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‘here were 8.30 million infernet users in Greéé:e iﬁ January
sincreased by 304 thousand (+3.8%) between 2019 and 2020.
‘Internet penetration in Greece stood at 79% in January 2020.

Social media users in Greece
‘There were 6.20 million social media users in Greece in January 2020.

* increased by 295 thousand (+5.0%) between April 2019 and January 2020.
Social media penetration in Greece stood at 59% in January 2020.

To EAANVIKO Internet
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N EA FAQZZA

O Ae€1KOG BNCauPOG TOV KWOLKA ETLKOLVWVLAG, TNG Kowvwviag Tng « TEXVOTOANG»

viral, memes, tag, post,
buzz, hashtag, sticky,
reach, likes, lol, yolo




WHICH MARKETS ARE MOST AND LEAST MOBILE?
-SELECTED COUNTRIES

Mobile first
3 HongKong (+36)
Singapore (+33)
B Chile (+26)
mEm  Sweden (+22) ' POPULAR LOCATIONS FORUSING THESMARTPHONE FOR NEWS
EJ switzerland (+7) RETTORRt ’ _ALL MARKETS
Tipping point
= usa e ) T (== ]
SE = MM ==
=- Norway —
= Netherlands . I I @
Turkey - I —
Mobile last

46°% 32% 42°%
: :T:::epum :iz)) use their access news via access news via
= Greece (37) smartph.ones smartphone in the smarjtphones on
— for news in bed bathroom/toilet publictransport
mmmm Hungary (-33) | Y
I#l Canada (-24) RETTPOL :

OPT_Q9a_2017_1. You say you have used the following to access news in the last week, in what
location have you used these devices TO ACCESS NEWS? Please select all thatapply -
Smartphone Base: Allwho used smartphone for news in the last week: All markets = 40,464.

Q8b6_5. You've said you use the following devices to access news in the last week, which is your
MAIN way of accessing online news? Base: Around 2000 ineach market. Note: Figures showing the
percentage point difference between those using smartphone and computer as main news source.

MHIH: Reuters Institute Digital News Report 2017 Nic Newman with Richard Fletcher, Antonis Kalogeropoulos, David A. L. Levy and Rasmus Kleis Nielsen



-

Q. L s
By :
E =) ¥l

S

_g ﬂ L.‘r

1) - -

o~ I\

¥ U
—— : ___.__

Qo] \ ,..“,_

The Soci

.0
@29
ey




The Social Revolution

What should you do

;?j'}’ ‘ Keep the conversatiangoing!

B (New Audience) People on Facebook
[ ] 7K - 8K people @ Country: Greece §

Demographics Page Likes Location Activity

OLxpnotec ota peBeva

Top Categories

Movie Theater Cine Grevena

! O 0 O Amateur Sports Team [ Z.T -TupvaoTikdg Z0AMoyog [pefeviov « Aéoyn Tetpakivnong I pefeviov
[ l-I‘q-'-""'--q,_h : TV Channel TrmTv MixFm

7 1 News & Media Website E-Grevena Portal « aetos-grevena.blogspot.com « KOZANILIFE.GR
A0 45-54 gTWV
20% {ouv povoL Toug

Beauty Salon Polish Nail Bar

Politician AvBpéag MNarong = Eudyyehog Inuavdpdkog

[ Skin Care Service GLOW, Spa & More by Natasa Paraskevaidou
Bar BullsEye Crew

Baby Goods/Kids Goods Brnuaraxi pepeva » MamaZdh.gr

] [ 7 ]
I_l av w aT[ O 5 5 Etw V Independent Bookstore BifhotrwAgio AvayvwoTou To ACUVOywVIGTOV




The Social Revolution

What should you do

 .//;_:;-_. \ Keep the conversatiangoing!

B (New Audience) People on Facebook
2.5K - 3K people @ Country: Greece
||
Demographics Page Likes Location Activity

OL xpnotec ota peBeva Top Categories

Movie Theater Cine Grevena
5 O o - 3 o o O Amateur Sports Team ILZ.I . Tupvaotikeg ZoAhoyog MpeReviov « Agoyn Tetpakivnong Ipefeviov
2 [ [
‘-‘I-H-‘""-l.._\_\_ 3 Bar BullsEye Crew
~ ‘ - TV Ch I TrmTv MixF
=4 “hanne rmTv MixFm
Aro 18-33 etwv
o 1 4
9% appaBwviacpéEvol 5 Cafe
o 1 4
18/) 08 GXEO'I] Local Business Gallery Cafe-Bar « Fuit art cafe « Spoon Thessaloniki

55% Moawvtpepévol

Clothing Store STATION-streetwear store « Skateshop.gr

0 Skin Care Service GLOW, Spa & More by Natasa Paraskevaidou
o g Beauty Salon Paolish Nail Bar

Video Creator Photo Konstantis

fuvallkec




The Social Revolution

Ta Social Media npBav yLa
VO LELVOUV...

Kootilew akpifotepa va
HELVELC £€w Ao TNV
ocvlntnon!

Google your business..
N Oa eAéyéelc tnv oulAtnon N Oa o mMapacUpPEL

JOIN THE NEW MOWVEMENT:
POWER TO THE PEOPLE
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H yebon tov RaAob




CONVERSATION

PRISM5_0

Brought to you by
Brian Solis & JESS3

Social Media Gave
Everyone a Voice

The Conversation Prism debuted in 2008
as social media was exploding online.
Social media would change everything
about how we communicate, learn and
share. It forever democratized

information and reset the balance
for influence.

The Conversation Prism was designed
as a visual map of the conversational
networks that continue to reshape
everything. Its purpose is to help you un-
derstand and appreciate the

statusphere so that you can play a
productive and defining role in the
conversations shaping our future.

For more i_nforrT_]ation check out
conversationprism.com
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https://conversationprism.com/

“Na elote xpnowuol”

ATHONIAN
MANAGEMENT

OOOOOOOOOOOOOOOOOOOO

Pull not Push

Eotidote otnv e€umtnpETNon Kol
uTtooTAPLEN TWV aVBpwWTWV.

Na givat 6Aa arrAd Kot Kotovonta
Ooo auvéavetal n moAumAokotnta TOco auéavetal n mbavotnta
va KAVeL Bounce kat va punv Eavayupiostl o xpriotng




TINY AT ;
: : ). : : : \ : “Hot stuff
SRS

2 UUTTEPLPOPLKN OLKOVOLKN TR
: * * * ) The Making.of
MISBEHAVING

TL onuaivel auto yLa E0Agc: Richard H. Thaler

Av dgv Touc umtokivrjote dev Ba mpoomaBricouv

Av BaAete toAUTIAOKEC eTtLAOYVEC Sev Ba akoAouBrjoouv

Av belyvete dikalol kot nOkotl avéavetal n mBavotnta va ocag akoAovBricouv

Av TTAQULOLWOETE OCWOTA TO pAvVUpa Ba avénote mBavotnteg ywa dpaon

MpoTiIpoUV Vo TTAPOUV KATL O LEPO KOLL VOL TTANPWOOUV apyoTEPQL

‘EAKOVTOL TIEPLOCOTEPO ATIO TNV TILBVOTNTA ATIWAELAC APKEL VO VIWBOUV OTL KATL TOUG
QVAKEL

oOuneswLNE

Hiterrey - IFACDU g

Greece - Albania
CBTB

French, J., Gordon R. (2015). Strategic Social Marketing. Sage Publications



Go Inbound

OL onpeplvol xpnotec eival e€umvotepol
KaAUTEPQ EVNEPWHLEVOL KoL TtLo Tech Savvy

4%

AnAwvouv otL ko av emkovwvia pe
Kartola etapeia ylati AapBavav
AOXETO TPOWONTIKA pUnvUpaTa

717%

of consumers shared positive
experiences with their friends or on
social media and review sites

Mnv mouAag yioti 6ev ayopalouv - XTLOE OXECELC



Communication 101

EXELG KATL VAl TTELG KATL VEO TTOU aileL VOL AKOUOTEL,

Oa SLadoBel

ExeLC KATL KOOoTUuTo Kol 5€S0OUEVO

Oa KOGTLOEL

LT % gk 3
R TN S T
TR AGRC S
: =
& "
WY Zgnaisi

AV VIVETE XPrOLULOL KoL EEUTINPETHOETE TO KOWO, auTo Ba emioTtpEWEL.
2TnVv €moxn twv social media Ba emotpeP L pe Touc pilouc Tou




H Auvapn exet petapepbel touc KatavaAlwTeq

Ot Anpootloypadol ta Meoa & ol Marketers orjpepa PEMEL val AVTOYWVLOTOUV TNV GUAAOYLKA SUVAUN TWV KOTAVAAWTWV

Brand Hijack

Social Media is social,
but is not, media

Peter Economides,

Global Brand Strategist




Benefits > Costs = Value

_ Its all about
B EXCHANGE

And Trust!

Ta EAANVLIKA TtpoilovTa £XOUV XTLOEL TNV EUTLOTOOUVN



ME2A 2TO MYAAO TOY NMEAATH

TL avapwTLETAL O TIEAATNG

 Mou ap€oel AUTO TO ATOLO HOU TaLPLALEL,

e [vwpileLtnv dSovAeld tou;

* Mou énpuloupyel aioOnon epmiotoolvng; eival TiULog
enayyeApatiog;

* Oa avTtlpeTwrioel To {ATNUa pe agova To SLKO pou
ocupdEpov; Oa pou TtpoTeLveL ELALKpLVA Auon;

* [eplpévw va eioat amoAutd nOLkOC pall pou

Epeuva og 5.000 KATaVOAWTEG YLO TOUG
TIAPAYOVTEC TIOU EMNPEAlOUV TNV
arnodaon Ayopag. lepapyika:

1. Epmiotoouvn

2. Molotnta

3. Twn




MITOPEI NA 2TAQEI EMA=IA 2TO EzQTEPIKO ENA NEO

E/\/\HNIKO

[TPOION
»







#HEACT

EAANGOQ EF,(JOTEPIKO
ToTka TTpoIovTa Local Products
About 1,130,000,000 results (0.70 seconds)

About 178,000 results (0.48 seconds)

EAANVIKO TTPOIOVTO Greek Products
About 554,000 results (0.51 seconds) About 144,000,000 results (0.63 seconds)

PLAIN NON-FAT

CHOBANI

GREEK YOGURT

NON FAT

ij

HOBANI

interreg-iFACoC H
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Kotovowvtac TNV EMLOTAN UTOPOULE
vo. ipoPAEPoupe TL Ba KAVOUV Kl TTWC
Ba cuvpumneplpepBouv oL avBpwroL

Kelling, George; Coles, Catherine (1997), Fixing Broken Windows: Restoring Order and Reducing Crime in Our Communities, ISBN 978-0-684-83738-3.



https://en.wikipedia.org/wiki/International_Standard_Book_Number
https://en.wikipedia.org/wiki/Special:BookSources/978-0-684-83738-3

The Central Route

Out of your top destination
choices, this beach has the
most affordable hotel rates.

You’ve never been here,
but the reviews from travel
magazines that you read
online are glowing.

There are numerous flights
scheduled for the week you
want to go and from the city
from which you’re leaving.

Which Way to Spring Break

You began to consider: this
beach when you saw it
advertised on television.

Some of your friends are
planning to take their spring
breaks here as well.

When you went to the hotel’s
Web site, the photos of the
beach looked irresistible.
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KolvwVvikn
ATTOOEISN

Social Proof




2 6% avtamokpiBnkav

| 4 Otav to pnvupa dtapopdpwbBnke avadpepovtag
se Ipus pfﬂ . 7 7 7
i OTL N MAeoPndla EMAVOYPNOLUOTIOLEL TLG

'.runme'ﬂt.

our env

TIETOETEC,

3 3 % OLVTOIOKPLONKaV

Otav €yLVe TILO CUYKEKPLUEVO TO UNVULLAL TT.X.
Ol TLEPLOCOTEPOL OE OUTO TO SWHATLO
XpNnoLpormotlolV Eava TLC TETOETEC, avENOnke

EURDFEAN UMOK

: . o . _ Greece - Albania
Goldstein, Noah; Cialdini, R.B.; and Griskevicius, Vladas. (2008). "A room with  cBTE




#1 Cited environmental reasons to encourage visitors to
reuse their towels

#2 Said the hotel would donate a portion of end-of-year
laundry savings to an environmental cause

#3 Said the hotel had already given a donation and asked:
“Will you please join us?”

#4 Said the majority of guests reused their towels at least
once during their stay

reused towels per request:
Sign #1: 38%
Sign #2: 36%
Sign #3: 46%
Sign #4: 48%

Greece - Albania
CBTB
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Mota elval n T mov Ba
AOQOTAV LKAVOTIOLNEVOL
yla pa pepida paynto oe
auth tn taBEpva;
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[Tolo €lval 1o VOOTLUO;

A) MNouétol |

B) Nlouf3étol pe pooxapaxi
KaoTmupwTto KptBapakt Huabiag o€
TOIYAPLOTH) OAATOO KOKKIVNG
VIOUATAC KAl aAATI NHOAQiwV,
YOPVIOIOMEVO LE .....

,.






Meyaho 700g
Meoaio 280g

Muwkpo 200g 6,5€
£33




To napadofo tng emtAoyng: Exel mapatnpnBel o0tL 0co
TIEPLOOOTEPEC OL ETLAOYEC TOCO ALYOTEPN N KATOVOAWON

Evol ULKPO KOl OTOXEUMEVO MEVOU QAUEAVEL TNV
KatavaAwon.

Decision Paralysis/ Fatique







'EAewdn (Scarcity) andwn f Avtianntéa

EniBupovpe teplocodtepo Tpdyuata mov eivat o€ EAAenPm, | teploplopévn StabeopdtnTa




Epmopkn xpnon tng «eAewpne»

, Oscoalovikn: Bpédnkav 636 kataAvpata Q
AvOECT]Tf]Uﬂ 3 Adyol yia va TIATE EKED paynTo, mepinmatol oTnv moAn Kot vuxTtepvr {wn XépTng
MpPoCpITUOG/OVONT KOTOAMINOTOC:

@zogohovikn Epupcovion oTILTaw TRt T (yopnAaTepn TpWTo)

Hpepopnvia check-in

Motpagkewn 6 Askepfpiow .. v &
Hpepounvia check-out
Kuplokn 8 AskspPpiov 2019 ~ AO’TéplO{ 3 KCQ\O
3.652 oyoluct
Atopovn yio 2 Bpadia Kévtpo Néng Ocaocdovikne, Oeosehovikn - Eppdvion oo yéaptn - 600 p.
. Qmo TO KEVTPO
1 EUfAKOG v
Budget MovokAwo Awpdanio ps 1 Movo Kpsfan - & 2 Bpadio, 1
Xwpic mondic v 1 8wpdmo v 1 pova kpeRdTt
Mdvo 7 Swpdtio gav quTd OTOV ITTOXWPOo [ag happé . .
TEQAQHPOVEL (PODOWE KOL Y PEWITELL
L Tafds0w yuo Soudad
& 5 e Tuprj dpeong mhnpuprg
'
Avadritno EmuAéErs To SwpéTid oag >
[ 2 ] Eppdvion xapn

s» Oeooalovikn

v Melon Suites [z Qaupdoto m

Axios - K : .
; ahapapia : 25 oyohua
Loudias - Xoprame . ) . ) . .
Aliakmonas Kohapopid, @eooadovikn - Eppdvion oto ydéptn_ - 6 yAw anod To kevipo
NationalPark i 1 cképn aropo To koitafs yia Tic nuepopnvie; oot Ta Tehzutoia 10 hemtd
m
L 24] Madhic Eyive kKpdnon yiua T NPEpopnVisg oog TpW amo 3 AsTTd oTov

Google Map data ©2019

WOTOY WP Holg

Deluxe Mapipiope — - - 2 Bpadia, 1 avry?
OLATpapLOpa KoTd: 1 vmvodwpamo » 1 oohdve » 1 prdvio €120
1 rovomeg kpePam » 1 peydho Sumhd kpePdm

. X . . mEpthapfaveal POpoLE Kol X PEWCELS
50 T.p. — Meyahitepo amo tov péoo opo o= Gecoohovikn P ® xp

0O mpoilimoAoyiopuog oag )
L Mévo 1 eTidoyr oo auTr 6TOV WOTOXWHO Heg AQPEAN akbpuan
[] €0- € 50 ova ppadu 165 .

o Gl £TE QpyOTEDD, OMOTE

|:| €50 - €100 awd Ppddu 449 EKTANICTIR T OTpEpe:

[] €100 - £ 150 avé ppadu 168 Asits SwaBzowpéTn T >
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Eumoptkn xprnon tng «EAAelbne»

3 Outbound joumey 4+« Return journey
London Gatwick to Madrid Madrid to London Gatwick
[1 Last booked 1 minute ago [l Last booked 1 minute ago *-)'
= Mon 23 Nov Tue 24 Nov | Wed 25 Nov + = Thu 26 Nov | Fri 27 Nov Sat28Nov #

Not available E? 249

Dep 12:25 Dep 07:35
Arr 15:50 Arr 11:00

£5949

Dep 07:30 Hurry! Only 2 seats left at this price
Arr 08:55 on st

.{.4

£9949 £7249 £6349 £5349 £8249 £4549
Dep 15:30 Dep 12:25 Dep 12:25 Dep 11:35 Dep 11:35 Dep 11:35 Subtc
Arr 18:55 Arr 15:50 Arr 15:50 Arr 13:00 Arr 13:00 Arr 13:00 fﬂl: all
£10349 £7249 £6349 £6849 £8649 £3949
Dep 17:00 Dep 17:00 Dep 17:00 Dep 16:35 Dep 16:35 Dep 16:35
Arr 20:25 Arr 20:25 Arr 20:25 Arr 18:00 Arr 18:00 Arr 18:00

interreg-iPAColC H
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E-mail: Iskerletopoulos@gmail.com

m LinkedIn: /in/Iskerletopoulos

Q Twitter : @Skerletopoulos

www.social-marketing.gr

interreg-irACoC
Greece - Albania
CBTB

Leonidas Skerletopoulos

Marketing, Communications & Behaviour Change Specialist


http://www.social-marketing.gr/
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