cupPEToRA Twy eviimpepaptviay oty exbniuesn anagai o i n
exfihcn eviiopEpavTos pEcn and T aupmARpwan Tou Askiou FugusTagic mow
Buarifetan AAeRTpaviKd Buse Triv Népntn 24 Fentep@piou,

Do TrpnBel elpd NpoTEpaubTTAE, Ayl Ty NEpLeopEwy Biaewy, spuna pe
TaACELoVTa PETRR Tow umoupyelou Yyelag we Tng Meviede Mpappateios Mokimkng
NpooTaclas.

Ero nholme g skbhhuanc B TnpRiody dho Ta uysovouikd mpwTdkolia Ry Thg
mavbnglas Covid-19 dmws aurd aplfovea ano tav FEOAY,

YRopEwW TR &lval 1) (oion phakas katd Ty elesbo ko kard Ty mapapov oTay
Ao e Erdnhwang

T nkrpopopies: chtb carfu@gmal.com

Mawpacou To aplpo;

OOO

Aukedpyos Eriabéneulag
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http://www.corfuland.gr/el/ekpaideysi/icalrepeat.detail/2020/09/25/32371/465/imera-pliroforisis-

paradosiakoy-proinoy-kai-programma-25-09-2020/

Huépa MAnpogodpnang «Mapadociakol Mpwivol» kal Mpdypappa, 25/09/2020 - Képkupa

Huépa MNMAnpogodpnong «Mapadociakou MNpwivou» Kal
Mpéypaupa, 25/09/2020

Emiokéyelg : 253

MNPOZKAHZH HMEPA

MAHPO®OPHEHE (INFO DAY) S 1 (e TR
MA THN NPOQOHEH TOY oy Il‘:.'ll(:.'g IFALVDG —

‘TIAPAAOTIAKOY MPQINOY’ Greece - Albania
THE alazynoPIakHE MEPIOXHE CRBTHB

EANADAZ — AABANIAZ

ZTO MAAIZIO TOY EPTOY "CBTE'

To EmipeAninplo Képkupag ato Aaiclo ¢ Slapkolc EVPEPWONE TWY TOTIIKWY ETTIXEIPACEWY,
EmayyeApaTiy kal Tohmuv, dlopyavioval «Huiépa Minpogdpnong (Info Day) yia v Mpowenaon Tou
‘MapadoaiakoU Mpuwivol' TS Slaauvoplakic Teplox ¢ EAMGSac — AABaviag ato TAaiole Tou £pyou 'CBTB'»
Tou Ba TrpayparoronBel Tnv Napaoksuri 25 ZemrepBpiou 2020, kar wpea 11:00, atnv AlGouga Tou
Empeinmpiou Képrkupag, ‘Lmipog Aévdlag” 2 og dpogog, ApiaToréhoug 2,

v exdrihwan ol evBla@epdpevol ETMYEIPNpOTIEG, ETTayyeApaTies kal ToATeg Ba evnuepwBoly OXETIKG pE TO
Epyo CBTE, ta Bépara mou e{eTadel kabug kal Ta avapevoueva amoreAéopara kal o@EeAn Tou yia Tov
TOUPITWO, TNV yaaoTpovopid, TOV ETIXEIDNHOTIKG TOREQ KAl TNV KOIVWVIC YEVIKOTERT TNG SIQoUVOPIaKG
meployns EAMadag - AABaviag.

Z10 TAaiolo Tng exdrjhwong éugaa Ba dodel aTov pdho Tou EmueAnTnpiou Képkupag oTo Aaialo Tou épyou
kal aTtnv Aotk Spacn mouw Ba vhotrolnOei To emouevo SlaoTnua oTny TEPIOXT], OXETIKG WE TO VED KOIVO
arjpa/emwvupia (brand) CBTB yia Tnv TTpowdnan tou Koivou MNapadooiakol mpwiveld Tng Képkupag kal Tng
Slaouvoplakr¢ Teplaxns. To épyo CBTB = Mapadoolakd mpwive e dlaguvoplakrs meploxic: MNpoypauua
Emwvupiag (Branding) kan Eqpappoyr Kivntwy Zuoksuwy (Mobile Application) yia i Siatripnon kan
Trpowenan g kolvrg mapadoolakrg yaoTpovopiag (Traditional Breakfast of the C/B area: Branding Scheme
and Mobile Application for the preservation and promotion of commeon traditional gastronomy = CBTBY',
ouyypnuarodoreital amé 1o Mpdypappa Alaouvoplakric Zuvepyaoiag Interreg IPA — CBC «EAGB- AMPavia
2014-2020».

To £pyo CBTB uhomoleital and 10 EmpeAnmplo Képxupag ot auvepyaoia pe 1o EmpeAnrpio MpeBeviov
{emikegakrig eTaipog), To Chamber of Commerce and Industry of Vlora Region amé AABavia, To National
Coastal Agency amé AABavia kal To ECO-Partners for Sustainable Development arméd AhBavia. Na v
GUUHETOXT Twy evBlagEpopEvwy aTny ekBnAwon amapaitnm eival n exdnAwan evala@EpovTog YEoa aTme Ty
guuTTAfpwan Tou Aghiou ZupueTtoxic Tou SlamiBeTal NAEKTROVIKG amd £8uw wg Trv MNépmtn 24 ZemmeyBplou.

@a mpenBei oapd mpoTepaidTnTag, Adyw Twv TEpIOPITPEVWY BEOEWY, TUPQWYA YE Ta 1Io¥UOvVTa PETpA TOU
Y. Yyeiag kan tng Mevikrig Mpaupareiag Mohmkig Mpootagiac. Z1o mhaloie ¢ ekdhiweng, Ba npnBoly dAa
TA UYEIOVOMIKG TIpWIOKaAAG Adyw g mavdnpiag (covid 19) émweg autd opifovral amd to EOAY. YroxpewTikn
givar n xprign pdokag kard Tnv eioodo kal kaTd TV Tapapovr oToV XWPo TNG EXSRAWong.

Ma mAnpogopieg: cbtb.corfu@gmail.com.
Anhwoelg ouppetoyric: ESw

Lraywviopoi

KepdioTe 3 ouvedpieg Tng vée
. EmavaoTaTikig rexvoloyiag |
-

atd ta Medi Prinou

AtroreAéopara Slaywviopou
ouVvESPIEG TN VEQG UTTNpETIC
1oTpIKf g cnoBnTikiig KOBRA «
Medi Prinou

%]

AmoteAéguaTa Slaywvigpol
chemise até ™ ceipda St.Vah
2020 Tng Yamamay

AtroreAéoparta SlaywviopoU
XTEVIioua Tou Ayiou BaAevrivi

T wAATAMIA (Ramini
(Ml TO KOMPWTNPIO Gemini

Aczitz 6houg Toug Blaywviopolg 5w

16 | Page
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NPOrPAMMA

Mapaokeur 25 ZemrepBpiov 2020 kan wpa 11:00
AiBouoga EmlpeAntnpiouv Képkupag, ‘Emipog Aévdlag”
20¢ 6popog, AploToTihoug 2

10:30 = 11:00 Npooéheuon - Eyypagég otnv Huépa MAnpogdpnang

11:00 — 11:15 Xalpenopol kal kaAuTopIoPa SUPPETEXOVTWY

11:15 — 11:30 Nopougiaon Tou épyou 'CETE'

11:30 = 11:45 O Poéhog Tou EmipeAnnpiou KEpkupac oTo £pyo kal oQEAn yia Trv TOTIK Kowvwvia péoa amd
TNV UAOTIOINGT TOU £pyou

11:45 = 12:15 Coffee Break

12:15 = 12:30 Napougiaon e MAoTikng Apdarng Tou épyou atnv Képkupa yla Tnv Tpewdnan Tou
‘Mapadogiakol MNpwivod' Trg dlaguvoplaxig TTeployrg EAladag — AAPaviag (Empépoug dpdoclg, AladiKaaia
kal Tpomog guppeToyng, O@eln ouppetoyne, MoTomoinon)

12:30 = 13:00 Zulrirnon = Epwocl = Exdilwaon evBlagpipovtog cuppetoxc oTrv TIAOTIK Spaon =
Ehagpl yelpa

13:00 OhokAnpwan nuépag TANpogopnang

Laagpripion:

Corfudeals o

To ™o emavacTaTIKO site Tng Kipkupag!
Npooyopéc wg Kal 70% o8 eTAEYUEVEC ETTINEIPATEK Tou vrolou,
www,corfudeals,qr

Niow
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http://www.corfucci.gr/kerkyra/articles/article.jsp?context=103&categoryid=9754&articleid=24681

APOIKAHIH HMERA NAHPORDFHEIHE (INFIO DAY] MA THHN NPOREHIH TOY TIARALDIIAKDY MPDIMOY THI
MAZYTHOFIAKHE NEPIOXHI EAAALAT - ANBANIATL ITO MAAIZIO TOY EFTOY ' CETE

Z2M020

MHMH: S0PEAT

AEATIO TYNMOY
NPOEKAHTH

HMEPA NAHPOMOPHIHEI (INFODAY) FTA THN NPOQEHIH TOY
MAPAAQIIAKOY NPRINOY”
THE ATAZYMOPIAKHE NEPIOXHEI EANAAAT — AABANIAT TTO NAATITO TOY
EFroyY ‘CBTE’

To Empelnmipe Képsupasg oto nhalose T Ssopods ewnpipuors Twv  Tonmds
EMEEspROELY, ENOYYERPOTION KOl NoMTow, Giopyovwve «Hpgpa NAnpogbpnonc
(InfoDay) yia v Npoddnoen tou "Mopodomarod Mpuived” g Sioouvopiasis
nepiaygneg EAMGog - AABaviog oTo nhaime Tou épyou "CETB = nouw Oo
npaypatanoaBel oy Nopaoxewn 25 LentepBpiou 2020, wai @pa 11:00, oy
ABouon Tow Enpeknrpiou Képrupag, "Enbpog Afvliag” 2og dpopas, AmoToTéhou 2,
K.

Iy exdfhwor o svliopapbyevor EN@pRpaTies, enaoyyeApatie; ko nokiteg Bo
Lvr||.|=|}-r.uﬂu|ﬁv oyETIKG pE To ipvu CBTE, Ta EH_puTu mou q‘.{LTl'JEf_l woBae Kol Ta
owapEYOHEYD ONOTEAEGWATS kad oipERR TOU yid Tov Toupiopd, TRv yooTpowopio, Tow
ENyEpRPaTIED Topdo Ko T Konvavio yevikdTepa Tr Soosusopoki; nepoygf; EAbdSog
- AhBoviag. ITo nhagimo T exdihwans Epposn Bo Jodel arov pdho Tou EmipeinTRpion
Kipuupul.._ STD MASDD Tou épmu KOl OTiy mhoTikd) Spdon nou Sa uhonoayBel To
endpeve JsdbaThpo oy nepioyr, oxeTwd e To véo kond afpofenwvupio (brand) CBTE
Wil TR npoddnsn Tou konod MNopodosokol npoavod TG Kigkupds ko TR
Sioouvopiasns Epoxhc.

To tgyo CBTE - "Mopadomand npuwivd g Sacuvopiakns nepogng: Npdypappa
Enwvupiag (Branding) wm Egappoyn Kivgrey Ivexeuwy (Mobile Application)
yia T Sarmpron ko npodBnon g womwhg nopafomakhg yooTpovopiog
[Traditional Breakfast of the C/B area: Granding Scheme and Mobile spplication for the
preservation  and promotion of common  traditional  gastronomy - CBTB),
ouyxprpaTodoreTa: and To Npdypoppa Mdaguvopsakrs Tuvegyadias Interreg IPA - CBC
«=EhhiiBo- AkBovio 2014-2030=.

To dpye CETE vhonoieitm and To Empehngripio Kipkupag 02 ouvepyooia pE To

Enigehnmfpio Mpepewuy [enikegahe ETOpOL), To
Chamber of Commerce and Industry of Viera Region and  AABawvia,To
Natignal Coastal Agency and Adpavio Kinl TO ECO-

Partners for Sustainable Developrment and AlBavia.

Mo Tr|w SUHHETONN Tiay EXBIOPEPopEY LY 0TV ExE LG GREpaiTHTH vl f exinboon
evBiopdpovios ptoa ond TAV oupnhdpwon Tou Ashiou Zuppstopns nou SaTi@erm
nRexTpovikd and eBwduwe Tre NépnTn 24 ZentepRpiou.

Oa TnprBe ceipd npoTepaidThTag, Adyw Twy NEpiopsspévwy Bfoewy, slpguyo e Ta
inglovTa pETpa Tou ¥n. Yyelag ko Tg Fevikre Mpapparsiog Nolmikfs NpoaTagios.

Ire nhaioin T exBfhwong, Bo menBoldy Gha To uyesvopkd npoTdkolho Abyw TG
navdnpiog {(covid 19) dnoe outh opifovia and To BOAY.

YnoxpewTikl eivan f ¥pfon pookog katd Try eigedo ko KATd TV Napapoyl] oroy xapo
TRE, ERELLE,.

M nnpogopies: cbtb_corfu@gmail.com
O Npdedpod Tou Enpelnmpiou Kdpxupod ko
Npdedpos Tou Nepipepeioxol EnpeinTipiagod IvpBoukiou Tovias Niswy
Fedpyios M. ¥ovBpoyideng

AEITE TA ENIZEYNANTOMENA APKELA
I Anmorehd pz emal [ Exrumisaun uopad

DOWHNLDADS

¥ DELTIOSYAMIMET DCHISindndaryCorfu_Epim_PSR097T2005 Kerkyrasl 1).dooe
» DELTIOTYPOULCET Bl nfalayCorfu_Epdm P46 Kol 100 pof

¥ FROGREMNA CETEINfoDeyCorfu_Epim_FI 724584429 Keroraspdf
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e) List of participants
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f) Photos
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nlerrey - iFA Coe
Greece - Albania
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